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the wealth of mature film sense, skill and 
judgment achieved only through many 


years of actual production experience 


The ATLAS trademark ts more than a film credit signature. It epitomizes the World of Filmaturity gained 


during thirty-nine consecutive years ot successtul, specialized film creation and production 
CONSULTATION witHourt Oosettea tet 


ATLAS FILM CORPORATION 


Producers of Quality Motion Pictures, Sound Slidefilms, Theatrical Shorts, 


ESTABLISHED 1913 


TV Commercials 


111) SOUTH BOULEVARD + OAK PARK, ILLINOIS + CHICAGO PHONE: AUSTIN 7-8620 








How the business man’s 


approach results in films 


profitable to CLIENTS... 


% THE making of business films, production talent is not 
enough. Ahead of that comes ability to analyze a problem 
a hs pinpoint the objectives - +. Set up procedures that will 


meet those objectives with dramatic power. 

This ability is not easily come by. At Caravel it has been 
acquired through the making of hundreds of business films, 
each shaped to a specific purpose. For leading corporations, 
some of whom have been our clients for more than 20 years. 

We have great respect for talent. But we have even greater 


respect for talent tempered by sound judgment. 








If you are considering one or more films in your 1953 
budget... and if you favor the business man’s approach ir 


an early meeting may be mutually profitable. You have only 


to say when and where. 





—TSSCARAVEL FILMS== 


INCORPORATED 
730 FIFTH AVENUE + NEW YORK + TEL. CIRCLE 7-6110 
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Now you can make 


Now Bell & Howell brings the making of sound movies within your 
reach. Here is the new 16mm Filmosound 202 
projector 


not just a sound movie 
not just a magnetic sound recorder — but a combination of 
both for making and showing sound movies. You need no expert 
knowledge, no costly professional equipment 

With the Filmosound 202, a sales presentation can be put on film 


and the message directed to a specific client. The same film can be 


low-cost sound movies 


used again and again simply by changing the message to fit the new 
situation. Only with magnetic sound movies is this possible at but 
the cost of the film and sOUNDSTRIPE 

Now you can add sound to old silent films new sound to a film 
with an obsolete sound track. Use coupon for full details on magnetic 
sound movies and the new Filmosound 202. Or see your Bell & Howell 
dealer today 


the sensational, new 16mm 


Filmosound 202° 


RECORDING PROJECTOR 


Gveronteed for life: During the life of the product, any defect in work 
manship or material will be remedied free (except transportation) 


Record voice and sound effects, and mix 
voice with musical background as picture 
is projected. All recording errors can be 
easily and quickly corrected. Magnetic 
recording will last for life of the film, yet 
can be changed instantly. 


You buy for life 


when you buy 
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You're ready to project movies with sound 
immediately after you record. Later, to 
change the sound, erase and record again 
in one simple step. Remember, your Filmo- 
sound 202 will project any 16mm film, silent 
or sound, optical or magnetic. 


Bell ¢ Howell 





Bell & Howell Company 

7108 McCormick Road, Chicago 45, Illinois 

Please send me. without cost or obligation complete information 
on the new Filmosound 202 recording projector. I am interested in 
its use for 


Industry 
General 


Church School 
70-DL movie camera 


Name 
Address 


Organization (if any) 





City County 
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An Old-Fashioned 
Name, But... 


" After all, nobody save “talking pictures” any more 
Except, that is, when they are talking about distribution 


* Along with the old-fashioned name, Modern Talking 
Picture Service has ke pt the best of the old . . charac- 
ter, sincerity, integrity eall it what vou will it 
boils down to “a group of sincere people doing the very 
best job they can to deliver the finest kind of distribu- 
tion of sponsored fila and doing that one job only 


without the distraction of anything else 


* Along with an old-fashioned name and time-honored 
qualities, we've pioneered in the very new, very modern 
wave of distributing films. We have taken advantage of 
modern business machines, office equipment, and film 


room methods many developed and exclusively used 


by Modern 


" Add to these the fact that we are sincere and efficient 

the facet that Modern has always been creative in the use 
at promotion We have re« ognized that the sponsored file 
differs from other advertising channels in that the mar- 
ket must ask for exposure to the message. For this rea- 
con, we have always given special emphasis to the prep- 
aration of promotional materials and have developed 
promotional techniques that, we believe. are superior 


to all others 


" These are some of the important reasons why Modern 
Falking Picture Service is handling more sponsored film 
accounts than anv other distributor This statement is 
verile dl hey the roster of le ading Ameri an companies 
ind associations that have selected Modern after examin- 
ing the entire field and, may we add, after self- 


eLamination tow 


{ Why not have your sponsored film benefit from Modern 


distribution’ A note from vou will bring facts about 
sponsored film distribution as they apply to your pro- 


MODERN TALKING PICTURE SERVICE, 1. 


45 Rockefeller Plaza - New York City 20 


LADELPHIA 4 








Camera Eve 


NOTES AND EDITORIAL COMMENT 
VAST NUMBER of sight and 


. sound aids were employed in 
the recent election campaign but, 
like the final returns, the Republi 
cans had a definite edge in both 
quantity and quality. TV film spots 
were the most numerous, of course. 
but slidefilms and documentary mo 
tion pictures were used by both par 
ties. President-elect Eisenhower had 
the advantage because of the thou 
sands of feet of dramatic stock foot 
age made during Ike's military cam- 
paigns and while he headed up the 
Luropean defense organization 
Films should do well under the 
new administration with so many 
kev figures aware of their value in 
military training and overseas in 
formation programs Well keep you 
posted on the people and planning 
involved, both in civilian and mili 


tary affairs. 


Pictures Aid Moral Crusades 
® The millions who saw the Curts 
rOPHERS motion picture Govern 
ment Is Your Business probably 
formed an important segment of 
voters who cast their ballots for 
Ike. Certainly corruption was a key 
factor in the campaign and though 
the film took no sides, it certainly 
didn't favor the Democrats as things 
turned out. Just as important was 
its urgent appeal to vote and the 
record balloting was another con 
firming item on the power of a good 
film 

Getting people to thinking about 
a better world and their part in it 
is an important job for the film. 
Moody Bible Institute’s series of 


science and faith films have also 
captured a vast audience and are as 
popular in factories and community 
halls as they are in the schouls and 
churches, By all means see them. 

\ postscript on the “get out the 
vote” campaign should certainly 
mention the widespread use of other 
educational films such as EB Films 
Political Parties and the widely- 
sponsored Power of Your Vote vis- 
ual presentations we talked about 


during the campaign 


Toledo Chamber of Commerce to 
Sponsor Business Film Festival 
* To help inform business manage- 
ment personnel of the “availability 
and methods for use of films” the 
Teledo Chamber of Commerce is 
sponsoring its Second Annual Busi 
ness Film Festival at the Commo- 
dore Perry Hotel in that citv on 
November 26 

Films are being requested for 
showing in three broad areas: (1) 
business economics: (2) training 
films: and (3) American opportun- 
ity subjects. Recently-produced mo- 
tion pictures on these topics are be- 
ing sought for screening by James 
G. Steger, manager of the industrial 
departinent of the Toledo chamber 

Film showings for each of the 
groups will be held simultaneously 
from 1:30 p.m. to 4:30 p.m. on the 
Festival date. A display of projec- 
tion equipment and accessories will 
be shown at the hotel 


Features In This Issue: 

® Two important statements by the 
Army and Navy heads of photo- 
graphic activities underscore the im- 
portance of training films in the 
services; you'll also find a good re- 
port on the recent LAVA fall meet- 
ing in Rochester, N. Y, last month. 
Plus more case histories, new prod- 


' 
uct information, and news events! 
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*CHICAGO 
1345 Argyle Street 





NEW YORK 
385 Madison Ave. 





*DETROIT 


| 1000 Dime Bldg. 
N ITS SEPTEMBER 16 report to executive members, the 


Research Institute of America® unknowingly wrote an adver- 


tisement for Wilding. 


CLEVELAND 


Discussing motion pictures for sales training, the Institute 1010 Euclid Bldg. 


offered this sage counsel: 














“Be sure the film producer you pick is experienced in turning 


*HOLLYWOOL 
5981 Venice Blvd. 


out training films. Visit several companies and check samples 
of their work before entering into a contract. Have them run 
off some films they’ve done previously. Also request a list of 
their other clients and check with those clients. Find out the 
kind of work done for them, how recently it was done and ST. LOUIS 

4378 Lindell Blvd. 


how effective it was.” 





That's good advice. We couldn't have expressed it more force- 


fully. For years we have been urging prospective customers 


CINCINNATI 
Enquirer Bldg. 


to check our product and the clients for whom it was written 


and produced. 


PITTSBURGH 
Law & Finance Bldg. 











*Studio Facilities 







WILDING 


PICTURE PRODUCTIONS, INC. 





(2 
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COMBINATION SLIDE, SINGLE and DOUBLE FRAME STRIP FILM PROJECTOR 


It's so easy to use, too! Designed for extreme simplicity of operation 

combined with maximum efficiency. Finger tip tilt control, instantaneous 

framing and clear, needle-sharp focusing all combine to make Viewlex top 

choice for slide or filmstrip projection before sizeable audiences. The quiet bk 

and powerful, motor-fan model gives utmost protection and safeguards the A 
LA 


life of valuable films and slides. De 


4 a — 
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Explain company policies .. . Demonstrote your products... 





Step up production efficiency . .. Ow..P Entertain with free-time movies . . . 


The Kodascope Pageant Sound Projector 


screens your story 


The 16mm. Kodascope Pageant Sound Projector gives new significance 

to film showings. A unique audio system and “sound-focusing” control as- 

sure faithful sound reproduction and superb tone at all volume levels. Extra 

sound flexibility is provided by the new Kodak Multi-Speaker Unit with its 

three extra speakers, overcoming poor acoustical conditions or providing 

distributed volume without distortion in large halls. For silent films a micro- : 

phone can be attached for narration, or records used for background music. No need to oil the Pageant! 
You can’t beat the Pageant for easy operation, either. Simple, guided The ree the only “re — 

threading and conveniently placed controls enable the beginner to become cane tian pent mejecenoca Str “a 

proficient in a short time. a minimum. Overoiling can and 
Light and compact, yet durably constructed and permanently lubricated, = poKe Se ae te 

the Pageant is a projector you can depend upon. Complete with speaker, deening, end moving ports weer 

$400; Multi-Speaker Unit assembles into compact matching case with room out quickly because of underoiling 

for 2,000-foot film reel. Price, $92.50. Ask for a demonstration from your oe prenen, Sah, sens Cae 


~ . 8 the projector that’s designed to 
nearby Kodak Audio-Visual Dealer—or write for free booklet. deliver year, after year, after year! 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 
Please send me: | your booklet, ‘‘The Kod pe Pageant Sound Projector’ ; 
complete information on the new Kodak Multi-Speaker Unit. 


BUSINESS FILMS NAME _ POSITION 


COMPANY 


Prices are subject to change without notice 








---demonstrate, train, 
STREET. 
dramatize, sell 
city STATE 
(ZONE) 


Oconee dene: eth ne eume ee cal Sa came 
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IN THE FIELD OF BUSINESS FILMS 


Cor ning Up- pate seigalbeae mama mmole 


markable audiern e statistics for sponsors whose 


films happen to he good enough to merit their 
selection by station film de partment heads 
The phrase “in the public interest” best de- 


scribes such pictures as Day in Court, Last Date 


+ a and And Then There Were Four from the field 
of outstanding trafhe safety films sought by TV 
Precision programmers, Also in demand are such films as 
The Big Idea, Swift's remarkable document on 
e@ 


the American way of life, and This /s Life 
which tells the story of the meat industry. Green 
Harvest has done very well on TV as have The 
Clecn Look, The Mark of C, Cheese Family 
{lbum, Decision, and almost every sports and 
travel subject sponsored to dat 

Those long hours of telecasting time required 
WE CALL 11 of each station by the FCC are only part of the 
VELVETING"™ story; a primary factor is the real interest in such 
hims shown by audiences who phone and write 
in asking for repeat showings. In some good re 
cent ¢ xamples, stations are be ginning to sell spot 
commercial time before and after these popular 
sponsored films 

An important element in getting these ry 


breaks” is to have your film conveniently at 


hand in cities where stations are located, That's 
YOUR ASSURANCE OF acetates ae 
do the job Stations prefer to deal with protes- 


BETTER 16. PRINTS al hanes ho ae ped pi 


meet time deadlines ( vital when an opening 
15 Years Research and Spe- enable us to offer service un- comes, it has to be filled quickly) and offer a 
cialization in every phase of equalled anywhere! 


wide selection of cleared sponsored subjects. In 

lomm proce ing, visual and — 
Newest Facilities in the l6mm most instances, special TV prints are made up on 

sural, Se organized and equip 

field are available to customers acceptable films 


veal that il P erisio obs « B 
' whe —" + sae of Precision, including the most Other 


of the highest quality useful ingredients include: time limit 


1 modern applications of elec- not over 29 minutes and preferably around 20 
ndividual Attention ix given tronics, chemistry, physics, optics, 

each film, each reel, each scene, sensitometry and densitometry minutes in length) ; good production quality ; 
each frame through every including exclusive Maurer- interesting subject matter: and, last but not least, 
phase of the complex business of designed equipment—your guar- proper television clearance on music and produc- 
processing assuring vou of the antee that only the best is vours 


r tion, Your produc er knows these answers 
very best results at Precision! 


The results: one sponsor has picked up an 
Qur Advanced Methods and } additional 8,000,000 circulation on a single film; 
onstant checking and adop — 


——_ another has 5,000,000. One pieture has played 
up-to-the-minute tee h 


1/) 1 , nearly 70 TV dates this year: many will exceed 
tu new engineering ) ) 1) } 
ind special machinery | 1 ’ wy cnowimng 

4 A 


innual Production Review Issue in Work 
FILM LABORATORIES, INC * Preparations are already being made for the 
21 West 46th St 1953 Production Review annual issue of Busi 
NESS SCREEN which contains basic reference data 
on all listed business film makers in the U.S. and 


Canada The 1953 edition will iso give a com- 





prehensive view of business film production vol- 
ume, total industry employment, ¢ apital invest 
ent and will list 1952 films produced by listed 
oncerns 
As the single authoritative reference of this 
kind, the Production Review annual is used 


throughout the vear as a standard buver’s guide 


CONTINUED ON PAGE FORTY-SIX) 
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HoW TD TELL THE STURY °F CANNED MEAT IN 
A MOTION PICTURE THAT WovLp How THE 
INTEREST OF SCHOOL CHILDREN AS Wil 
AS ADULTS— THAT WAS THE PROBLEM oF 
THE Aner: canCan Co. THE SOLUTION IS A WONDERFLL 
FANTASY ON FILM USING GA&Ay LIVELY ANIMATION AWD 
LILTING SOUND TO SUSTAIN INTEREST— & MovTH- 
WATERING ColoR. PHOTOGRAPHY To WHET THE 
APPETITE FoR THE MANY DELECTABLE MEATS 
THAT ARE BROVGHT TO US iN CANS 


X 
“C VW, <i (t 
a . oe 2 
STUDIOS-HOLLYWOCO 
NEW YORK « CHICAGO: DETROIT 





+. Columbia Microgroove 
{ranscriotions 


@ CUT processing and pressing costs—up to 50% 





@ CUT packing costs—up to 50%! 


@ CUT shipping costs—up to 50%! 


@ CUT storage space in half! 


Now all records may be carried in projector case! 


LOOK AT THESE TYPICAL BEFORE-AND-AFTER SAVINGS! 
Hew costs were cut 42% on one series by changing to Microgroove 


BEFORE AFTER 
old 16 new 12" 


slide film microgroove 
Processing. ......$ 5,760 $ 2,400 
Pressing......... 17,472 10,080 


$23,232 


$23,232 You owe it to yourself to see and hear 
12,480 


ham Batentnd “ the spectacular Microgroove Record right 
$10,752 Savings per year = 42% ’ now certainly before you start 
your next slide film! 


Phone, wire, write for full details! 


Columbia W7czogzeove Transcriptions 


Los Angeles—8723 Alden Drive, BRodshow 2-541! * New York —799 Seventh Avenve, Circle 5-7300 * Chicago—410 No. Michigan Ave., WHiteholl 4-6000 


Trode-Markts ° ‘Columbro, Mosterworks,"” @®, @ feg. U. S. Por. Off. Marcas Registradas 
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The Best “Sales Force’’ You Can Put In 
the Field —Is Your Release Print 


on ANSCO TYPE 238! 





\ 
No matter how fine the quality of your original 


film, it’s what comes through on your release prints | "a 
es 
that matters with customers and prospects. 
al 


That's why it’s so important to insist that your 
laboratory deliver your 16mm color release prints on 
Ansco Type 238 Color Duplicating Film. Then you 
know that your prints give a fair and favorable pic- 
ture of the kind of work you do. You can count on 
Ansco Type 238 to give you prints with faithful color 
reproduction and clear, crisp images that keep old 


customers happy, and help bring in new business. 





If you’re the kind of man who has to be shown, 


he difference yourself on Ansco Type 238! 





COMPARE \ .for faithful color! 


WITH ANY OTHER ... for high-fidelity sound! 


> 
COLOR DUPLICATING .. - for cleaner, whiter whites! 








FILM | aie . for sharper definition! 


Fast Processing Through NEW YORK, CHICAGO and HOLLYWOOD 





ANSCO Binghamton, New York. A Division of General Aniline & Film Corporation. “From Research to Reality.” 
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For Instant Movahility 
and Advanced Design 


“AYDROLLY” 


(TV OR CAMERA DOLLY) 


Hydrau 
ward and downward motion 
of TV and Motion Picture 

meas. Lightweight 


M type tor fast up 


sturdy 
easily transported in a sta 
m wogon. Fits through a 
28° door. Adjustable leveling 
head. [pline wheels for track 
ase «=(Siti@ering whee! and floor 


PRECISION - ACCURATE ‘“SYNCHRONIZER” 


16mm or 35 mm 
IMMEDIATE DELIVERY! 


Any combination of sprockets assembled to 


your specifications. Sturdy cast aluminum 
natruction. Foot linear type. with frame 
livisions engraved n 


sprockets. Contact 


jliers adjusted ndividually for positive 
film contact. Fast fingertip roller release 
sprocket shaft slip lock, complete with foot 


age counter 


VARIABLE SPEED MOTOR with TACHOMETER 
for Cine Special and Maurer Cameras 


115 V. Universe! Metor—AC-0C 
Veriable Speed 8-64 Frames 
Seperate Base for Cine Special 
Adapter fer Maurer Camere 


INTERCHANGEABLE MOTORS: 
12 Volt DC Variable Speed 8-64 Frames. 


118 Velt AC 60 Cycle, Synchronous Motor, 
Single Phase 


Animation Motors tor ne Special, Maurer 
B & H. Mitchel! Cameras, Motors tor Bolex and 


Fimo Cameras ind Time Lapse Equipment 


e LENS COATING 
eT" STOP CALIBRATION 
@ DESIGNING and MANUFACTURING 


of lens mountings and 
for 16mm and 35mm « 





camera equipment 
ameras 


e BAUSCH & LOMB “BALTAR" 
LENSES and others for Motion Picture and 


TV ameras 


. RENTALS — SALES —_ REPAIRS: 


& Howe! Wall 


Eye 


e pecia me s 


Write for full information aad prices 


NATIONAL CINE EQUIPMENT, Inc. 


209 WEST 48th STREET, NEW YORK 19, 


SIGHT & SOUND 


PEOPLE & PICTURES IN THE NEWS 


Adolph Stuber Observes 40 Year 
Mark with Eastman Kodak Co. 
. 


ADOLPH STUBER, vice preside nt in 


harge of sales and advertising for 


EASTMAN Kopak COMPANY, recent 

celebrated his 40th anniversary 
with the company. The Kodak ex 
joined the company at 
Camera Works in 1912, a few 
nonths after 
nell | n 


gineer. During 


ecutive 


graduating from Cor 
iversity as a mechanical en 
World War I he 
served as a first lieutenant in the 
tL. S. Army Signal Corps. He was 
appointed general manager of Cam 
era Works in 1923 

In 1930 he was elected an as 
sistant vice president of Kodak and 
transferred to the 


staff, He | 


1942. and three years later he was 


sales executive 
ecame a vice president in 


placed in charge of sales and adver 
tising He has been a Kodak direc 
tor since 1947 

Mr. Stuber holds fellowships in 
the Photographis 
America and the 


Society of 
Royal Photo 
Society of Great Britain 
He is also a member of the board 
of directors of the National Foreign 


gr aphie 


Trade Council 

RCA Victor Is Host to Film 
Recording Licensees 

© Film recording licensees of the 
RCA Victor Division, Radio Cor 
poration of America, were 
of the 


group at a luncheon held during the 


guests 
company’s film recording 
recent semiannual convention of the 
Society of Motion Picture and Tele- 
vision Engineers 

included Peter Mo re, 
president of the SMPTE; Hersert 
BARNETT, newly elected president of 


(,uests 


the society, who will take office Jan- 
vary |: and Narnan D. Goipen, 
chief of the Motion Picture and 
Photographic Products Branch of 
the National Production Authority. 

Among the 
the luncheon were representatives of 
the Army, Navy. 


Force. Atomic Energy Commission, 


attending 


licensees 
Marine Corps, Air 


and other government agencies; 


motion picture production studios; 
and television broadcasters 

Jack O'BRIEN, 
RCA’s theatre 


equipment division, was host. Other 


sales manager of 


visual, and sound 


RCA representatives included Fran- 
cis Engle. head of the 
Washington ofhice 
Mayer, European technical repre- 
sentative of the RCA international 


‘ ompany’s 


and Cornelius G 


division 
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Advertising's Financial Assets 

® Economists have recently devel- 
oped the theory that advertising has 
more effect on a company’s finan- 
cial affairs than is produced by the 
It has 
been suggested that each advertise 


selling of goods advertised 


ment plays a part in establishing 
the company name in the public s 
mind and that this establishment is 
definitely 


the value of the firm’s capital stock. 


measurable in terms of 


It has been proved that companies 


which advertise consistently are 
worth more on the stock exchange 
than non-advertising companies, all 
other considerations being exactly 
equal 

Fortune Macazine has brought 
out a 135 frame, color filmstrip 
which explains this theory in con- 
siderable detail. Fortune representa- 
tives are currently showing it to in- 
terested businessmen. The filmstrip 
was produced by SCIENCE PICTURES, 


Ine a of New York 


Princeton to Make Ford TV Films 

® THe Princeton Fitm Center, 
Inc. has been selected by the Ford 
Foundation to produce thirteen mo- 
tion pictures for the new “Omni- 
bus” television program to be 
launched by the foundation's radio- 


['V workshop and CBS November 9. 


Poor Projection Mars Chrysler 

Model and Ad Campaign Showing 
® Carl H. Bronson, director of ad- 
vertising for the Chrysler Division 
of Chrysler Corp., introduced new 
models and forthcoming advertising 
campaigns for the De Soto line at 
the Waldorf-Astoria Hotel in New 
York last month, Mr. Bronson came 
armed with a carefully planned 
slide presentation to show off the 
new wares and advertising cam- 
paign that has been described as the 
biggest in the industry, but he got 
practically no cooperation from his 
slide projectionist. Films are not 


visual “aids” under these condi- 


tions. 


J. Margaret Carter to Coordinate 
Film Evaluation for Film Councils 
® J. Marcarer Carter has been ap- 
director in 


pointed an assistant 


charge of coordinating film evalu- 
ations for Film Council of America 
projects and sponsoring national 
FCA film conferences, it was recent- 
ly announced. She will be respon- 
sible for preparing film evaluations 
to be used in connection with FCA’s 
preview center project and new 


publication The Film 


Counselor. She will also coordinate 


quarterly 


the work of national juries to screen 
and evaluate films for the council. 
Amer- 
ican representative for the National 
Film Board of Canada. 


Miss Carter was formerly 
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LASTING 
IMPRESSION 


\ 


WHEN THE LIGHTS GO UP, AND 
YOUR FILM HAS RUN, WILL IT 
LEAVE A LASTING IMPRESSION 
WITH YOUR SELECTED AUDIENCES? 


o the job you want it to do, so your message and its purty ose will be 


ind appreciated / 


to which this ts acco ny lished is the measure of your film's suc 


Sound Masters, Ine. 


165 WEST 46TH STREET — NEW YORK 36... PHONE PLAZA 7-6600 
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It determines whether or not you get maximum results for the effort and 


investment involved 


It is to such things that our organization gives its composite attention, from the 
inception of a project, during the creation of the script, night on through the 
various stages of the picture's production, and finally its wide and resultful 
showings to appropriate audiences 

WHATEVER THE TYPE, WHATEVER THE PUR- 
POSE OF YOUR NEXT FILM, LET US DISCUSS ITS 
TREATMENT AND PRODUCTION WITH YOU. WE 
HAVE A LOT OF GOOD IDEAS. 


MOTION PICTURES 
SLIDE FILMS 
TV SHORTS AND 
COMMERCIALS 





\ | W | Sound 
Slide-film 
e [s Portable 


T H A ! C T J x E yp H 0 i E It had never been thoroughly portable before. 


Heavy machines and big records made it heavy, 


—ONE OF TEN MODELS——MODEL L clumsy, awkward. 


Today this is all changed. 


Model L Picturephone cuts the machine weight to 


13 pounds. 
\ woman can carry it-—a child can carry it. 


Microgroove records are carried in the lid — no 
extra case for records and films. (It will play standard 


records also if you haven't gone modern yet. ) 


For small audiences no separate screen is needed. 


The sereen built into the lid does the job. 


Sound is clear and evenly distributed no dead 


spots. No gauze in front of speaker. 


The machine sits flat—— smooth running — no wob- 
ble —- no tipping over-——no pull cords — no tricky 
gadgets to get out of order no obstruction to view 


no immediate danger from plugging into Dt eight 


THE PICTUREPHONE HAS BEEN pounds lighter and 133 cubie inches smaller than old 


style machines — projector and controls at your finger 


THE FINEST MACHINE ON THE MARKET 8 Ee: SN OS A ee 


projector. 


FOR FIFTEEN YEARS This machine has everything that’s practical — a 
complete machine — the nearest to perfection that has 


ever been attained. Modern engineering and mass pro- 


duction make possible an amazingly attractive price. 


Ask for complete information 
MANUFACTURED BY 


0. J. McCLURE TALKING PICTURES 11152 WEST WASHINGTON BOULEVARD, CHICAGO 7 


Telephone CAnal 6-4914 
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fesy to rewind. Rewind a i> 

minute show in 66 seconds. No 
need to shift belts, pulleys, or reels. Just 
insert film in upper reel, and flip rewind 
switch. It's easy. It's fast 





3. | fesy to set up. Unpack the RCA 
400” projector, and set it up in 
less than 2 minutes. Actual tests show 
this machine can be unpacked and set 
up, with film threaded and picture on 
screen, in one minute, 42 seconds 


a 
with these amazing results: Many actually 
threaded the machine in less than 7 seconds 
Some threaded it in less than 20 seconds 
Most threaded it in less than 30 seconds. 


4.) Easy to pack up. Aficr a showing, 
pack up the f ‘‘. rojyector 
a pack up the RCA “400” p 
in quick time. Slip reel arms and cord 
into place, close up the case, and carry 
it off, in less than three minutes. Cut 


iF “Thread-easy” film peth proves it 

egein! Guests at a recent trade show 
helped prove the RCA “400” easiest to 
thread ... 473 of them threaded this projector 


wasted time 


ACTUAL TIME TESTS PROVE the “thread- 
easy” RCA “400” projector is the world’s 
fastest threading projector. But they prove 
more than just speed. They prove you 
can't beat the RCA “400” for downright 
easy operation. 


You can trust your RCA “400” 


Motion Picture and Television Engineers 
standards. 

Prove it yourself 
Make your own test on the RCA “400” 
projector. Check it side-by-side with other 
16mm projectors. Prove to yourself that 
it’s the easiest to thread, best in perform- 


No need to cross your fingers when you 
turn on your RCA “400.” You know 
you'll have a picture. And you get a clear, 
steady picture-—steadier than Society of 


ance. Quiet in operation. 

Ask your local RCA visual products 
dealer to give you a demonstration. Or mail 
the coupon for complete, descriptive folder. 


Easy to cerry. (ase hangs straight 

down at your side. Won't thump 
against your leg as you walk. Comfort- 
designed handle and rounded corners 
of case help make it extra-easy to carry 
the RCA “400” projector. 


FREE BOOKLET—MAIL COUPON NOW 


r------------------- 


Visual Products, Dept. 25K 

Radio Corporation of America, Camden, N. J 
Please send me, without obligation, your new 
free booklet “RCA ‘400° Senior and Junior l6mm 
Sound Film Projectors.” 


VISUAL PRODUCTS 
RADIO CORPORATION of AMERICA 


SHGINEERING PRODUCTS DEPARTMENT. CAMDEN. HJ. 


Name Position. 





Address 





City 
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Specta lists in 


VISUAL SELLING 


INC. 


200 East 56th Street, NEW YORK 
16 East Ontario Street, CHICAGO 
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Production Lines 


N.Y. Producers-Guiid Fail to 

Reach Agreement on TV Film Cost 
® After four months, negotiations 
between SAG and a committee of 
New York film producers covering 


filmed TV 


essed on Tuesday 


commercials were re 
October 22nd 
without agreement having been 
reached 

The pre ducer s group represents 
the majority of film-makers in that 
city and has acted in consultation 
with representatives of the 4A’s and 
other advertising agencies and a 
committee from the National Asso 
ciation of Radio and Television Sta 
tion Representatives 

Basic disagreement hinged upon 
the Guild's demands for repayment 
everytime a filmed TV commercial 
was reused over a network with no 
limit on the number of repayments 
Producers endeavored to obtain an 
agreement which would permit use 
within a given pert ud and set some 
figure for which unlimited use could 
be obtained by the advertiser 

This marks the first negotiation 
in which New York Film Producers 
and SAG have failed to reach an 
agreement and indicates the com 
plexity of the problems raised by 
this comparatively new medium 
Both the Guild and the producers 
tried over a period of many weeks 
to find an area of common ground 
and their failure thus far to do so is 
indicative of the multiple difficulties 
confronting both groups Prior to 
these negotiations the two groups 
had concluded agreements covering 
production in theatrical and indus 
trial film fields and an agreement 
covering filmed TV programs. Re 
gardless of the outcome of the cur 
rent dispute SAG has agreed to take 
ne action preventing activity in the 
three areas where agreement has al 
ready been reached 

The situation as it stands at the 
moment has SAG negotiators return 
mg to the coast for further consul 
tation. Producers are ready to re 


new discussions at any time when 


proposals are presented which will 
permit them to operate in a way 


that is economically feasible 


Samvel L. Warner Memorial Award 
To Technicolor's Herbert T. Kalmus 
® Perer MOoLe, president of the So 
ciety of Motion Picture and Televi 
sion Engineers, has announced that 
the recipient of the Samuel L. War 
ner Memorial Award for 1952 is 
De. Hersert T. Katous, president 
of Technicolor Motion Picture Cor 
poration, Hollywood 

Dr. Kalmus, the sixth to receive 
the coveted Sam Warner gold med 
al, officially accepted it from the 
hands of SMPTE’s president at the 
72nd semi-annual convention at the 
Statler Hotel in Washington, D. ¢ 
during early October 

1 he Award has heen made an 
nually since 1947 when J. A 
Maurer, a former vice-president of 
SMPTE. was the first to receive the 
honorarium created by the Warner 
Brothers in memory of their late 
brother to encourage the develop- 
ment of new and improved methods 
or apparatus designed for sound-on- 
film motion picture, including any 
steps in the process. 

In 1948 it was won by Nathan 
Levinson: in 1949 by R. M. Evans 
Charles R. Fordyce received it in 
1950 and in 1951 it was presented 
to Earl I. Sponable, 20th Century 
Fox executive and a past president 
of SMPTE. 

Dr. Kalmus has long been active 
in the technical field of motion pi 
tures, and for ke many contribu 
tions to improvements tn the art. 
previously rec eived the Progress 
Medal of the Society which was 


awarded in 1938 


Defense Chief Lauds Film Use 

° Secretary of Defense Robert A 
Lovett, speaking on the radio last 
month, said that Republic of Korea 
troops are now being extensively 
trained with “visual stuff” and that 
the results were positively amazing. 
Lsing these methods our training 
people are achieving much more 


success than was ever accomplished 


in World War II. 





You should own the McGraw-Hill book 
FILMS IN BUSINESS AND INDUSTRY 


by 


HENRY CLAY GIPSON 


President of 


FILMFAX PRODUCTIONS 


Filmfax produces motion pictures and slide- 
films for all business purposes but special- 
izes (with a production background of over 
250 titles) in color filmstrips for use in 


education. 


$5.00 postpaid from FILMFAX PRODUCTIONS, 10 East 43rd St.. New York 17, N.Y. 
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nt for Professional Results 


Professional Equipme 








666 WEST HARVARD STREET © GLENDALE 4, CALIFORNIA © CABLE ADDRESS: "“MITCAMCO” 


EASTERN REPRESENTATIVE: THEODORE ALTMAN © 521 FIFTH AVENUE © NEW YORK CITY 17 © MURRAY WILL 2-7038 
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"Stwwe-Readist sliders are a'natural for 
Shayne colorful, realistic, amc eary te carry 


Says ROBERT G 


Mot 


$159.00 (Tax inc.) 


l 
THE CAMERA THAT SEES THE SAME AS YO 


NRE 


NEW, LOW-COST REALIST HANDI- 


eft 


VIEWER 


’ i it aving mm their 
Alth« ‘ the ! Ke is 
4 € ens same 

e ST61 Reawist 


only $950 t y at , ent, | size. Attractively styled 





BUSINESS EXECUTIVE’S GUIDE TO AUDIO AND VISUAL PRESENTATIONS 
d Canadian business, large and small pages of features, news, equipment data and case 


papes { BUSINESS SCREEN Mac AZINE histories m every iwsue . more advertising ol 
That's why the buyers look 


communication, More to Bustness SCREEN as their preferred market plac e 


formative data on all modern products and service 


1 visual 





National Presentation Association 
Gives Award Details for Entrants 
® Entries in the Annual Awards 
Program of the National Visua! 
Presentation Association will be ac 
cepted by the Judges of the Awards 
at the Sales Executives Club of 
New York, Room 310, Hotel Roose 
velt, Madison Avenue and 45th 
Streets, New York City. 

Awards are being made in three 
classifications and any organization 
is eligible. Classifications are: (1) 
Where presented orally by sales- 
man: (2) Where all or some of 
the sales talk is incorporated me 
chanically into presentation, other 
than a motion picture: and (3) 
motion pictures with or without 
sound other than those aimed at the 
general public 

Judging will be based essentially 
on the effectiveness of the entire 
presentation, oral and visual, to 
accomplish the stated objectives. 
The effectiveness will be influenced 
by the sales story, the sales strategy. 

e blending of the appeal to the 
eve and to the ear, and the choice 
of illustration 

The judges will consider the de 
gree to which the presentation: (1) 
gains attention, (2) holds interest. 

}) creates desire on the part of 
the prospect, (4) has the power to 
gain a favorable decision and (5) 
has produced results. 


Prints, Slides Invited for 

Rochester Photographic Exhibit 

* Photographers around the world 
are invited to contribute to the 17th 
Rochester International Salon of 
Photography. Opening at the Me 
morial Art Gallery, Rochester, N. 
Y., next March 6, it will continue 
through March 29, 

The salon will include pictorial, 
nature, and documentary sections as 
well as large size transparen ies. 
Both prints and slides will be ac- 
cepted. 

Closing date for all entries will 
be February 12. Requests for entry 
forms should be sent to John l. 
Fish, Sales Service Division, East- 
man Kodak Co., 343 State Street, 
Rochester 4. 





EQUIPMENT 

FOR SALE 
9 used Jam Handy electric counter- 
style Shopper-Stoppers, each com- 
plete with carrying case 


Masonite Corporation 
111 West Washington St. 


Chicago 2, ill. 
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... and writing BEE R stories and producing BETTER 


live action and animated films is our business... 


@ 








John Nidhedand Prsdiediont Wie: 
( 


201 North Occidental Bivd., Los Angeles 26, California + 60 East Forty-Second Street, New York 17, New York 
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{ «+++ HOUSTON-FEARLESS 


T.. demand for fast, dependable, quality 


motion picture film processing is rapidly in 


creasing in every community throughout the 
country, presenting an excellent opportunity 
for wide-awake film producers and local labora 
Houston-Fearless Model 22 Devel- 


oper shown above makes it possible to provide 


tories. The 


this profitable service in your area with only a 


moderate investment 


This portable machine develops 16mm black 


and white, negative, positive or reversal hlms 


She 
HOUSTON 


FEARLESS 
Ce fic TALLEY 


PROCESSING EQUIPMENT 
PAYS OFF HANDSOMELY 


Ic is self-contained, entirely automatic and easy 
to operate. Complete refrigeration, re-circulat- 
ing systems, air compressor and positive tem- 
perature controls. Operates in daylight, han- 
dling the entire job from camera to screen. 

Model 22 is the same high Houston-Fearless 
quality that has been standard of the motion 
picture industry in Hollywood and throughout 
the world for 20 years. Other 16mm and 35mm 
Houston-Fearless black and white and color 
equipment toserve your particular requirements. 


Write for information on specially-built 


equipment for your specific needs. 





How TO FIND AN EXPERIENCED, 


~ Review issue of BUSINESs 


rv. will again list 


DEPENDABLE 
standard reference on production resources is used 
W rite 


‘ ops 


BUSINESS FILM PRODUCER 


by all leading sponsors and their agencies. 


listing 


data forms and advance 


» 7064 Sheridan Road 


Chicago 


ue 
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Retail Employee Films Listed 
In “Training Film Directory” 
® Informatior or more 


4) hims being 


than 
used by retail 
with 


employee training programs is 


conjunction their 
provide d in the new edition of 
the “Training Filn 
released recently by the Person 
nel Group of the National RE 


Directory” 


TAIL. 4,00D8 ASSOCIATION 

The 144-page directory, de 
scribed as a “guide to the latest 
in visual aids,” contains listings 
of films devoted to 


general and to al 


retailing in 
specific 
phases of retail operation, in 
store 


cluding merchandising. 


operation, salesmanship, super- 
vision, employee attitudes, cus 
tomer relations, customer edu 
health and 


restaurant 


cation grooming 


food 
ach him is re 


practices and 
and nutrition 
viewed briefly and data is given 
on running time, millimeter, the 
source from which the film may 
be obtained and the basis for its 
distribution 

According to Georce PLANT 
manager of NRDGA’s Person 
nel Group, the “Training Film 
Directory” has been planned to 
with all the 
facts concerning the right films 


acquaint stores 
to stimulate employee training. 
It is available from the Nation- 
al Retail Dry Goods Association 
at $2.50 to NRDGA 
$5 to non-member re- 
$3.50 to all other 


non members 


member 


stores 


tailers: at 


Spanish Version of Auto Film 


° 


Top diplomatic representa- 


tives of 20 Latin American re- 
publics and U.S. State Depart 
offic ials 


Western hemisphere affairs re- 


ment specializing in 


cently attended a preview in 
Washington of the 


language version of Tomorrou 


Spanish 


Veets Today, l6mm non-techni 
cal film showing how Ford de 
signs, engineers and tests auto 
mobiles 

El Manana Es La Obra de 
Hoy was developed by Ford In 
ternational for use throughout 
Latin America. It was pro- 
duced by MPO Propuctions 
Inc., New York City 


Metal Trades’ Film List 
® Members of the 
Metal Trades 


receiving 


National 
Association are 

opies of the 
Industrial Film 


films on 


groups new 
Bibliography 
1.390) different 
LOO-page 
1949 for 


listing 
subjects in a 
volume. revised since 


its third edition. 


MAGAZINE 











Get ALL the details 
ATIONAL PEARLEX CARBONS 


TRADE - MARK TRAOE MARK 


for 16 mm projection 


gut PROJECTS Your 16 mm commercial, educational and industrial films 
ov Re. 
= % “Re, require clear-cut detail and fidelity of color to capture... 


ry +; and to bold your audiences. 


There is one way — and only one way — to assure opti- 
mum visibility and color balance for 100 or more viewers 
of 16 mm productions. It’s carbon-arc projection light- 
ing — four times brighter — at Ys the operating cost of 
the next best source! 


8 4 
Uy “NATION av With business-sponsored films alone playing to 20,000,000 
people every week — an increase of 500% in less than six 


The terms “National” and “Pearlex"’ are registered years — it will pay anyone concerned with auditorium 
trade-marks of Unton Carbide and Carton Corporation F . R . : 

NATIONAL CARBON COMPANY showings to investigate this vastly more efficient and 
A Division ef Union Carbide and Carbon Corpor ation 


economical source of screen lighting. 
30 East 42nd Street, New York 17, New York 


District Sales Offices: Atlanta, Chicago, Dalles, Kansas City, New York, Pittsburgh, San Francisco + fn Canada: National Carbon Limited, Montreal, Toronto, Winnipes 
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If she can’t hear it, 


you've wasted money. 


Play safe and sure 


with RCA VICTOR slidefilm 


recordings. 


Too often, well prepared audio material comes out “Whooberjack 
obda saddlecam onda upscray.” Even a trace of “mud” in your slidefilm 
recording puts a strain on listening . . . cuts effectiveness. 


For clean, crisp sound, go to the leader! RCA Victor heads the field 
technically and servicewise, in all phases of ... 


RECORDING PROCESSING PRESSING 


% The most modern sound-reproducing equipment and facilities . . . latest 
developments in automatic frame-progression recording 


% Engineers, specializing in slidefilm recording, to assure the best presentation 
of your slidefilm story 


Pure vinyl plastic records—both standard and microgroove—packaged in 
special slidefilm shipping cartons when desired ; 


. An extensive music library service 
Contact an RCA Victor y 


Custom Record Office today: Careful handling and prompt delivery 
630 Fifth Avenue 


Dept. E-110, New York 20. New York 
JUdson 2-5011 


Write now for our fact-filled Custom Record Brochure! 


445 North Lake Shore Drive 


y 
Dept. E-110, Chi 1, WI Iecal ad & j Z 
pe A hitehall 23215 RA Custom Recor ales 


6 North Sycamore Avenue RADIO CORPORATION OF AMERICA - RCA VICTOR DIVISION Plieshiat 
1] Hollywood 38, California 
Hillside 517) 
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transfilm psc .. producers of effective films for. .. 


INCORPORATED 


public relations 
industrial relations 


——, 


rat eater sales promotion ) 


education and training 


TRANSFILM'S Motion Picture Department and WESTERN UNION 
Explaining new, miracie communications facilities to the American public 


TRANSFILM’S Slide Film Department and the “Jet 99 
A sales promotion film introducing the new Universal vacuum cleaner 


Transfilm's motion picture department has blazed 

trails in producing Sales Promotion films because it 

believes that the function of a film is to sell goods 

or ideas; that a film's effectiveness is measured by its 

ability to sell. Transfilm’s permanent staff of 

production-experienced Writers, Directors, Producers 

and Account Executives were hand-picked to help 

clients increase sales. For Transfilm knows that the 

success of a Sales Promotion film depends on 

the producer's firm grasp of selling problems and TRANSFILM’s Television Department and FAB 
Hard hitting TV spots that are helping FAB become a household word 

techniques, as well as on the problems and techniques 

of film making 


TRANSFILM INCORPORATED « 35 W. 45 ST.. NEW YORK 19. N.Y. 
LU. 2-1400 
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Walt Disney Releases Films 
for 16mm Rental Showings 
® Yielding to the steadily in- 
creasing demand from all 
phases of the greatly expanded 
l6mm field of distribution, 
Wat Disxey Propuctions will 
release a number of hims for 
rental distribution shortly after 
January |. according to formal 
announcement this month by 
Roy ©. Disney, president of 
that organization 

The list is headed by The 
flasken Eskimo, the first Dis 
ney film produced exclusively 
for l6mm audiences This is 
also the first title in a dramati 
series People and Places which 
will be filmed the world over 
All Disney l6Omm releases are 


in color 





65 distributing units have 
been licensed throughout the 


country to distribute these films, 





under the direction of Cari 
NATER he ading the company's 
non-theatrical activity 

Four subjects ranging from 
13 minutes to 27 minutes plus 
three comedy shorts including 
Disney Cartoon Parede =! are 
in the first releases. Other titles 
include The History of Avia 
tion, Behind the Scenes of Walt 
Disney Studio, and cartoons 
Bone Trouble. Clock Cleaners 
and Donald and Pluto Cartoon 
Parede runs 26-n inutes 
Slidefilm Safety Series 
Released by National Gypsum 
® Nationa Gypsum Co. has 
announced the completion of a 
series of sound slidefilms on 
safety which is designed to be 
presented in four discussion 
training sessions tor plant em 
plovees. Each film is about 45 
minutes long 

The films first highlight the 
factors which affect efhcient 
production, The elements of in 
dustrial accidents are then pre- 
sented dramatically, followed 
by a discussion of how acci 
dents are major production in 
efficiencies. Finally, the series 
of four films proves that acci 
dents do not necessarily involve 
personal injury; that often an 
accident may leave the operator 


unharmed but result in thou 


sands of dollars worth of ma 


chine dow Linmne 


2 Designed for use in National 
™ Gypsum s own plants the films 
FOR BETTER SHOWS USE “THE AUDIO-VISUAL PROJECTIONISTS HANDBOOK wd records may be purchased 
ontains step-by-step lessons on good show by other industrial concerns 

inship; sells at only $1.00 per copy postpaid. from Human Relations for In 
Order today n Bustvess Screen, Chica 26 dustry, 443 Delaware Ave., Buf 


falo, N. ¥ 
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A New Dimension in 


Television Films 


{rt work rear-screen projection opens 
up a great new potential for filmed 


commercials and filmed programs. 


It combines the character and novelty 
of animation with “live action” advantages 


using real people and real products. 


It eliminates the need for major set 
construction. It drastically cuts shooting 
time. It makes practical extremely creative 


use of time, space and location. 


PATHESCOPE PRODUCTIONS 


THE PATHESCOPE COMPANY or AMERICA, INC, 
580 FIFTH AVENUE, NEW YORK 19, N. Y. 
PLAZA 7-5200 

















PRODUCERS OF MOTION PICTURES - FILM STRIPS + TELEVISION 





BEHIND THE SCREEN 
The Vocabulary of This Medium 

® Do vou say filmstrip” 
film”? What i« i 


film”? De vou understand “rear 


or “slide 


motion slide- 


projection process photography” 
ind the meaning of “bookings” and 
showings in film distribution 7? 
This field needs a basic vocabu 
lary, used by all who use visual 
media and meaning the same things 


Slidefilm” like Ma 


sonite and Technicolor was a pri 


to all people 


vate concerns descriptive phrase, in 
this case coined by The Jam Handy 
Organization many years ago to de- 
seribe the 35mm series of still pic- 
tures assembled in strip form and 
most widely called “filmstrips” in 
the school field where they are used 


in vast numbers. 


Slidefilms 


Filmstrips with an accompanying 


Filmstrips vs. 
recorded dise became known as 
“sound slidefilms”’ in business 
where they have been more widely 
used. By this time, slidefilm has be- 
come everybody's word in the busi 
hess held and the ~ hools will con- 
tinue to call them filmstrips. Motion 
slidefilms, another early Jam Handy 
innovation are now a common 
technique in which the still pictures 
are assembled and printed on mo- 
tion picture stock to utilize 16mm 
projection and the availability of 
motion picture sound recording. 

echnical phrases are being 
learned by new thousands of film 
users for the urgent demands of 
other 
IV film programs but the field of 
l6mm sponsored film distribution 


television commercials and 


needs a strong and clearly-under- 
stood vocabulary to back up its 


many strong appeals 


Bookings and Showings 
“Bookings.” for 


scribe the basi 


example, de- 
request and ship- 
ment of a film to an original audi- 
ence. But 


each request 


experience shows that 


shipment usually 
brings about two or more (often 
many) “showings” when the film is 
cireulated within a school or shown 
many times to employee groups 
after its arrival for such engage- 
made for public showing. 

\ film print may be kept one or 
two days and in that time it may 
run up a huge audience score to the 
benefit of the sponsor. Distributors 
are usually paid only for the or 
iginal booking” so the sponsor 
often gets a huge annual bonus in 
additional circulation through these 
extra “showings 

To help evolve this basic vor abu- 
lary the Editors of 


SCREEN will present the first seg 


Bustvess 


BI 


SINESS SCREEN 


nent of terms and definitions in our 
Wher- 


these definitions will 


next December 15) issue 
ever possible 
be gleaned from existing sources 
and classified in technical and non 
technical groups, You are most cor 
dially invited to submit words and 
phrases you think belong in this 
vocabulary or which need definition 

We'll even define 


raphy ! 


‘chronokinog 


* * . 


Department of Agriculture Names 
Walter K. Scott as Film Chief 
° 1 he new ¢ hief of the Motion Pix ° 
ture Service, UL. S. Department of 
Agriculture is Walter K. Seott who 
succeeds the recently-retired Ches- 
ter Lindstrom in that key govern- 
ment film post 

A veteran of more than 17 vears 
in government service, Walter Scott 
has been in the USDA since 1939 
Associate Chief until his 
appointment. He has also 
been Chief of Production and such 
award-winning 


and was 
recent 
films as Journey 
Back, Seizure, Suction Socket, and 
Water jor a Nation are ainong his 
screen credits, Prior to entering 
government service he had wide ex- 
perience in the commercial motion 
picture field and started his career 
back in 1911 as an actor. 

In LOL7, ten years before talkies, 
Scott photographed films using spe- 
cial sound effects. Later he tried his 
hand at newsreel photography and 
joined Fox-Moxietone news. As a 
newsreel photographer, he covered 
many of the leading events in what 
is known as the 
Widely 
to Germany as an independent pro- 
ducer at the end of World War I 


and motion picture work has also 


“golden age of 


sports * traveled. he went 


carried him to the Society Islands, 
Puerto Rico and Canada. 

Entering government service in 
1934, Scott was engaged by the In- 
terior Department to do a special 
geological film in which Harvard 
and the University of Chicago were 
cooperating. He filmed numerous 
other pictures before coming to the 
USDA in 1939 


DuPont Magazine Features Film 

® Outstanding among company pub- 
lications is the Dt Pont MAGAZINE, 
widely circulated to customers and 
friends of the company. The Octo- 
ber-November issue, out recently. 
features a double-spread in four- 
color on Remington Arms’ prize 
winning motion picture Gunning 
the Flyways, produced by MPO 
Productions, The presentation 
comes as close as the graphic arts 
ean do in doing justice to one of 
the finest wildfowling pictures ever 


made for public showing. @ 


MAGAZINE 





A“sound” investment for you and your business 


Gealtenced ome” 


TAPE RECORDER 


Revere 


aan 
SS 


~~ = 
= SSS 


| pn the miracle of capturing sound on tape this remarkable in- 

strument permits you to get more done with /ess effort at /ess cost as well as 

providing countless hours of pleasure and recreation at home. 
Incorporating a sensational new development—the “BALANCED- 


TONE” Control—with other exclusive electronic advancements, Revere 


dictation— speeches 
Makes an easy-to-operate, low- 
cost dictation unit. Frees secre- 
tory for other duties! Permits 
you to perfect speeches before 
hand by hearing yourself os 
audience does! 


conferences — meetings 


The perfect “secretary” at con- 
ferences and meetings. Records 
the entire proceedings, word for 


word, for review and discussion 





* 
= 


Ss 


sales training 


Easier way to absorb sales in- 
struction, review important cose 
histories. Gives salesmen oppor- 
tunity to proctice ond improve 
sales technique 
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at home 


Records children's voices, home 
talent, concerts, radio and TV 
programs, home movie continuity, 
even “talking letters” to friends 
and relatives. 


. 1952 


has achieved a rich tonal quality heretofore obtainable only with pro- 


fessional broadcast equipment. Yet key-control operation is the easiest 


and simplest of any recorder. Included among its many outstanding fea- 


tures are 2 hours of recording on each reel, lightweight portability and 


magnificent styling. See your Revere dealer today for free demonstration! 


Revere T-700—Complete with micro 
phone, radio attachment cord, 2 
reels (one with tape) and carrying 

225.00 
TR-800 — Same as above with buiit-in 
radio..... 


Special Studio Models—Speed 7.50 


T-10—Complete with microphone, ra- 
dio attachment cord, 2 reels (one with 
tape) and carrying case 
TR-20—Same as above 
radio 


with built-in 


REVERE CAMERA COMPANY 


& 
fe 


—— 


CHICAGO 16, 


BASS-REFLEX SPEAKER 


For use in auditoriums 
and schools where ul- 
tra-fine musical repro- 
duction is required. 
Large 12” speaker 
gives exceptional bass 
response and wide 
range. Unit designed 
as a console base for 
the recorder. Light- 
weight; portable. 
With plug and 25-ft. 
cable $ 





ILLINOIS 


HOSPITAL 


New Il6mm Sound Motion Picture 
That Shows Hospital Personnel How 
To Act In and Prevent Fire Emergencies 


tos ’ 


Where it was produced: 
und ors 1 f 
Am Hos) Assen D 
of t 


{ 


Vigval training for safety: | 
parr ot cle gp t¢ 

came 

asth 


Alds publicity and fund raising: 
qian " PIA " 


oy 


PLANNED ACTION 
SAVES LIVES: 


- lt shows how a fire safety plan 
should be organized 


- lt shows how each department of 
the hospital should react to a fire 
alarm 


+ it shows how patients can be saved, 
and fire spread reduced 


- It shows HOW TO PREVENT 
DISASTER 


HOW TO GET THE FILM 

This motion picture was produced 

Productions, In n the 

t satety for American hos- 

running ume of this 

re is 25 minutes. 16mm 

Sound Prints can be purchased at 
$65:00, plus pa 

nharges 

It nas ch endorsement of the 

American Hospital Association 

nd The National Board of Fire 


Underwriters 


AUDIO PRODUCTIONS, INC. 


Film Center Building, 630 Ninth Avenue, New York 36, N. Y 


print: s 


NAME 
ORGANIZATION 
ADDRESS 


ot 
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ROADLY SPEAKING, the Signal Corps. 
in keeping with its responsibility for 
providing an integrated communica- 
tions system for the Army. must be prepared 
to transmit information, (or what we call 
intelligence.) whatever its form may be. This 
intelligence may be transmitted as the spoken 
word, the written message. or in the form of 
a pictorial representation. It may be directed 
to a single person or to several addressees at 
different places throughout the world. It may 
also be intended for mass distribution to 
thousands 
In the process of transmission, intelligence 
may take many and varied forms as it is 
transformed through electronic, mechanical 
magnetic, or photographic processes. But 
whatever the processes employed, they must 
be so designed as to provide a thoroughly 
integrated, but flexible, s«vstem which will 


deliver the message accurately and rapidly. 
Potent Instrument of Communication 


The combination of sound and picture. of 
course, provides an excellent means for trans- 
mitting intelligence, appealing as it does to 
both the eye and the ear. The sound motion 
picture, through its ability to store and re- 
create picture and sound, has been a potent 


instrument for communicating thoughts and 





ideas to the minds of men all over the world. 

The motion picture has served the Army 
well through two world wars. The sound mo- 
tion picture is doing the same important job 
in the Korean conflict. as a medium for train- 
ing our forces, as a means for promptly ae- 
quainting the American public with our op- 
erations in combat, and finally as a means of 
pictorially documenting military history as 
it is written. 


70 Million Hours of Visual Training 


Of possible interest is the fact that seventy 
million man hours of military training are 
accomplished annually by the Army through 
the use of training films. 

Furthermore, many of these films are ex- 
tensively used by our allies after the seript 
has been re-scored in the appropriate lan- 
guage, thus creating a unity of military think- 
ing and a better understanding of mutual 
security problems. 

Similarly, in the field of research and de- 
velopment of military equipment, methods. 
and tactics, the motion picture has become 
an irreplaceable tool, since it provides a 
means for repeated analytical study of criti- 
cal phases of a given operation, whether it 
be a military maneuver or the testing of such 
weapons as the atomic bomb or the guided 
missile. 

While military applications of the sound 
film continue to multiply, television has be- 
come available as another medium for the 
transmission of sound and pictures, a medium 
which offers tremendous possibilities with its 


potential of speed and accuracy. Although 
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Z I N E 


‘lms and Television in the Army 


by Major General George 


the full military possibilities of television 
have not vet been determined, we have for 
some time been engaged in exploring its 
manifold applications. In this work we have 
been guided by our past experiences in the 
pictorial communication field. Many possi- 
ble applications for military television sug- 


gest themselves. To mention but a few: 


Distant tactical observation of military 
positions and actions from the ground 
and air 

Bringing distant or relatively inaccessi- 
ble subjects into many training class- 
rooms simultaneously. 

The tactical briefing of widely-separated 
commanders. 

Guidance and control of land vehicles 
and light aircraft. 

( lose-up observation ol the action and 
effect of our weapons. 

Vass dissemination of important infor- 
mation in pictorial form to reserve and 
civilian components of the armed serv- 


ices and to the public at large. 


These are only a few of the suggested fields 


of employment. I believe. however. that they 





*Masor Generar Back, whose mss 


was also recently presented to mem 
bers of the Society of Motion Pic 


ture and Television Engineers 


1. Back, Chief Signal Officer* 


indicate the trend of military thinking to- 
ward full utilization of this new method of 
communication. Incidentally, the Signal 
Corps is pleased to be able to bring to this 
convention the Mobile Television System 
which is being used in our fundamental ex- 
plorations of television's possible military 
applications. This equipment embodies much 
of the engineering skill which you engineers 
have contributed to the development of the 
television medium and emphasizes the spirit 
of scientific cooperation that exists between 
vour industry and the Signal Corps. Need- 
less to say, we in the Army are grateful to 
you for the splendid assistance we are re- 


ceiving from you. 


Motion Pictures and TV Complementary 


I should like to point out here that the 
Army has recognized the need for comple- 
mentary development and utilization of tele- 
vision and sound motion pictures in order 
to obtain the maximum effectiveness of both 
media, just as... engineers have recognized 
that the two are complementary and com- 
patible, rather than exclusively competitive. 
Only television can reproduce an event at 
a distant point instantly, but only motion 





pictures can record and retain the image of 





that event. By combining the electro im- 
mediacy of television with the photographic 
retentiveness of the motion picture, we can 
have available to us the maximum facility 
possible in pictorial communication. 

For this reason, the Army has placed the 
responsibility for development of both media 
in the hands of the Signal Corps, assuring full 
coordination in their development. Le 


BeLow: a scene from the Army film 


“Medical Effects of the Atomic Bomb” 


















































\ Til 


extensively and the requirements for the 


NAVY we tee motion pictures 


use of television are continually expand 
mn 


bntertainmment motion pictures provide 


probably our greatest morale booster. Ewers 
hip sod station hase movies and I can tell 
ou trom per onal « perience that when the 
movies do not arrive or they cannot be shown 
or some reason the boys are very unhappy 
We, of course, are dependent on the motion 
picture industry for these films and are deep 
ly appreciative of the service provided and 
the technical Hnprovement. that have been 
made to give us better sound and color for 
the adverse conditions encountered in ship 


Iraining Filme a Major Requirement 


In our military use of motion pictures the 
largest single requirement is im the field o 
training files. We aleo use them extensively 
for test and evaluation of new equipment 
This is especially true in the guided mitesile 
pre rat w hie te high spore d motion peer ture 
photogr apliy hus become moet valuable 

Recording of Naval operations for histori 
cal purposes md evaluation m of great im 
portance Dhere is ' growing need for mo 
thom pucture in combat brveting 

Boat crews that have to approac hy a brevstile 

durin mn amphibious operation can 
reat deal from seeing movies pre 

rack the beach area 
the production of training films in the 
Navy and Marine Corp we have found it 
to be ood business to place m annual nu 
merical limitation on the total number of 


divided 
everal bureaus of the Navy De 


films produced This allocation 
ptrhern the 
partment and requests for productions are 
creened monthly by the Navy Film Pro 
duction Board of Review 

This Board insures that the film requested 
will fill a need that has not previously been 
met and that requirements of the other sery 
ices are incorporated if the subject is one of 
mutual interest The Army and the Air 
Force likewise 


ments are taken care of in their films. We 


insure that Navy require- 


compute one 20-mainute film as one unit of 


produe thon 


no of Films Acquired on Contract 


iM the total number of films produced by 
w Navy, approximately 80 are made un 
er contract by commercial COMpanties The 
echnieal supervision is done by Naval per 
onnel, The remainder of the films are pro 
duced in their entirety by Naval personnel, 
Our facility for doing this work is the Naval 
Photographic Center, at the Naval Air Sta 
tion, Anacostia, here in the District of Co- 
lumbia 

This laboratory has a complete sound 


stage with multiple channel sound recording 


Training films 


and completely automatic processing equip- 
ment. Facilities are also available for simple 
and complex animation. The types of films 
produced here are those of high security 


Classification, of technical aspects better 
suited to utilization within a naval facility 
or compilations from library stock. A con 
siderable amount of location work is done 
aboard ships and at various naval activities 

I he efle ‘ tive thes. ol control and enue ellen 4 
ol supervision ts evidenced by the awards 
won by the Navy for its films since 1945 
16 films in the past 7 vears have won a total 
of 20 awards in the following competitions 

National Safety Council 

New York Film Critics 


Associated Film Writers 


, 

AP TAIN Fraser's authoritative re 
view Was prese nted at the Washing 
tor 1). ¢ meeting of the Society of 


Iv. & Motion Picture Engineers 


are a major Navy requirement (Oficial l S. Navy Photo 


Films and Television in the Navy 


by Captain A. D. Fraser. Chief of Naval Photography’ 


Annual International Exhibition of Cine- 
matographie Art. Venice, Italy 

Annual International Edinburgh Film Fes- 
tival. 

This is the highest number of awards won 
by any governmental agency. 

The films on which awards were made in- 
clude many sub jects. Some of these were: 

Complicated dental procedures and medi- 
cal problems 

How to escape from an aircraft by para- 
chute 

Prevention of disaster in small boat opera- 
tions, and 

Hazards of jet engines on the ground. 

They are truly training films designed pri- 


marily for naval use. 


Motion Pictures Aid in Research 

In the development and test of new equip- 
ment, motion pictures have proven to be in- 
valuable. This has been particularly true in 
the evaluation of equipment that operates 
faster than the eye can follow or the mind 
record. A few examples are: 

Wind tunnel tests of sonic and trans-sonic 
airfoils 

Instrument recordings of tests of new air- 
cratt 

Recording of instrument readings of tele- 
metered flights of guided missiles 

Determination of explosion 

Phenomena of new types of weapons and 
explosives and their effect on naval equip- 
ment 

V erifi atton of proper sequen e and op- 
eration of a series of functions in various 
mechanical and electrical devices. 

On our larger ships, and especially in air- 
craft carriers, we have motion picture camera 


equipment for recording various aspects of 
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naval operations. These are used for study 
to improve the: 

Execution of various maneuvers 

Detect deficiences in equipment for correc- 
tion in later models or modifications, and 

For historical recording. 

Much of the latter type of film is released 
for newsreel and television use. 


. © - 


raining in the basic techniques of motion 
picture photography is given to all students 
at the Navy's photo school at Pensacola. 
Florida. A specialized course at the same 
location is also conducted for a limited num- 
ber of advanced students. 

The motion picture industry in Hollywood 
very generously operates a comprehensive 
on-the-job training course for selected per- 
sonnel. This program has proven to be most 
beneficial and provides a phase and com- 
pleteness of instruction that is not possible 
of attainment in a service school. 

In the field of television, the Navy has 
been active in development work since be- 
fore World War IL. Television control of 
drone aircraft was successfully demonstrated 
and used in the South Pacific by the Navy 
in 1944. More recently, as reported in the 


press, it has been used successfully in Korea. 


TV Equipment Improvement Needed 

The employment of television for Naval 
purposes opens many new possibilities. Im- 
provement in the equipment will, however. 
be necessary. Among these are—further re- 
duction in size and weight of camera and 
transmitting equipment, and considerable 
improvement in reliability under very ad- 
verse operating conditions with substantial 
increase in reception distance. These require- 
ments sound somewhat contradictory but I 
am confident that the industry can solve the 
problems. 


Photo recording of television and cathode 


Navy Film Procurement : 


* As a major consumer of factual motion 
pictures, the Navy Department has set high 
standards in picture content and quality, 
but its wide experience in sound film pro- 
curement is best reflec ted in basi rules 
evolved over the vears and which continue 
today as the Navy contracts for 80°) of 
its training film requirements from among 
the nation’s commercial motion picture 


producers, from coast to coast. 


Bidders on Navy training films are asked 
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ray tube images has been carried out in the 
Navy for some time. This utilization has 
progressed to the point where much of the 
work is done automatically. There is still 
room tor progress, however, in the develop- 
ment of new and more sensitive emulsions 
and more rapid processing of these emul- 
sions. Results obtained along these lines, to 


date, have been very gratifving. 


Experiments Continue on Instruction 

In the field of group instruction, televi- 
sion has been used experimentally and the 
Navy Special Devices Center is continuing 
study of this medium. lest instruction has 
been quite satistactory and indicated a good 
percentage retention of transmitted informa- 
tion. Closed circuit, broadcast, and Kine- 
scope methods have been used in this pro- 
gram. The feasibility of using this system 
tor briefing purposes and group instruction 
within Task Forces at sea is under develop- 


ment for evaluation. 


Television Replaces Human Observers 

The uses of television in the testing and 
examination of devices and equipment for 
naval employment are almost limitless. Small 
television cameras can be placed in equip- 
ment where it is physically impossible for a 
human observer to be. Some of these con- 
ditions are: 

Limitation of space 

{tmospheric conditions 

High G forces 

High temperature, or severe vibration, 

The Navy is vitally interested in new de- 
velopments in the field of television and mo- 
tion pictures. The parallel use of these holds 
great promise for the future. We look to the 
Society of Motion Picture and Television En- 
gineers for future developments that will 
make past successes seem insignificant by 


comparison. ) 


—A Model for Industry 


to furnish a resume of their organizations, 
including type and a brief history; the kind 
of films they are best suited to handle by 
experience. They are also asked to list key 
pe rsonnel and their experience and to state 
major types of facilities and equipment 
owned or how made available. A balance 
sheet listing assets and liabilities and sam- 
ples of recently produced films are other 
important prerequisites of prospective Navy 
producers. Business film sponsors can profit 
by this approach to film buying OH 
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Aipinc FrencH INpustRy is Tom Hope 
(right) U.S. film consultant and General 


Mills’ film executive, shown with Pierre 
Monte, film editor in the Audio-Visual 
Aids Center of the French Government 


w Lick 


PROMOTING AIRFREIGHT as a featured 
player in Slick Airways’ latest film 
Wings for Industry is Jimmy Stewart 


filmdom’s top aviation booster. 


Cueckine Script for Inside Harvester 
new IH feature film are Hal C. Wright 
(right) assist, mgr. of Harvester’s con 
sumer relations dept. and Edward Gra 
bill, co-director for Wilding, producer 
of the new institutional picture. 








Salths CONCH! mlsned engineerin 


EXTeENsive Apvertisine backing up the GTM is 


ind product kno ‘ lates back ta 1916 visualized as “enough pawes to reach 2 3 at the 


; 


‘ way to the moor 


Meet the Goodyear Technical Man 


VARCIEDOF THE CTW" EXAMPLE OF AGE NCY-PRODLCER COOPERATION ON FILMS 


Sponsor: ‘ re AK , warly one billion pages of advertising released 
litle lhe arch 1 mw (, i ‘ ’ in behalf of the G.T.M. over the vears. and the 
’ mtinuing effort made by Goodyear to make 

the G.T.M. just about the best-known industrial 

& Rubber 


third of all the tires 


salesman in the country 

Seript for the film was developed by Kudner 

nited Mates, established a Agency. Im which alse provided the material 
Department to make and sell for each of the hundred-odd scenes making up 

I puiperrent conveyor and the him \ representative of the agency worked 
led products, et closely with Sound Masters all during the pro 
Mechanical Goods cductior f the him. even to the extent of sitting 
iunportant role vith the cutter as he put the film to bed, Sound 
1O39. in fact. the depart was recorded on magnetic tape 


the sixth largest rubber manu lhe experience of the agenev and producer 
| 


rid. considered all by itself indicates that this close co-operation is called for 
lyear's Mechanical Goods in making such an indoctrination film, since it 

sles conference ombines the agency's knowledge of the end 
onference ‘ ‘ to be 


wv film pre iow ledge 


reached and the film company’s 
of techniques and mechanical pros 
nyunction cases Proof of the value of such co-operation 
udvertis s found in the enthusiastic reception accorded 
> M., the the picture at its presentation to the assembled 
Goodyear G.T.M.'s at the sales conference 1 
ut mmedustry 
lechnical Mas Marcu or tue GTM” also shows scenes like 
depart: ent this Shasta Dam convevor belt 
iT, is more 
help build 
spectalist in 
' iar in pM int 
lhe ¢, VM. has been 
gineering each applica 
inuously since LOL6 
+s how the company 
ost extensive 
campaign ever 
industrial prod 
the Department 
look at life and 
the present via 
ts, interspersed 
in new 
neered by 
the agency's 
t the ulvertising 
rallels the news and 
ghout the 
ts up the 


Functions of the Purchasing Agent 


Portrayed in New Color Motion Picture 


* The important role of the purchasing agent 
in modern industry is interpreted visually in a 
new 21-minute sound film /ndustrial Purchasing, 
produced by Encyclopaedia Britannica Films and 
now available to all business on an outright print 
sale and low-cost preview basis 

Industrial Pure hasing ma thorough exposition 
on the functions and development of the purchas 
ing agent as a key member of the management 
team. His relations within the company and 
among outside suppliers are described in se- 
quences based on a typical company’s operations. 
Color helps add realism and dimension to this 
functional film. Collaborating on authentic back- 
ground was Dr. Howard T. Lewis, LL.D., pro- 
fessor of marketing at Harvard. Write EB Films, 
Wilmette, TIL. for preview arrangements. ‘ad 





History of Southern Pacific Lines 
Told in Centennial Color Film 
Southern Pacific Lines in Texas 
Hundred 


Produced 
(Robert Yar- 


Sponsor: 
litle: Southern Pacific, One 
Years in Texas, 18 min. color 
by Gulf Coast Films, In 
nall Richie! 
* Back in 1851, the first railroad in Texas 
sent its cars over a rickety track from 
Texas. The old 
line. then known as the Buffalo. Bayou, 
Brabos & Colorado Railroad, has now be- 


Harrisburg Richmond 


Southern 
Pacific Lines. stretching from New Orleans 


come the giant svstem of the 


15,000 miles 
of track. First though it was, in 1851. the 


to Portland and encompassing 


B.B.B.AC. was no great shakes as a rail- 
road--when the locomotive broke 
they had to send 


mechanic to come down and fix it. A far 


down 
clear to Boston to get a 


ery from today “ hen more Te \ans work 
for the Southern Pacific than for any other 
industrial concern ind Sopar in turn, 
uses more Texas petroleum than any other 
company in the world 

To celebrate the hundredth anniversary 
of the Southern Pacific in Texas, the rail 
road and its advertising agency. Laughlin, 
Wilson. Baxter & Persons, In 


film to show how the line has grown apace 


planned a 


with the tremendous development of the 
state. Using a script by Oeveste Granducci. 
the resulting production is an attractive 
display of the routes and equipment of the 
Southern Pacific throughout the state. 

The film shows interesting points along 
the Southern Pacific routes: bridges. ter 


minals, scenery, monuments. cities and 


country-side, The railroad’s equipment is 





brought in with seenes of car interiors 
car washing systems, safety devices. et 
To illustrate the beginning of the «vs 


tem on the old Buffalo 


Colorado, some 


Bayou. Brazos & 
™ ale models ire used. 
ilong with cleverly done drawings. and 
e'aborately costumed actors in interiors 

the old coaches of a hundre 1 vears 


go. The result is authentic bad 
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MIRST-HAND KNOWLEDGE of fundamen 

| tal processes in photography, of progress in 
basic research on photographic processes 

and equipment, data on color application and on 
the fascinating early history of the pictorial arts 
were primary interests for members of the In 
dustrial Audio-Visual Association at the annual 
fall meeting of that organization, held in Roches 
ter. N. Y.. on October 7 to 10 

Following the traditional pattern of one east- 
ern gathering each vear, some 50 members of 
the organization of business film users and their 
guests, met at the Hotel Sheraton in Rochester 
und in the laboratories and workrooms of Kodak 
Park A visit to Eastman House was another of 
the highlights of the four-day meeting Paul 
Petrus, Socony-Vacuum Oil Co. executive, was 
[AVA progra hairmar 

Large Users of Films Represented 

\ ast ti ast representation of LAVA mem 
bership journeved to Rochester, including film 
department heads and other executives designated 
to guide company film programs for such con - 
erns as Allis Chalmers and Armour, ¢ aterpillar 
Tractor, Ford Motor Company, Aetna Lit LAVA Memeers Leann Prorortar History in a first pilgrimage 
American Teleph ne & Telegraph Co.. Hlinois eviensive collection rl 
Central. Swift & Co.. Dow Chemical, Humble Oil 


& Refining, Shell Oil Company, International 


Business Machines. the Union Pacific Railroad * e 
Yotatctwatceae’ ee — KOdak is Host at TAVA Fall Meetin 
Michigan Bell, Mytinger & Casselberry, Ray } 

theon. A. O. Smith, and United States Steel 


Key technical addresses during the meeting BUSINESS FILM MAKERS HOLD ANNLAL SESSIONS IN) ROCHESTER 


were given by Dr. J. A. Leermakers, assistant WITH A FOUR DAY PROGRAM OF TECHNICAL AND HISTORICAL DATA 
director of the research laboratory. Kodak Park 
by Kodak's Thomas Miller. assistant director of 


industrial relations: by Edward Plant. co-ordina house. the FCA staff thinks it can steadily er Enriching their personal backgrounds on the 


early equipment, films at rie 


tor of Kodak Office Supervisory Training: and large your market lore of early photography, members of the organ 


by Ralph M. Evans, superintendent of the Color ization spent the first afternoon of their program 


Control Division, Kodak Park Adrian TerLouw Need fee Better Interpretation . ited in a visit to George | istman House sunctuary 
supervisor of Kodak's Camera Club and School In his opening address of welcome to the Ro of thousands of historic items dealing with pho 
Service, gave a highly informative talk on the chester visitors, W. B. Potter, director of adver tography, including early equipment, pictures 
preparation of visual aids tising for Eastman Kodak, summed up the basi and films. The visitors were welcomed by Gen 


challenges for better interpretation of their prob Oscar N. Solbert. direct ' 
g "7 olbe ‘ ctor of Eastman House 
Members Hear Film Council Plans lems which confront business film executives es: 


\ special guest of IAVA was Dr. Paul Wag Calling for more “effective word interpretations Experts Tell Historical Background 
ner. executive director of the Film Council of of the great potential of the combination of mo An illustrated talk by Thomas Miller on the 
America. Dr. Wagner described the reorganized tion. color, and sound” Mr. Potter reminded History of Color Photography” was followed 
program of the Film Council and described its JAVA that “we have a medium here that depends by a similar illustrated presentation on the his 
primary function as “a non-political, non-profit a great deal on interpretation in advance of pro toric film collection by James Card, Jr., assistant 
organization that wants to be an effective catalyst duction—-getting our ideas and motives across curator in charge of motion pictures at the mu 
Through packaging. through acting as a clearing ahead of time.” ( Full text appears on next page.) (CONTINUED ON THE FOLLOWING PAGE) 
Getrine Down to Cases at Eastman House were 
(lejt to right) Leo Beebe; Ford Motor Co.:; 


i ; Aodak Co. (second from leit below) chats with 
Frank Rollins, E. R. Squibb & Son; and John = ‘ Leo Beebe and Paul Petrus of LALA and John 


Hawkinson, Illinois Central RR f Flory 


Rerarm”* ms ME Guest Speaker Dr. J, A. Leermakers, Eastman 
ba k- 
‘ 


Eastman Kodak, one of the hosts. 


[AVA Luncueon Guests (above, Ll. to r.) were 
Stanley W. Puddijord, Michigan Bell member 
and W. B. Potter, Kodak's ed chief 
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L Coa standing} fmone his listeners 
lS. Steel: Charles Shaw: Charles Arosse 


lohn Flory: Leo Beebe and Dr. Leermakers 


Brief Abstract of Introductory Remarks to [AV A Members 


by W. BB. Potter. Director of Advertising. Eastman Kodak Co. 


ent pre lesser 


a1 Visiting loreigne 


Droete what does a skunk smell like 
cant tell ’ what a skunk smells Like 


or hut 


ou ll know when you 

later confessed that if the ques 

uwsked about a gardenia his 

would have been the same Well “ 

medium here that depends a great deal 
erpretation in advance of production 


our ideas and motives across ahead of 


as [ypu il examples of 
on Such 
make progress 


im 


Eastman Kodak 
S. Steel: loseph 


{llis-Chalmers 


IAVA Holds Fall Meetiné: 


CONTINLTED FROM Tit RE« ING PAGE 


seu The visit was cor d the Drvdes 
Theatre nodel wuditoriun ecentl sided 1 
I istrnan House facilities 

Wednesday sessions we eld at Kodak Park 
ind included a tour of the ofhees and editing 
rooms of the company’s Informational Films Di 
vision under the personal direction of Mr. E. B 
Hall. manager of the division and Mr. Lloyd 
Reber, production manager 


TAVA 


divided into two groups with part of the mem 


Following this event nembers were 
bership attending a talk on Kodak's photographi 
training program while another segment toured 

npany facilities for a Flexichrome demonstra 
tion, a visit to the Professional Photographer's 
Darkroom, the Industrial Studio and the Gr aphic 
Arts Studio. An LAVA luncheon at Kodak Park 
sas hosted by representatives of the company s 
management 

Regarded by members as one of the most in 


formative and useful meetings in the history of 


barty Puorocrarpuic Retics at George East 
man House get rapt attention from 1Al A mem 


hers Bill Cox. Joe Se hiete rly. and Bil Bestable 


the organization, this vears annual fall meeting 
set a new precedent in technical education for 
the organization. Commending the scope of the 
program, members expressed a desire to include 
it least one session each year on a similar forum 
basis. 

The final dinner meeting at the Hotel Sheraton 
m Thursday efening. October 9. featured an 
illustrated lecture by Ralph M. Evans, superin 
tendent of the Color Control Division at Kodak 
Park 

Although almost entirely pictorial. as befitted 
the subject. Mr 


highly interesting ideas 


Evans’ text contained some 

Photography both in black and white and 
n color has become such a commonplace experi 
ence to the present generation that it is difheult 
to see its real nature as an expressive medium 
We have all learned to interpret photographs as 
representations of natural objects and such rep- 
resentations have become necessities of our civ 
When the subject is considered more 
broadly. it is found that the actual nature of the 


process is somewhat different from the com 


ilization 


monly acce pted notions 





FLexicuroMe Demonstrator Joan Harter oj 


A odak's 


demonstration 


Protessiona 
to LAVA me 
on ol their recent fall meeting in Roches 


Photos 


Siudios wes a graphite 


nbers during a spe 


. 2 
courtesy A odak ; 


Abstract of LAVA Talk Given By 
Dr. J. 
of Research, Eastman Kodak Company 


\. Leermakers. Assistant Director 


You ar 


graph 


familiar with the use of photo 
materials, but perhaps some of you are 
not acquainted with the various trials and tribu 
lations that a manufacturing company 


goes 
through and the labor pains asson iated with the 
birth of a new product 

One thing which isn't generally recognized 
is the fact that for every dollar that is spent on 
research and development work on a new project 
it takes——as a guess-—about $10 worth of capital 
When you consider 
the large amount of money that is being spent on 
although 
only a relatively small percentage of the work is 


to bring it into production 


experimental work you can see that 


successful, the amount of money that is required 
stage of commer- 
This 


of concern these days to industrial 


to bring new products to the 


cial production is very, very large indeed. 
is a matter 
new things available for 
than 


available to put them on the market 


firms. There are more 


commercial exploitation there =m mwhoney 


An example of an invention or series of in 
ventions which turned into a research program ts 
found in film. 
which Mr. Capstaff of our laboratories started 
working on in LOJ9 


were not new the 


lOmm amateur motion-pieture 


The photographic prin iples 


permanganate reversal step 


which is essential to the process had been known 
for sore one had been able to work 
out what pron ised to he 1 commercial system 


The thing that Mr 
others, arose fro his 


time, but no 
( ipstafl contributed. among 
realization that in a re 
versal process the speed ind the sensitometric 
characteristics of the 
the thickness of th 
ties in 
il . 


filin depend strongly on 
coating. Anv non-uniformi 
result 


coating streaks and speed vari 


Mr. Capstaff was the first to 


work out the 
after 


image 


chnoique of the se« nd exposure in which 
gative is developed the 
ined and the undevek ped silver halice 
controlled exposure to form the positive 
jected. This eliminated the 


Variations, and 


amount ot 


1 
which is pre 


sensitivity to ce« with the 
devel pment of the electrically controlled second 


device. the lomn 


exposure 1 hlm came into be ing 
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€ qual the bl 


successtul meider 
br : the lon 


where u protessi nal peop 


Progress Adds to 
Kodachrome was 


nteresting to note that when the color film was 
Mees bet Mr 
it that time, that wit! 
Kodachrome business would 
wk-and-white l6Omm business and 
he won his bet in 27 months. This didn’t result 
black-and-white 
added business resulting from the 
of color At the present time 
of our Lomm 


V ohume 


In 1935 introduced, It is 


announced, Dr Love ov. who was 
president of the company 


in three vears the 


in any loss in business: it was 
introductio 
a high percentag 
Kodachrome Koda 
chrome offers a good example of where a system 
which 


business is 


starts out primarily by invention and 


FILMS fe 
strated by Miss Justine Degree 
ing (1 ) are A. L. Reber 
Donald F. Steinke 


and Paul Petrus, Soce 


INFORMATIONAL hnique ‘ demon 
seated) Sfand 
Kodak; Frani 
Dou Chemi 


ny I acuum © / 


Rollins Squibb 
cal Co 
reaches i 


engineering point where vo 


rely more and more 


first do the 


a stage 


You 


reach 


on screntihe reses 
things that are easy, but 

where improvements depend upon a 
more intimate knowledge of why the systems be 
This need for fundamental un 


have as they do 


derstanding has led to a very extensive program 


INDUSTRIAI 
are John Bakke {. O. Smith Corp.; tne 
Casselberry: John Hawkinson, Ill, Central: C. R 
dak; Willis Pratt, Jr. and H. L. Vanderjord 

r a as 


m— 


bs 


| ILM Propt¢ TION Prosi EMS were discussed on location in A odak Park 


Lytle 


w hie h l 


For example, in 


mhotogr aphy the results of 


are all familiar with 


ory, we have a group of people who 


their time svothesizing the organk 


cal ee mpounds which are the color formers 


which with the 


form th 


upiers react deve loping 
dves \ relatively larg per 
t ur laboratory staff is working ex 


n color. The 


pounds is one 


preparation of new or 
of the work We 
theery of color 


phase 
fundamental studies on the 
olorimetry, color 


measurements, masking Ol 


uurse, in addition to this there is a large amount 
f work on the devel pment of color systems and 
iiprovements In processes 


| think you are all 


new process which was introduced last summer 


familiar by now with a 
which gives higher definition in our Kodachrome 
materials. For lo6mm and Gmm films this is a 


very definite advance. Likewise, we are working 
further on the problem of improving professional 


Kodachrome film 


What is new in photography, where are we 


Commercial} 


little 


I can just tell you a 
work 


fields that are active in the lab 


1 can't prophesy 
about some of the 
of the 
oratory at the 


results of recent 
and scart 
present time. Pll come to motion 
later, but | thought | might 


other photographic fields because | 


pietures mention 
understand 


that many of vou are interested in them 


Research in Document Reproduction 


One very 
making 


held in which we feel we are 
is the held of 


is a lot of interest 


active 
contributions 
There 
nm this the means ot i! d tex hnique s for copying 
letters and books and all 
worked 


ind the manufacturing divisions have brought to 


significant 
document re production 
sorts of documents 


Recently we have out in the laboratory 


a successful commercial 
called the 


Verifax 


that this is not yet on the 


stape anew system 


system. | should say here 
market: it is in the 
track 


trial stage By this system, with a simple 


letter i 
make 
' 


iwe three and four copies from the sain photo 


ipparatus you can 


make a copy ota 


ipproximately Mh) seconds, and you can 


(CONTINLCED ON THt FOLLOWING PACE) 


Shown (1. to r.) 
Bailey, Mytinger & 
John Flory Eastman Ko 


Raytheon Miz. Co.: B. A 
Humble Oil: 


Coneway 


imerican Telephone & Telegraph Co 





TEN 


OF DR. LEERMARKER’S TALK 


inch on lLomm Color Continues 


5 

r Neg 
is think the quality 
nsiderin making 
ginals by a sveter 
do not have 
more dithcult 
suse the require 

that 


\HHING Titt Is nu STRIAI Nine 
hry Surra 


sve story 


Aimed for Safety 


WO NEW SAFETY COL NCIL PLCTLRES 
AID INDUSTRIAL SAFETY CAMPAIGN 


Sponsor The Nati 
Ditles In Ae 
) uw (Salet 
Produced by 
* Two of the th ev ns recently « 
for the Natior et ineil make dire 
portant contributions t improved industria 
The first. 4n Accident Hap 


i a lihkonenute subrect which stars 


ul wellare 
San 
industrial nurse in plant salety activities I hee 
nd deals with a proven method of reduci 
dustrial accider ny size 
is titled Pr 


inute cartoor 


or type 


is the Safety Council's rece 
ire produced in both L6mm sor 
SSmom sound slidefilm versions, in « 
all availabl equipment of beth types ir 
industrial usage today 
films were premiered at the recent Na 
Satety ( month in Chi 
Alexander manager if NSC’. 


(yrithe \™ 


ongress held last 
igo. Charles 
ndustrial department and Glens 
director of 
two tithes 


industrial training, supervised the 
Seripter for An Accident Happe 
was Sarra’s Helen Krupka. while Pick Y our 
Salety Target was written by Wavne A. Langstor 
e Dr 
The films were pro 


with special artwork developed by Geo 
Decker of the Sarra staff 
duced under the supervision of Joseph G Betzer 
ind Harry W 


production manager of Sarra Irv 


director of film plar ning Lar ge 


Stresses Prompt Action by Injured 


Combining drama with a warm and sincere 
hin nessage 1; 


Z fecident Happens to San 
stresses the need for plant workers to get prompt 
and correct first aid care. As such it is a realistix 
portrayal of the industrial nurse's slant on safety 
uid the part she plays in making first aid th 
mforting place it is. All industrial scenes were 
shot in the modern Chicago area plant of A B 
Dick Co 

furnished by 


ing Section 


Technical nursing supervision was 


if NSC's Industrial Nurs 


eXperrenc ed 


nembers 

including industrial 

urses from Chicago industry 

Pick Your Satety Target stars a cartoon fore 
heset with many accidents in his depart 


He presents a three-step plan which any 


industry ¢« 


then to take « 


How the Three-Step Plan Works 


Ihe three slep pla departmental 


l le the 


equipment involved } dent 


dent reports, is nateria 
2) cde 
ine what the man was when he was 
und (3) determis hat accident was 
what actually happene: rom these steps 
definite accident “patter: rge From the 


pattern. a series of “sate ! I achieved 
By analvsing his accice i ips and aim 
' 


ing at one at a time. the h the foremar 


how his accidents ca 


Industrial accider 
National Safety 


aterial re 
ever-inere 
eflective. <a\ 

orceetul visual 
safety meetit 
regular er 


sur cateteria 


Both Movies and Sound Slidefilms Used 


Fach new Safety ¢ met progra is now 
ethod of l6mm 
sound motion picture and und slidefilms. In 


slidefilm 


get their favored ma 


produced in the dual vers 


this way the many thousands of 
equipped firms continue 
terial while the turn to L6n sound prints has 
opened up an entire new audience where plants 
ire already equipped for movie showings 

Now thoroughly experienced in the lore of 
safety education, Sarra. Inc. has recently deliv 
ered three new titles to the Council and all al 
ready value in the field The 


increase mn member 


proving their 


constant requests afhrms 


their faith in the film medium as a potent force 
igainst the accident scourge Ud 





Tablet Makers 


Handwriting History 


Stationery and 
Delve Into 


Sponsor: The Paper Stationery and 
Tablet Manufacturer's Assn 

Title: The Handwritten Word, 20 min, 

produced by John D 
(Johnstown, Pa.) 

* This strange little film was produced 

to explain the importance of handwriting 


color Hesselbein 


in modern days of machine printing, type- 
writers, etc. It shows that the need for 
legible handwriting is more necessary than 
ever before. It is strange in that some 
parts of the film are while 
the rest is unbelievably bad. Yet, for all 


its defects, including very bad color and 


rather good 


a musical score “modern” enough to set 
one’s teeth to grinding. The Handwritten 
Word has enough interesting subject mat 
ter to make it worth seeing 


It shows the background of handwriting 





in the heiroglyphics of the Egyptians, ex 
plains how important and widespread hand 
writing is today——shows sales girls making 
charts, 
blueprints, ete. A 
long sequence shows a teacher drilling her 


out sales slips, nurses writing 


engineers working or 


handwriting exer 


ise w 


elementary 
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“AMERICAN HARVEST” 


Chevrolet's Epic Technicolor Picture on American Productivity 


HERE’S THE FEEL of bigness in all the 
4 enes that fill the screen at showings of 
{merican Harvest, new 40-minute Techni 
color motion picture recently produced for Chev 
rolet by The Jam Handy Organization and soon 
to be available in a l6mm version for group 
showings on a free loan basis 
This is the panoramic mural of all the indus 
tries of this big country which contribute 


directly and indirectly, to the making of the auto 





2 
mobile. With lens, light and color 


captures the broad sweep of agricultural progress, 


. the camera 
of our minerals and mining, of oil and chemicals, 
ind of the fabrication of the basic ingredients 
which lead up to the climax along the assembly 
lines of Detroit. 
The plot of 
the cameras of location crews draw together their 
the theme is as broad 


{merican Harvest exists only as 


documentary fragments 


In Scenes Like Tus, the brilliant images oj 
Technicolor bring to life a drama of productivity 
which is the theme of “American Harvest.” 


the harvest begins on all the 
farms and fields of all America 
and it carries on over the ranges 
the oil fields. the mines and to the 
laboratories and assembly lines of 
industry to the benefit of all 


of us who share its fruits 


FOOD eee peeedan, 


A Woman’s Deticate Toucn to match the fine 


precision of machined parts . . . scene from this 


new Technicolor sound motion picture 


as the nation and as personal as the individuals 


who make it. Its moral is plainly stated in the 


American 
without loss of independence’ 
all who live in rural, small town, or metropolitan 


great paradox of “interdependence 


a hiev ed by 


communities 

To film American Hervest, cameramen of The 
Jam Handy Organization went from coast to 
coast and from the Dakotas to Texas to film a 
production line too vast for any one person t 
Shown are largest, newest and most efhcient 


ant 
tools and techniques in the automotive industries 
the biggest open pit iron ore operation in the 
world: the largest herd of mohair goats: giant 
mechanical cotton pickers and huge combines 
typify modern agriculture; the fall of a giant 
Sequoia 2,500 years old and 70 feet in circum 
ference is the subject ot one rare sequence not 
likely to be seen again in many decades 

In scenes like these, the products of the farm 
ers field, the mine and the forest are followed 
through manifold) manufacturing operations 
right through to the finished product 


ind materials which make possible a differential 


The men 


pinion gear in Detroit or an auto tire in Akron 
are pictured in both outdoor and plant sequences 
in brilliant color 

Timely and with wide audience appeal 


can Harvest has been in wide demand for theatri 


{ime ri 


cal screenings but forthcoming lomm prints will 
now make it possible for employee Kroups, com 
munity groups and other audiences to share this 
educational and inspiration al presentation 
Bookings may be obtained now from the pro 
ducer, The Jam Handy Organization, 2821 | 
Grand Boulevard, Detroit 11 
the user is transportation of the print Led 


The only cost to 


Tint MANUFACTURE IN AKRON is part of the story 
ol production whi h leads up to the final assem 


bly lines in Detrout where cars roll off. 
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nera angle Oil, Invisible 


Traveler 4 


Best of a Series on a Basic Industry 
Is Shell's “Oil, Invisible Traveler” 
Sponsor 
Title: Odl, the Invisible Traveler 
produced by 
* You start Did vou 


know that 300 million gallons of petroleum are 
the 


Shell Oil Company 


18 min, color 


Transhlm Ine orporated 


out with a lot of statistics 


noving about day 4 700 


Or that you could 


eountry every 
gallons per vear per person ’ 
oil 
the earth 
bie deal 
u can show i 


d out a 


twist and 


around 
? It’s true 
stuff 


way 


pipelines around and 


ike 


but 


round erazy 


the 


moving 
doesn't show 
Here's how 
take 
color 


ind click 


a narrator and put hin 


ina 


live action camera crew to 


é purate VO) feet of 
filin. Ys 
t HCH) tines 


to work talking 
te bl 


senes Using 


uset up an animation camera 
You get 


for 2! 


w their horns for three 


hours, and 26 musicians 


hours 


8), Million View the Shell Films 


then vou throw away 8.650 feet of live action 
knock off 67.520 clicks of the 
amera that don't boil 
and the music, and 
Invisihle Traveler. 
than that? 


photography 
animation « 
the narrator's 
got it Oil 


you need 


down words 


you ve 


the and 


what could be simpler 


Well 


is easy to 


it's simple when vou look at it. anyway 
look at. and for the 8! 
Shell's film guests every 
tht into one part of the 
petroleum industry that many people love sight 
the ot 


ations that are so often pictured on the screen 


lor » million 


people whe are vear 


will prov ide aye od inns 


of in maze wells, refineries and service 


Moving Oil Is an Lmmense Job 


film shows the 
facilities that take 
tank of 


railroad 


new immense pattert 
oil from the 


the 


ortation 
the is 
tanker, barge 
used to fulhll certain 


an auomobile 


ripe line tankear, and 
ne eds and 
to provide the most economical method of travel 
The historical back 
is explained, be 
ona horse 

the Invisible 
Shell films 
This Is Ou Preceding films covered prospect 


drills 7] 


ground of oil transportation 


rinning with i's earliest trips in 
barrels 


th 


drawn wagon 
urth of a 
the general title of 


Traveler is the | 


series of under 


g and rehning 


Nort 


{ “case 


In 
histories 


hin 


and other extensive 


the 


borror’s these 


Editors bring vou 
utilization 


factual data on 


“Legend of Dan and Gus” Shows 
Problems of Public Utility Business 


Sponsor: Columbia Gas Systen 


color 


and Gus, 25 


The Legend of Dan min., 


produced by Wilding Picture Produc 


thons 


utility « as a 


* Some people think of 


pretty cushy business 


rripanie . 


a monopoly, no competi- 
tion to worry about, just sit back and watch the 
dollars roll 
knows, there is much more to it than that; there 
are a great many headaches that many people 


may not know about 


in. But as utility management well 


To explain how a utility 
operates, how it must operate, the Columbia Gas 
System Modern Talking 
Picture Service) a new film that tells in cartoon 
form the story of the utility company, and the 
firm in competitive industry 


is now showing (via 


Iwo brothers, Dan and Gus, in the film, start 
out to make their way in the world. Arriving in 
the city, Dan notices that everyone is using old 
fashioned door latches, sees a hig need for door- 
knobs: while Gus finds the existence of a big 
market for natural gas. Both set up businesses, 
borrow money from banks, raise capital by sell- 
ing stock. Dan, the doorknob man, is immedi- 
ately “in business” and makes his product, sets 
his prices and prospers. Gus progresses, too, but 
his route is much more complex. He must satisfy 
all government requirements for his franchise, 
must promise to be ready, willing and able at all 
times to supply gas at prices the government will 
set for him. 

Dan's doorknobs bring him, and his share- 
holders, big profits, but Gus, whose prices are 
based on his costs, a gradual, and slow, return 
of his investment, and a fair, but moderate, re- 
turn on the money invested, also prospers, but 
much less spectacularly. Then comes a depres- 
sion. Dan cuts his prices in half, stores door- 
knobs against better times. closes his factory, and 
his investors get no return. Gus must also reduce 
his prices at government regulation, but he must 


before 


Gus’s investors still receive a small re- 


continue to supply gas as whenever 
neect d 
turn on their investment 

The Legend of Dan and Gus points out that in 
the regulated utility business. it always seems to 
take a lot longer to get permission to raise rates 
than it takes the regulatory agencies to reduce 
The fable of Dan Gus shows that 


things are all beer and skittles in 


rates and 


not any busi 
ness 

Columbia Gas System's new film takes a seri- 
ous and complex subject and without over-sim 
plification or bias makes it understandable so 
that most people will come away with a new 


R 


concept of the regulated public utility. 


Latest of Ethyl Corp. Pictures 
Tells Broad Story of Sponsor's Product 
Sponsor: Ethyl Corporation. 


litle: 
by 


This is “Ethyl,” 20 min. color, produced 


Ine. 


* “Ethyl.” the stuff that turns a ping 
purr in your engine, is a red liquid principally 


Audio Productions. 


into a 


composed of lead. In non-technical terms, it acts 


to control the combustion of gas in your cylinder 


so that the exploding vapors give a mighty shove 
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to the traveling piston insead of an ine flectual 


slap. Gasoline companies put it into almost ever 
gallon of gas sold in the country 

Anti-knock substances have been principally 
supplied by the Ethyl Corp. in the past, and 
there is very good reason to believe they will 
continue to be supplied by Ethyl in the future 
although the corporation is moving into an era 
where competition will figure more in its plans 
than it ever has before 

lo show what the Ethyl Corp. is, how it oper 
ates, its manufacturing and research facilities, a 
new film has been produced that the company 
will use before audiences of its customers’ execu 
tives, as well as operating staffs of petroleum 
refineries and marketers 

Why is Ethyl in a peculiarly good position to 
meet all competition? First of all, it has un 
equaled manutacturing tac ilities, both in its larg 
est plant in Baton Rouge, and in a brand new 
plant in Houston. In addition, it maintains five 
testing laboratories, two research establishments, 
ind two major storage depots Its experience in 
production and research goes back many years 
and it has regularly cooperated with petroleum 
companies and automobile manufacturers in pro 
viding more miles and more power per gallon 


Ethyl’s 


manufacturers has aided in the development of 


cooperation with farm equipment 
high compression, efficient engines for tractors 

Part and parcel of the company’s cooperative 
efforts to its direct and ultimate customers. is 
the Ethyl film program, which has been a lead 
ing service function to service station operators, 


farmers and refiners for many years bad 





A New Telephone Film Shows 
Development of Microwave Relay 


Sponsor: 


American Telephone & Telegraph 


Company 
litle: New Skyways for the Telephone, 
10 min., b/w, produced by Caravel 


I ilms. In 
* In the past 75 years the number of tele- 
phones in the United States has grown from 
just two to over forty million. The more 
telephones, the more conversations, and in 
order to transmit these constantly increas 
ing thousands of conversations across the 
country, new facilities are being developed. 

One system which has grown up in just 
the past few years is the microwave radio 
relay, which permits both voice and picture 
to be transmitted from coast to coast. Over 
any one of its channels hundreds of tele- 
phone calls, or a single television program 
can be transmitted. When fully developed. 
the system will provide a twelve lane super- 
skyway crowded with voices and pictures. 

Last year, the final link was completed 
in the first coast to coast microwave radio 
relay system, and the Telephone Company 
has made the ceremonies attending the 
opening the keynote to a film which details 
the workings of the system in animation as 
well as showing the tremendous job of in- 
stalling the 107 towers which carry signals 
across the country ty: 
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Building of Natural Gas Pipeline 
“Welding America” 


lexas-Ilinois Natural Gas Pipelin 


Documented in 
Sponsor: 
Title: Welding 

duced by Robert Yarnall Richie Productions 


*« Burrowing through the earth and sometimes 


{merica, 3O mu color, pro 


under. sometimes over, the great rivers hes 4 
long pipe that delivers natural gas trom cay 
erns in the earth of Texas to gas stoves and steel 
plants in Northern IUlinois The laying of this 
pipe, and others like it, is one of the epic indus- 
trial stories of this decade 


u elding 


this pipeline, and in doing so explains the im 


{merica documents the building olf 


natural gas transmission com 
\ trans 


Pexas-Illinois Pipe 


portance of the 
pany in bringing the fuel to consumers 
mission company, such as 
line. takes the gas from producers in Texas and 
transports it to utility companies in Northern 
Illinois 
in one end and letting it flow out the other, The 


Ihe job is much more than blowing it 


company must have compressor stations at 200 
mile intervals, and must take elaborate precau 
tions against breakage or leakage in the pipe 
Items: aerial trouble shooters in helicopters 
travel the pipeline route searching for signs of 
trouble company soil experts cooperate with 
landowners along the route to prevent erosion 
7 


Ww tiie 


1 could expose and damage the pipe 

But the big story of the pipeline is its actual 
construction. Six feet deep and four feet wide 
runs the ditch that holds the pip as the film 
follows the 


movers and welding 


pipeliners with their huge earth 


equipment, One machine 
digs out the dirt. another lays the pipe and a 
third fills the ditch back up. But it takes more 
than machines to lay pipe, it takes men, and a 
lot of them. The pipe is welded from sections, 
then tarred, wrapped and tested with almost lov 
Before the 


crew moves on the ditch is not only filled to 


ing care belore it is laid in its nest 


level with earth, it is planted, cultivated and 
landscaped into a neat patch of lawn. 

It’s an interesting story and done very nicely 
Fechnical animation sequences explain some of 


the complex operations la 


Welding America” 


Dramatic shot in * 
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Here Is a Sports “Natural” 


Johnson Motors, Pan American 
Airways, Pan 


Sponsor: 
World 
Airways and South Bend Bait Company 

Title: Fabulous Fishin’ in South Amer 
ica, 22 min, color, produced by Sound 
Masters, Inc. 

* To a man who just got skunked after 

spending two nights freezing in the surf 


American-Grace 


off Montauk, this new fishing film was, in 
some ways, pretty hard to take. Why is 
it fish are always so darn cooperative in 
the movies? 

For instance, in making this film, champ 
anglers Stu Pritchard and Cecil Wallace 
hooked as many as 30 to 40 rainbow trout 
weighing up to 18 pounds apiece, in the 
course of a day's fishing in the Chilean 
lakes. Moving over to the Uruguay River 
they seem to have no trouble calming some 
a fish that looks like 
a salmon and jumps like a tarpon with the 
Marlin and swordfish off Northern 
Chile They're 


these guys show up 


spectacular dorado 


hives 


thick as minnows when 


That's the way it seems, in the film. but 
what fishing fan would have it otherwise ? 
South America seems a long way to go 


for fishing, but when you get right down 


to it, by air it’s just overnight, and more 


and more Norte-Americanos are making 
pilgrimage are h Vea 
South America, and, perhaps, New Zea 


land, are about the only spots left in the 
world where fishing is still truly fabulous. 
Lnexplored, in the practi al sense, the 
lakes and streams are loaded for all comers 
with fish that would break many a record 
up here. Chilean striped marlin, the ne 
plus ultra of the tribe, run around 390 
pounds on average, and have gone to 483 
pounds. Broadbill swordfish have provided 
Chilean waters with a world’s record speci 
men taken on rod and reel—860 pounds. 
And not that you can’t still hope for better, 
either—harpooners have brought in one 
weighing 1,565 pounds! 

Aside from its chief protagonists—the 
fish, Fabulous Fishin’ in South America 
makes a fine show of the scenery—sky 
breaking mountains and gem-like lakes, 
ducks, geese and flamingoes, plus a glimpse 
or two of 


Santiago, Montevideo and 


Buenos Aires. 

Four sponsors joined together to bank- 
roll the fishing trip and each gets its due 
without making the picture a piichman’s 
hey-day. After all a Johnson Sea Horse 
looks pretty natural at the end of a fishing 


skiff. Ww 
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this is the objective of “Fire and Your Hospital 


New Picture Fights Hospital Fire Menace 


AE DIO’S “FIRE AND YOUR HOSPITAL” WINS NATIONAL APPROVN Al 

training hospital { Fire Underwriters and the American Hospital 
« was introduced 
tient {the Amet 


Called Fire and Your 


\sxociation, the new subject is now ready for 
public distribution 

In his introduction, Lewis A. Vincent, general 
the nportance of hos nanager of the National Board of Fire L nder 


yoncy plans to prevent writers. said that the film is an outgrowth of a 
ywoperating with local fire two-vear safety program which the insurance 
business conducted to improve safety conditions 


ductions, Ine of New 
National Board 


in hospitals throughout the nation 


with the The program, he explained, was developed in 


ospual, the new film advocates preventive education of personnel 


the public interest alter a series of fires had swept 
such hospitals as St Anthony's in Effingham, IIL. 
with a loss of 74 lives, and Mercy Hospital in 
Davenport, lowa, with the loss of 41 lives 

After these fires.” he said, “the whole nation 
was deeply concerned, partic ularly those of us 
with responsibilities for human lives Whether 
we were in the hospital management field or in 
the insurance business. we had the common de- 
termination that such tragedies must not happen 
again. 

Mr. Vincent said that more than 7.000 hos- 
pitals were inspected by engineers of the fire and 
casualty insurance business. The one outstand 
ing finding was that there was need for effective 
fire safety planning for emergencies 

It was the feeling of the engineers, he added, 
that if hospital staffs and employees could be 
given a good organizational plan and instruction 
on how to act in emergencies, the possibilities of 
serious fires, panic and loss of life would be ma- 
terially reduced. 

The theme of the film was developed to show 
how an emergency plan works at a fire 

Prints in L6mm black and white are available 
for purchase through NBFU’s Film Library, 13 
East 37th Street. New York, New York bad 





Reed & Barton Show Origins 
of Silver Design in Unique Film 
Sponsor: Reed & Barton 


Title: The Romance oj Silver Design. 27 


min., color, produced by Kenneth Rich- 
ter 
* Reed & Barton, manufacturers of silver 
ware, have long been intrigued by the rela- 
tionship between the patterns used on mod 
ern silver and the art of the periods of 
history which inspired them. To trace this 
relationship visually so that it could be 
easily understood, the company, two years 
ago, arranged with Kenneth and Shirley 
Richter. lecturers and motion picture pro- 
ducers, to make a film depicting the life and 
art forms of the periods which make up the 
basis for many of Reed & Barton's designs 
The Richters, who travel extensively in 
search of material for their films and lec- 
tures, were an admirable choice for the 
project. Seenes in the finished film were 
made on the spot in Egypt. Iran Greece, 
Italy, Switzerland, France, England and 
the United States. Beginning with the heri 
tage of silver as the most beautiful of pre- 
cious metals, it shows a procession in the 
Temple of Karnak in Egypt, Persian scenes 
of the time of Darius, Greek silversmiths 
and their work, the ornate style of Rome, 
the bold patterns of Francis I of France, 
the Florentine designs of Cellini. the influ- 
ences of Tudor, Georgian, and Victorian 
Reed & Barton suffice themselves with 
just title credits though the company’s 
patterns are frequently shown throughout 
the film. Its purpose is to do a good pro- 
motional job for the entire industry. Dis 
tribution, to the general public, will be 


handled by Association Films, Inc 4d 
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P&WA “Family Day” 


35.000 PRATT & WHITNEY 
ATTEND HARTFORD FILM 


PEOPLE 
PREMIERE 


ARGE COMPANIES and small firms alike 
L face the problem of better employee under 
standing of individual jobs being done and 
their important relationship to overall objectives 
The family spirit is being engendered for mutual 
benefit in many ways but the old-fashioned “open 
house ae 
Newly 


rearrangement 


is still one of industry's favored events 

acquired military projects and plant 
family and guest tours of 
its facilities impossible at Pratt & Whitney Air 
eraft in Hartford, Conn., but 35,000 Aircrafters 
and their families were recent guests of the com 


made 


pany at a “Family Day” program held in Bush 
nell Memorial Hall. A new employee color film 
Here's Where You Come In showed more of the 
plant and its products than would have 


possible in a plant visitation 


been 


Thirteen performances during a four-day pe 
riod beginning Sunday, October 26 were given 


to accommodate workers and their families from 


An Hour Berore Snowtime, “Family Day” 
guests began to gather for the first of the thirteen 
performances at Horace Bushnell Memorial Hall 
all shifts who wished to attend. Each perform 
ance included the 45-minute company film plus 
a sports fishing picture Fly Fisherman, Fly and 
personal appearances by the UA Club Choral 
Group. Exhibits in the inner lobby of Memorial 
Hall showed cutaway models of Pratt & Whitney 
equipment, including the J-42 Turbojet 

The “full house” at all 


performances, with seats assured through effi 


voluntary attendance 


cient ticket distribution, gives sufhcient evidence 
of the Follow up per- 


formances in early November were planned to 


Aircrafters’ enthusiasm 


accommodate other employees in the company s 
Southington and North Haven plants in a loca 
tion convenient to those facilities. A per 
sonal letter from W. P PWSA General 


Manager. ant nily Day” progran 


more 


Gwinn 


ounced the “Tf 


Ricut: one of the thirteen audiences 
Bushnell Vemorial Hall for 


prem eur Hartior last me nth. 
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Pratt & Whitney Atrcraiters and their 


BACKGROUND NOTES ON THE PRATI 


Pratt & Whitney 

Aircraft Corp 

Here's Where You Come In, 38 
produced by Wilding 
tions, Irv 

* Pick up the 


paper in the country today and y« 


Sponsor: 
L nited 
litle: 


color 


Nireraft Div 


min 
Picture Produc 
want-ad section of almost any 
vu will find long 
columns of help wanted ads placed by the giant 
aircraft corporations. Boeing offers qualified en 
good jobs in 
all transportation and moving 
Lockheed in Los Angeles, Bendix 
child and Grumman around New York have 


ilar personnel problems 


gineers and draftsmen in Boston 
Seattle 


eX\penses 
Fair 
sim 
And it doesn't end in 
getting people to work, the companies must keep 
their people happy 

One 
new film recently put in use by big Pratt & Whit 
ney at its plant in East Hartford, Connecticut 
“Aircraft.” as it is known around Hartford, is a 


whopping big place, 


solution to this situation is shown in a 


L nless vou 


all Ai 


really doing a common job, it 


in itself 
understand how it all fits in together 


a city 


how 
craft people are 
might seem 


overpowering, and, in fact, 


Pratt & Whitney « mplovees have felt this wav. 


some 


families at “Family Day” premiere 


& WHITNEY EMPLOYEE PICTURE 


Here's UU here 


Aircraft employee starts, at the employment of 


You Come In starts where a new 


fice. It explains why all those long forms to be 


filled out are necessary, why the physic al exam 


ination. It goes on in careful detail to explain 
the physical details and the “feel” of the place 
It shows the friendly attitude that all PAW poople 
try to maintain in their daily work, and the type 
of person who work at the plant 


young 
and sexagenarians 


then 
newly graduated high school 
girls and grandmothers. It goes on in to tacili 


cafeterias, credit unions 


recreation rooms 
advancement schools, It describes how wages are 
figured and adjusted, and the part the personnel 
department plays in insuring fair pay for a day's 
work in various skills and physical requirements 

Pratt & Whitney's film does a wonderful job 
of telling makes the big factory run. It 
shows the role of the corporation in terms of 


what 


human management in the very best 
tradition 


American 
While made for people working at the 


plant or newly hired employees, il cannot help 


but be useful in recruiting good people to come 
to Aircraft. In fact. it could be the very best 
sort of public relations to let a great many people 


see it, prospective employees or not 





P&H As “Fan 


ou: 





Insurance and the Film 
in Kducation and Training 


PiHkhht 


KEPORT oN 


PAI CONCLE DING A BLSINESS SCREEN EDITORIAT 


PRUDENTIAL, UNION CENTRAL 


SERVEY OF FIELD 
& ZURICH-AMERICAN FILMS 


tL IM,} LIMITATIONS | t ep womotional material which is animated by 
\ rT © 4 panies mands through use of trick photography 


Prudential officials feel that this ty pe if pres 


Will 


| ! t ent ‘ entation has proved most valuable in introducing 


ew material to agents. Tentative plans have 
wen laid to add a sound track to the most recet 
yeture and to distribute it to the company s fie 
But thus far 


pr xduce the filens alos 


force throughout the country 
attempt has been made to 


rthod lines 

kach Pieture Has Speen Os pective 
sound-color film was 
Prudential head 


hands across the border 


more conventional 


for the opening of the 


| 
To pul leize a 


which brought 


several hundred young 


ims to the U.S. for a three month training 
the film was shown to approximately 
During 


the following week other leaders of business, in 


>in persons at the othece s 


opening 


dustry ind education witnessed the various 


stages involved in setting up a new regiotr al howe 
| 
Put. thee 


Agents in Field 


Behind 


Prudential Company 


Though the film's use is lin 


is that tts b was effect 


bdward | Baumer. director 


Prudent ‘ Angeles 


’ 
sereen Power 


* 1) 


which Prudent 


Mair 


* that it will try to ¢« 


Dinko? Mai. Breaks Toroven » this « 


a f aimed to 


ures 





Ke 


plifieat 


bile for Meetin 


beonomical Color 


nave orn 


less than a 


sales promo 
ntary which 
Visual presentation 
t which the audience 


teelt, be presents sales 





SMILES SELL SALES Alps in this scene from a re 


cent Prudential film hackine up sickness and 


j 
ent insurance coverage 


job for the entire industry-—Prudential’s name 


is not mentioned on the sound track Modern 
Talking Picture Service will handle its distri 
bution on the West Coast 


Slidefilms and Motion Pictures Aid 
Audio-Visual 


of audio-visual 


Lnion Central's Program 


* A” well-calculated 


material was introduced by The 


program 
Union Central 
1939. Since that 


date, it has experienced a rapid growth and now 


Life Insurance Company in 


issumes a vital role in the Company's sales pro 
notion activities 

This program bore its first results in the form 
of slide films, which are designed for exhibition 
on an Illustravex. As is customary, the sound 
sccompaniment is furnished by phonogr iph rec 
ords cued to the slides. Six of these slide films 
have been made and are all in use 
Produced by 


Central, they function primarily as sales training 


at present 
Jam Handy especially for Union 
1ids for its agents. They cover such subjects as 
the sources of prospects, keeping a prospect file, 
funda 


ind sales approaches illustrating basic 


mentals of the company’s selling procedures, 


Films Easily 


These slide films are available upon request to 


Accessible to Avent- 


any of the nearly 80 Union Central agencies 
Most 


of these ofhces maintain a complete set of the 


and branch offices throughout the country 
films for the use of their staff. They are used as 
training aids to acquaint new agents with suc 
cessful methods, or as brief refresher guides for 
veteran agents. Since anv agent may make use 
of these films at his own discretion (many agents 
using them frequently). it is impossible to esti- 
mate the total number of persons reac hed in this 
manner 

About two years ago, Union Central expanded 
its audio-visual program to include sound mo- 
tion pictures. At present, its library contains 
three films——all lo6mm and approximately 30 
Vein Is 
was produced exclusively for the Union 


Like 


some of the slide films, it deals with the subject 


minutes in length. One of these, The 
Rich 


Central by Bert Johnston Productions, In 


of “prospecting” and serves primarily as a sales 
training film. Not intended for exhibition to lav 
audiences, its use has been limited to showings 
at company conventions and agency sales meet- 
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Award for Outstanding Merit 


j Seve Conboy 


CHOSEN BY A PANEL OF AUDIO VISUAL LEADERS 
AS AN OUTSTANDING 1951 PRODUCTION FOR SCHOOLS 
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Film Council of Greater Boston fo r Rie Chall afte mesa 
. yi Cy 
Film Festival AMERICAN AIRLINES 
= » Film Festival 
\ | f M . FORD MOTOR COMPANY ¥ 
Award OT ivieri ‘ree y 
e C MONSANTO CHEMICAL CO. First Aw ard 
NASH MOTORS 
Gectan the Shain REMINGTON ARMS sre 
. sai ti. S. NAVY Mumerican Cowboy 
Remingren Arms ne. U.S. AIR FG ‘CE 
U.S. INFOR™MATION SERVICE Jord Mister Company 
DLCKS UNLIMITED 
Recreation 
Public Nelations 
Ge Lely 4 Lay RCS 
tin 4 nthe Sdfawny hm! tb a Mom 
i951 
T ‘ry’ i | 
PRODUCTIONS, Inc. 
15 EAST 5S3rv STREET NEW YORK 22 
MURRAY HILL 8-7830 
; ; This 1s to CERTIFY that the film by. 
This ¢s to CERTIFY that the film fi sts 
‘THE TANGLEWOOD cc 
STORY’ oh 
M.P.O Productions inc for the As 
Departmen of Suse oe. =e 
WAS SELECTED FOR EXHIBITION AT WAS SELECTED FOR EXHIBITION AT 
THE FOURTH INTERNATIONAL THE FIFTH INTERNATIONAL 
EDINBURGH FILM FESTIVAL EDINBURGH FILM FESTIVAL 
REALIST . DOCUMENTARY . EXPERIMENTAL REALIST . DOCUMENTARY - EXPERIMENTAL 
AUGUST 20—SEPTEMBER 10 1950 FA amiga ET 
AUGUST 19 —— SEPTEMBER 49, 1951 
(Vn nes ‘tee a ie ¥ . i —— 
i he NE 
Oe 8 ee re see Pies MOUSR 6-5 MILL STREST, SDINeUBON 
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In 1907... (lomg before Lon Chaney), 
Hollywood Film started im business! 


The Original 16mm Film Lab 





still leads the rest! 


Serving Major Producers 
for over 45 years! 


We're proud of the many 
itstanding pr lucersa we 
serve, both land new big 
and small. Here, at Holly- 
wood Film, you get the finest 
production fi tie pius a 
“know.} Vv that assures 
you highest quality prints at 


reasonabie price 


COMPLETE 


16mm Lab Service 


UNITED 6534," produced by Cate & 
mMeGt for Unived Air Lines 
Processed in color by Hollywood 
Film Enterprises, Inc 


6060 SUNSET BLVD. 
HOLLYWOOD 28, CALIFORNIA 


“Oldest and most experienced 


The Commercial Newsreel 


NEW SPONSORED FILM PROGRAMS OF THE CURRENT PERIOD 


Swank New York Haberdasher Is 
Sponsor of New Color Picture 
® Bronzist, Lrp., a swank New 
York haberdashery, sells ties with 
such devoted respect to their fine 
ind expensive qualities that each 
sale has been likened to the purchase 
of a fine jewel. Customers are treat 
ed with elaborate ceremony and 
merchandise is displayed with the 
lossal trappings that hight attend 
the unveiling of an Old Master. A 
Bronzini te takes on the aura of a 
rare possession and customers flock 
to the place in very select droves 
Bronzini is now letting a few pro 
vincials buy the famed ties at fine 
ores around the country and is 
inxious that the methods used in 
the New York dramatic presenta 
tions to be used in some respect by 
ther stores handling the line. A 10 
minute color film that shows the 
system has been made by CINE 
GRAPHICS, [we of New York. and 
il « being taken about to stores 
handling the Bronzini line for local 


retail salesmen to see 


H. J. Heinz Company Presents 
“The Big Delivery Wagon” 
® The Big Delivery Wagon, H. J 
Heinz Company's film sequel to The 
Bis Kitchen was recently an 
nounced as available for free na 
mal distribution. The 11-minute 
color motion picture, produced by 
Jerry Fairbanks, Ine.. Los Angeles 
s now being shown to all visitors 


to the home plant of the Heinz Com- 


BELL SYSTEM PRODUCTION scene 


pany in Pittsburgh. Also being 
shown is The Big Aitchen, the story 
of Heinz growing and processing its 
57 Varieties 

The two films, which together 
make up the complete Heinz story 
of manufacturing and distribution, 
are available either separately or 
together as a complete film package. 
To date, the « ompany estimates that 
1 £010,000 persons have seen the film 
which was listed for national dis- 
tribution early last year 

In The Big Delivery Wagon, the 
distribution system of the early days 
of the company is indicated by car- 
toon sequences showing the “black 
horse stable” of the Pittsburgh fac- 
tory in operation. Modern methods 
of warehousing and distribution are 
shewn in contrast. The complete 
procedure of moving goods from 
processing lines to warehouses to 
grocery stores, hotels, restaurants 
and institutions is covered 

Heinz’ consumer motion pictures 
are distributed nationally by Mod 
ern Talking Picture Service, Inc 
via its regional exchanges and by 


Association Films 


7 . 7 


Technical Film on TV Previewed 

© Hou Television Works, was pre 
viewed recently at the Henry Ford 
Museum and Greenfield Village. 
Dearborn, Mich. The l6mm film 
was part of a program which re- 
viewed inventions of Thomas Edison 


which are still in use today 


below features Frances Helm, featured 


player; Howard T. Magwood, director and Gerry Hirschfeld, cameraman at 


Sound Masters, New York studio, where new training film is in the making 


16nem film laboratory” 


Piit BLLEF CHIPS” OF Los. BUSINESS READ AND Ust 
BLSINESS SCREEN As THEIR PREFERRED BLYERS GUIDI 


BUSINESS SCREEN MAGAZINE 





New High-Speed Camera 
Helps Visualize the Invisible 

*A high-speed motion-picture 
camera with shutter speeds up 
the 


was an 


to 4,000 times faster than 


box type “Brownie” 


nounced recently. The camera, 
operating at 
1 /100.000 of a second, can re 


tard or 


speeds up to 


for practical purposes 
stop the motion that makes cer 
tain ultra high-speed events in 
visible. Later projection of a 
series of these “stills,” at speeds 
the ean follow 


creates a slow motion effect of 


human eve 


the high speed events 
Dr. Clyde Williams 

of Battelle Institute 

Ohio the 


been custom built, savs that the 


director 
Columbus. 
has 


where camera 


new research tool is currently 


being used for an all out 
study of the causes of knock in 
the spark-ignited piston engine 
Study of this phenomenon. 
which occurs at speeds ranging 
from 3,000 to 4.800 miles per 
hour, is being jointly sponsored 
by the automotive, aircraft, and 
oil industries, and by the Bu- 
reau of Aeronautics, Navy De- 
partment 
Cameras faster than 1/100, 
000 of a second have been de 


Williams 


durations as 


signed and used, Dr 
says Exposure 
short as one-billionth of a sec 
ond have been attained. “Gener 


ally 


vond | 


however as speeds go be 
100.000 of a second 
picture results tend to become 
less satisfactory I quipment 
furthermore. becomes very com 
ple X and expensive = 

The research chief points out 
that the bulk of the useful ap 
plications of high-speed photog 
raphy involve speed ranges cov 
available commerce ial 


from 2,000 to 12 


ered by 
equipment 
OOO or 15.000 frames per ser 
ond 
built to 


need for equipment within the 


The new camera has been 


meet “the « onsiderable 


higher order of 
from 10.000 to 100.000 frames 
per second, Address of the Bat 
telle Memorial Institute is 505 
King Ave.. Columbus 1. Ohio 
H. J. Heinz Company Revises 
Sales Sound Slidefilms 

* Simultaneous training 
ings of H. J. Heinz ¢ 
" 


salesmen during November will 


next speed 


meet 
ompany 
feature showings of two newly 
revised sound slidefilms The 57 
both 
Wil 


liam O. Woods, sales manager 


Story and Service for Sales 
produced by Sarra. Ine. 
of independents and wholesal- 
ers, is in charge of the training 
program 
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the NEW SOUNDVIEW as 


35 mm 


io-Visual Equipment 


@ PUSHBUTTON REMOTE CONTROL WITH OR WITHOUT SOUND... plus 





@ MANUAL OR FULLY AUTOMATIC HIGH OR LOW FREQUENCY OPERATION! 





LOOK AT 


FULLY AUTOMATIC! 
Film advance is 
controlled by 
high or low fre 
quency signal on 
record. Note that 
projector and 
record player 
may be sepa 
rated during 
operation 


ITS USEFUL VERSATILITY! 


PUSHBUTTON 
REMOTE CONTROL! 
SA-43 with film 
ady ance con 
trolled by remote 
pushbutton any 
distance from 
projector. Pro- 
jector location is 
independent’ of 

sound unit 





; 


qa 


SOUNDVIEW MODEL SA-43 


Truly a remarkable investment 


USE PROJECTOR ALONE! 
For silent strip 
film projection 
with pushbutton 


remote control 


USE FOR LARGEST AUDIENCES! 


Large 10° acces- 
sory speaker 
provides 12 Watt 
output! SA-43 
operates either 
automatically or 
with pushbutton 
remote control 
and microphone 
if desired 


ay 
» ew 





in audio-visual performance and 
The SA-43 is a 35mm 


Sound Slidefilm Projector with 


economy! 


both automatic and pushbutton 
Its 300 Watt* 
projector provides brilliant light 


dita The built in 


remote ¢ ontrol 


on screen 


speaker offers superlative sound. 


USE RECORD PLAYER ALONE! 


Record player 
may he discon 


nected instantly 


for separate use 


Other SOUNDVIEW models are available for use of 2 x 2 and 


Bantam Slides. WRITE FOR FURTHER INFORMATION AND 
LOCATION OF THE SOUNDVIEW DEALER NEAREST YOU. 





oe 


IMPORTANT! 


SOUNDVIEW Model SM-43 is 
available for use when fully auto 
matic operation is not desired 
Conversion of 

the pushbutton / 
control model to 

fully automatic 

can be made by 

anyone in just 

five minutes by 

the addition of 

the SOUND 

VIEW Auto 

matic High or 

Low Frequency 

Controller 


* Also in 500 Watts 


AUTOMATIC PROJECTION C 


29 West 35th Street, New York City 


PHIRD EDITION OF THE INDEX ¢ 
Third Edition of The 
widely-used authoritative reference 
listing all free-loan, rental and low-cost purchase 
sound films and slidefilms available for industrial 


* The 
Films, 


Index of Training 


and 


)F TRAINING FILMS NOW AVAILABLE 


training and vocational classroom use is now avail- 


able. 


‘ omplete sources, 


Nearly 2800 titles are listed, together with 
THE 


INDEX lists at only $2.00. 


Order today from Business Screen, Chicago 26, 





a good production 
JAF 4 ey 


3 good package ! 


Ree nd cans available 


ad) 


% Crompco CORPORATION 


We will put this 
“salesman to work 


for you for 30 days 


without charge...without obligation 


PORT-A-VIEW 


ctor, \at 


Eveready 
Case $14.95 
As shown) 


Here's how this “WO-STRINGS-ATTACHED” offer works 


expre + prepaid \ mu 

of that tame, it is your 

wh to Us CX press collect 

“imply attach this coupen 

1 mail it back NOW! 
New York 50, N.Y 


COMPANY NAME 
ADORE SS 
city 


AUTHOALIED EXECUTIVE 


FRENDS IN BUSINESS FILMS 


CONTINUED FROM PAGE EIGHT 


y avencies 


by leading companies trace groups 
ind by other publications 

New features are conte uplated for this year « 
issue, including summaries of government and 
nilitary film activity during the past year by 
department heads: a brief history of nontheatri 
of important filrn 
books and references, and brief biographical 
sketches of outstanding men and women in the 
business film field. Related data on televisior 
films will be included 


Listing data sheets will be mailed to all eligibl 


cal him organizations, listing 


supplers in ¢ irly December 


What Is An “Audio-Visual Dealer” 7 
* Those who sell and service audio-visual equip 


nent such as sound projectors sound slidefilm 


equipment, tape recorders, overhead, opaque 


stereo, and all other types of sight and sound 
reproducers as well as films and related supplies 
have earned the special designation “audio-visual 
dealers 

Their trade body, the National Audio-Visual 
Association, is a healthy influence in the direc 
tion of greater professional standards and _ its 
recent move m restricting membership to truly 
qualified dealers is a favorable sign 

There are grades of professional qualification 
even within this organization, however, The true 
sudio-visu il cle ale T ofl rs the most « omplete seri 
ice possible. He should gear himself to the needs 
of business f he wants to serve that mar 
ket. And business uses all the good tools without 
discrimination me luding stereo, the opaque 
projector, slide and slidehilm equipment, continu 
ous display machines and at least semi protes 
ional magnetic tap reproducers 

Spee ializing audio-visual dealers should also 
be familiar with syndicated business films and 
with all known sources of other kinds, as much 
is possible They should certainly take a hand 
in distributing sponsore d films, either as primary 
or sub-distributors if they can qualify 

Most of all these dealers should maintain mini 
facilities for 


sound slidefilm equipment lines they handle. Late 


num service l6mm sound and 


nodel screens, stereo and “daylight” types 
cluded. are essential items 
De such model dealers exist or is the goal im 
possible? Certainly they do and we point to such 
Midwest Visual Equip 
ment and Vydra Camera: in Milwaukee to the 
odel Photoart House in Toledo to Cousino 


eX ample s in Chie ago as 


Visual Service (not only a dealer but a true iu 
in Ne “ 
York to such organizations as Jess Barnes and 
Add Ken Lilley in Harris 
burg and Photo & Sound in San Francisco: Ray 
Swank in St. Louis the list is growing and 


these are but a few of many. We do not overlook 


novator of useful devices for business) 


Crawford & Immig 


of such distributors as the Camera 
Mart, National Cine Equipment and $.0.S. Cine 
na Supply Corp. in New York nor such national 
services as The Jam Handy Organization. Many 


the services 


more of these firms are also listed on page 66 of 
this issue and we're beginning to really promote 
their cause 

Because the cause of the spec ializing audio- 


visual dealer who does this kind of thorough job 


President-elect of 
the Society of In 
dustrial Engi- 
neers is Chica- 
goan J. O. Rein 
ecke, designer of 
l6mm products 
and a former 
cor tributor to 
these pages, 
Among his crea- 


tions is the B&H 


I ilmo camera, 


for business is the cause of successful audio- 
visual application for all sponsors, existing and 
prospective, The real future of the medium is at 
least partly in their hands for it is at the local 
level that the company’s audio-visual program 
either succeeds or fails OHE 


Personalities in the News 

* Congratulations to WALTER Scorr, newly-ap 
pointed Chief of the Motion Picture Service, U.S 
Department of Agriculture. A thoroughly-experi 
enced hand with years of experience in good film 
making, Walter Scott continues the high tradi 
tion of service which the MPS means to all Rural 
America. 


* WittiaMm R. Spencer has joined the editorial 
staff of The Jam Handy Organization as a crea 
tive planner and writer. Mr. Spencer had been 
director of the motion picture division of the 
Insurance Research and Review Service in In 


dianapolis and with Remington-Rand in New 


York. 


* Wayne S. Lunpeck is the new sales promo 
tion manager of Cousino Visual Education Serv 
ice, Inc. in Toledo, A 30-year resident of Toledo. 
Mr. Lunbeck has been active in the sales promo 
tion and marketing divisions of major automo 
tive and oil companies. In his new capacity, Mr 
Lunbeck is planning the advertising and distri- 
bution programs of new products created by the 
company, Among these are the new Audio-Ven 
dor, a magnetic tape message repeater, and the 
lalking Laundromat (used by Westinghouse) 
The audio-visual field welcomes his enthusi 


asm and experience 


New Maker Enters Translucent Field 
* The translucent screen, for rear-projection of 
l6mm exhibit films, display use, “suit-case” pro 
jection, and other purposes, is coming into its 
own in these days of TV and film promotion 
Entering the field this month is a new concern 
Piper Manufacturing Co., 3146 W. Lake Street 
in Chicago 

As a calling card to business, Piper is offering 
20” x 24” size translucent screens mounted in a 


light-weight, sturdy frame at only $3.95 apiece 





SPECIAL OPTICAL EFFECTS 
AND TITLES 
On the “Fireside Theatre” TV Series 


by 
RAY MERCER & COMPANY 
424) Normal Ave. + Hellywood 29, Calif. 
Send for Free Optical Effects Chart 
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It is with genuine pleasure that we extend our 
heartiest congratulations to The Ford Foun- 
dation’s TV-Radio Workshop for its new 
Television Program “Omnibus”, heard each 
Sunday from 4:30 to 6:00 p.m. (E.S.T.) 
through the nationwide facilities of the CBS 
Television Network. This distinguished pro- 
gram is an innovation in television and an 
outstanding contribution to the enjoyment of 
the general public. It comes at a particularly 
opportune time—when more than ever there 
is a dire need for entertainment of a genuine 
“quality” nature. 


The Princeton Film Center, Inc. is proud to 
have been selected as one of the producers of 
the film portions of the program. Other organi- 
zations, who select their motion picture pro- 
ducers carefully and are currently being served 
by The Film Center, include The Port of New 
York Authority, American Kennel Club, U.S. 


Air Force, Glenn L. Martin Company, The 
Stanley Works, U.S. Navy, McDonnell Air- 
craft Corporation, Yale & Towne Mfg. 


Company and many others. 


The Princeton Film Center, Inc. provides this 
complete service: + Motion picture production 
—1l6mm and 35mm + Television programs on 
film + Television commercials - Completely 
equipped mobile unit + Western Electric 
sound recording and studio + Nationwide 
l6mm distribution department + Film strips 
and slide films + Script-writing service. 


We welcome the opportunity to discuss with 
you any plans you may have, motion-picture- 
wise, for your advertising, promotional or 
public relations program. No obligation, of 
course. We shall be pleased to show you one 
or more of our recent films produced for any 
of the above clients. 


THE PRINCETON FILM CENTER, INC. 


270 PARK AVENUE, NEW YORK «¢ Telephone PLaza 5-0322 


Carter Road «+ Princeton + New Jersey 
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use STEREO! 


...- better for 
presenting & 
selling your 
products... 


ue BRUMBERGER 
STEREO EQUIPMENT 


... better for viewing, 
a - 

protecting & carrying your 

valuable transparencies 


Brilliant three dimensional pictures at your fingertips. Optic- 
ally ground and polished lenses, pin-point focusing . 
battery operated with push-button switch. Lightweight, hard- 
impact Polystyrene (practically unbreakable). Takes all stand- 
ord 1% « 4° stereo mounts 


#1265 Viewer (less batteries) 


STEREO 
VIEWER 


-List $9.95 


Completely portable all-stee! file, holds 50 metal or glass 
binders ‘or 125 cardboard mounts), in groups. Hos scratch- 
proof compartment that holds your Stereo Viewer. A hand- 
some, complete unit-in-one designed especially for the 
salesman who needs a compact, lightweight sales kit 


#1101 File List $3.95 


STEREO 


The only all-stee! binders with gloss, that automatically center 


STEREO and align your transporencies No kits, jigs, tape or mosks 
required. Accurate prongs hold film correct for viewing in 


standerd projectors or hand viewers. Simple snap assembly. 
#1166 Box of 24 sets List $4.50 


Lower prices for quentity Industrial Users 
See your Commercial Phetegrapher, Ad 


E\ 


vertising Agency, etc. or write direct to 


BRUMBERGER 


34 THIRTY-FOURTH STREET, BROOKLYN 32, N. Y 


Still Pictures Help Make Sales 


STEREO AND SLIDEFILMS SERVE VARIED BUSINESS USES 


* There's a sharp imecrease in the 
ise ol stereo transparencies tor sales 
presentations and product demon 
alert business firms in 


ent months This ‘ 


stration by 
olorful visual 
aid makes a convenient pac kage 
to help sales personnel break the ice 
us Well as proveding a most convine 
ing and life-like view of new 
products 

Household Finance Corp. Releases 
New Home Economics Filmstrip 

® How to Stretch Your Food Dol 
lars is the name of a new 35mm 
olor filmstrip lecture released by 
the consumer education de partment 
if Household Finance Corp 


announced 


it was 
recently, One of four 
himstrips available on free loan to 
~ hools colleges, and womens of 
ganizations, it is based on HFC's 
money management booklet, “Your 
Food Dollar 

Emphasizing good nutrition for 
the family, the filmstrip shows the 
problems a housewife faces in feed 
ing her family well without over 
stepping her food budget; it dem 
onstrates how planning, careful buy 
ing. knowledge of nutrition, and 
skill in cooking can enable her to 
meet the daily challenge of serving 
well-balanced meals within — her 
budget 

The package includes a prepared 
seript which is to be read as the 
film is shown. Household Finance 
announces that reservations should 
be made at least a month in ad 


vance, The borrower pays return 
postage only and may keep the film 
one week. For detailed information, 
Education De- 
partment, Household Finance Corp.. 


919 North Michigan Ave., Chicago 


write to Consumer 


Sharp Color Slidefilm Presents 

Sylvania TV Line to Retailers 

® Sylvania Electric Products, Inc., 
is showing a new sound slidefilm 
iround to retail salesmen with an 
eve to boosting their knowledge of 
facts and figures on the Sylvania 
television set. Sylvania Gives You 
Facts gets down to detailed dese rip 
tions of what makes Sylvania sets 
the brand to beat in today’s market 
lransfilm, Incorporated, made th 
film for Sylvania, using a combina 
tion of technique that almost make 
the silvery chassis jump off the 
a black and white 


photograph, color background and 


«Treen. Sample 
drawings, all combined, and photo- 
color makes the set 
on the sereen really look like metal. 


graphed in 
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Sunkist Nutritional Product Is 
Shown in Dallas Jones Slidefilm 
® The story of Protopec tins, newly 
discovered nutritional value, is 
presented by SUNKIST GROWERS in 
a color and sound slidefilm entitled 
lhe Fresh Revolution Producer is 
Dattas Jones Propuctions, of 
Chicago. 

Protopectins are concentrated in 
the solid portions of fresh fruits 
and vegetables and are found in 


particularly large quantities in 


fresh oranges. Science has found 
that protopectins enable a person to 
make more efficient use of the foods 
he eats 

The value of protopectins is the 
current theme of Sunkist’s advertis- 
ing, and the slidefilm is designed to 
present these new facts to retailers 
and to present ways to build sales 
of fresh health 
promotions 

The Fresh Revolution is available 


for screening through all Sunkist 


oranges through 


representatives or directly from 


Russell Anderson, Manager, Dealer 
Service Division, Sunkist Growers, 


Box 2706, Los Angeles 54, Calif. 


16MM PRODUCT NEWS 
@ AssoctaTION FILMS is releasing a 
series of animated and live-action 
subjects produced by Walt Disney 
Productions. The four Disney films, 
all in Technicolor, are the first to 
be released in l6mm for non-theat 
History of 
flaskan Eskimo, Be 
Walt 
Studio, and Disney Cartoon Parade 


#1. 


rical use. They are: 
{viation, The 


hind the Scenes of Disney 


® Hanpy & HARMAN, one ofthe larg- 


est refiners of precious metals, 
has sponsored another in a series 
of films on silversmithing for the 
= hools and hobby 
Silversmith- 


color, describes the 


general public, 
groups. Contemporary 
ing, 20 min.. 
stretching method of making hand- 
wrought silver objects. It was pro- 
duced by Science Prcrures, INe., 


of New York 


To Serve You Better— 
A New and Larger Studio 


159 East Chicago Avenue 


CHICAGO 11 


THE KNIGHT STUDIO 


Distinctive Type Titles for 
Motion Pictures, Slidefilms, TV 
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peers 


Whats 
ina name? 








ciiaiansellaiiiicial 


Color Reproduction Company, for one, main- 
tains a name should mirror the services it 


offers . . . has always specialized exclusively 
in 16mm Kodachrome duplications. These 
years of specialization pay dividends to pro- 
ducers in finest quality prints and fast depend- 
able service. Send your next order to Color 
Reproduction Company for guaranteed sat- 


istaction! 


FINEST 
QUALITY 
PRINTS 


DEPENDABLE 
FAST 
SERVICE 


ALL 
COLOR PRINTS 
(GUARANTEED 


Exclusively 16mm 
Kodachrome Service 


EXCEPTION: Black and white reversals from color 
rints for TV projections. 


REPRODUCTION COMPANY 


7936 Santa Monica Blvd., Hollywood 46, California 
Telephone: HILLSIDE 8225 








Byron In Production on TV 
Spots for Capital Airlines 
ae | ‘ gy the firat of a series of 
Airl ne. * 

LD. CC. pre 

ced by the 

f that 

mmercials will be 
ht primcipat ities 


r the Capital route and resulted 
successful test made during 
liitwa conventions mn 


eer news phot above) 


TV Audiences Demand Repeat 

Performances of Goebel's Spots 
® Its a new 
call up the te levision station and 
demand of the 


mercial That's what has been 


switch when audiences 
repeat performan es 


Krew ster 
pitch for 
Brewster, the newest 
Ceesink's 


ippear 


happening th ugh wher 
the R roster 


delivers the 


mer of Jopy 
od Studios is now 
eight” different spots for 
k « Dut h 
represented this « 


by Transfilon, tne rp 


nimation stu 
ountry 


rated 


Princeton Makes TV Commercials 


® THe Paceron Firm Center 


Ine mnounces the following televi 


=i commercial sales seven one 
Stanley 
Tool through Horton Noves Co 
Providence i ne-minute 


i) for Black & Decker Cs 


ant Dugdale 


minute mmerciais tor 


commer 
through 
Baltimore and 
for Blue 


ht one-minute spots 


( rome the igh (.rav & Rogers 


Serra Uses New Techniques 
in Television Film Commercials 
film commercials made 
Quinine Cold Tablets 
M iT t House 
ered around dif 


evet ped by 


nercials 
distort 
nterpret the 


heads 


Growing Volume of TV 


ventional sets 


intended to fk 


cials 


thon-ber 


The 


consists 


cials 


, 
Brome (Juinine 


and five 

which will be 
aks 
Manor 


whi h combine 


The MeLaugh 
Coffee commer 

ple stvlized backdr Dt 
wlern style in place of the 
a technique that 
cus the audience s 
upon actors and product 
Ties con 
five OD-second, five 20-se« 
10-second commer 


used as sta 


Coflee 


of five OO-second commer 


comedy and 


light drama to visualize the adver 


withi 


Also 


message 


They will be 


used 


regular feature programs 


being produced by Sarra 


Commercials in Nation's Studios 


Inc. is a TV filn 


Chicago's Riverview Park 


commercial for 
In order 
to show the park's exciting rides 
ind attractions, Sarra camera crews 
riding the Bobs, 
the Chute-the-Chutes, the Strat-O- 
Stat, the Flying Turns, and many 
“climb” to the 
towering 


joined the fun 


others including a 
top of the Parachute 
Jump. 

Sarra sound crews, using tape re- 
corders, also picked up the true 
sounds of the rides and attractions, 
and the delighted shrieks of the 
riders. These effects will be used on 
the sound tracks of the commer 


cials to back- 
ground for the 


provide authentic 


~~ Teen 


1,632,804 PEOPLE 


21,885 AUDIENCES 


have seen three of our pictures 


within six months 
AT NO COST FOR DISTRIBUTION 
to the sponsors: 


RICHFIELD OIL CORPORATION 


SINCLAIR REFINING COMPANY 
WEIRTON STEEL COMPANY 


producers for over a 


quarter-century 


Slide films ¢ Motion pictures « Films for TV 


Frederick K. 


6063 Sunset Bovlevord, Hollywood 28 


Company 


Hillside 3183 
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scenes on the 


WNYC Film Unit Doing a Job 
® The WNY¢ 


picture 


Film Unit, motion 
section of 
New York City’s municipal broad 
WNYC, has pro 


duced a very able 


and television 
casting station 
documentary 
film, The Price of Liberty, 20 min, 
b w. on the activities of the city’s 
Office of Civil Defense. The film 
shows what happened in the city 
on the night of November 14th, last 
year, when an all-out practice alert 
was held 

The camera shows night starting 
to fall on that misty, rainy night 
and the people hurrying home from 
work. Later, when the alert sounds, 
and the “bomb” has fallen, it fol 
lows the various parts of the city’s 
civil defense activities, fire, police, 
emergency housing, message cen 
ters, first aid, and so on. 

It is as good a civil defense film 
as has been produced, to date, in 
that it defines just what actually 
“bomb” 

rather 
in presenting 
the necessity of civil defense volun- 
teer work 


when the 
falls. It is truly inspiring 
than merely didactic 


does happen 


And, even bevond its 
subject, it is a darn good movie. 
WNYC’s film looks like it was 
made without too much money; it 
isn't slick. But it also looks like the 
results of a good deal of talent, 
sweat and imagination. It has the 
flavor of the best of the British civil 
defense documentaries made under 


actual bombed out 


conditions. 
Camera work, all shot on that dark, 
wet night, is impressive, and the 
sound is documentary in the truest 
sense. New York City has a film 
unit to be truly proud of. Let's hope 
that many more films on the life of 
the city can be produced in a simi- 
lar manner. 

Civil Defense Films Made for TV 

® D. X. FitMs announces the com- 
pletion of a series of five short 
films on personal protection in case 
of atomic attack. Tailored for tele- 
vision, each film is 50-seconds in 
length, leaving 10-seconds open for 
sponsor's tag or local civil defense 
announcement. 

A technique of repetitive instruc- 
tion is employed to make the cor- 
rect procedure a habit pattern, The 
films were produced with the coop- 
eration of the New York Civil De- 
fense Organization. The five films 
show: how to prepare a survival 
kit: what to do when you hear an 
air alert: what to do if there is a 
sneak attack: 
ately 


what to do immedi- 
after the raid: and, finally, 
first aid for the injured. 

Further Information may be ob- 
tained from Documentary & Experi- 
mental Films, 1014 Second Ave., 


New y ork 22. 
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Two Great Sereens that 
meet all Projection Needs! 


ADJUSTS 
ANY W HERE 
FROM 
110° HIGH 

















Here is the perfect portable tripod screen especially 
designed by Radiant to the exacting requiremen's of 
professional users of audio-visual equipment. I brin’s 
remarkable versatility from low of 
only 944" from floor to a height of 110° in the 70 
model. Wt is adjustable for 
rectangular si7@s 


screen adjusts 


square sizes for slides or 
for movies. It offers extreme «1 

plicity of operation——just a touch of the toe and the 
fly open ready for use. Possesses 


GUARANTEED FOR 10 FULI 


tripod legs 
other features 
YEARS 





New ‘Permo-White"’ 
*vecessed Screen Surface 


The Perma-Wh Vyna- 
oly rdacg a lied fy. bang 
me, Selene. moe 


Deillians. ws 





VOLUME 





The “Classroom” screen does need 
for costly room darkening equipment in most room 
if used according to directions 


room ventilation. lk 


mway with the 
It permits normal 
allow# viewers to take notes 
during movies, slide, film-strip and overhead projec 
tion while the material is fresh in mind 
simultaneous use of 


It permits 
supplementary material. tt al 
lows normal speaker audience contact 


is unbreakable 


Sereen surface 
and washable 


Full 90° Viewing Angle 


URE 
| 


\ 


90 Degrees 


RADIANT MFG. CORP 
1225 S$. Talmen, Chicago 8, ili 


Yes, | want to get full story of the two remorkable new screen developments —the 
Radiont “Educator” and “Classroom” Screens 

Nome 

Address 

City 


(My dealer's name is 








In the 





“From Every Mountainside” Tells 
Story of Life Insurance Business 

° I hve New York Life 
(ompar has distributed 


Ineur amee 

| 
eeveral 
Tex hint 


insurance 


hundred prints of ite new 
him about the life 
ite agents for their ex 


public she 
ew months. The new 


wings dur 


ry VW ountainside 
first picture «de 
showing Follow 

several 


Nylic 


wies in 
nites under 
of the him w 
tint ribvutes Modern Talking 
Wilding Picture 


the produ er 


ture “~ervie 
ductions was 
The filn ‘a 


every respect, uses a dozen or so 


big produfttior in 
wtors nany interior seta, as well 
ys sequences shot on location at a 

untaw sbin. Designed for civ 
institutional and educational audi 


ener From Every 


ani inmetitul sl film in 


Vountainside is 
that its em 
spon the cor tribution the 


makes to the 


ph isis 


business . w hele 


Princeton Makes Canary Film 
for R. T. French Company 
| : , : 


PICTUR' 


»D 





NEWS ABOUT FILMS AND 


pective canary hobbyists will be in 
terested in episodes devoted to the 
raising and breeding of canaries 
for proht as well as pleasure 
Available on free loan, Canaries 
fre Fun may be obtained by writ 
Princeton Film Center 


Ine., Carter Road, Princeton, N. J 


mg to the 


“Farmer of Tomorrow’'—General 
Motors’ Tribute to Future Farmers 
* Ts help cement the closely knit 
re lationship between industry and 


Motors has 


26-minute sound 


igriculture Ceneral 
sponsored ‘i new 
and color motion picture entitled 


Made in the 


farming community around Gettys 


Farmer of Tomorrou 


burg, Penn., the film's story is built 


PRODUCTION TECHNIQUES 


Future Farmers of 


America, largest farm boy organi- 


around the 


zation in the world 
The story is about a farm boy, 
Walt Peabods 


father is ready to quit farming and 


whose discouraged 
move to the city. The boy gets his 
father’s permission to make a try 
at farm management and goes to his 
FFA chapter for help. 

The chapter advisor and other 
members survey the Peabody farm 
and make their recommendations on 
what is needed for a successful op- 
eration, Walt then s« rapes up from 
every possible source the cash re- 
quired to make a fresh start. Despite 
the many problems he encounters. 


including a fire in the brooder house 





SOUND 





Suece ABAO... 


DE FRENES ®& 


cinframy 
1909 BUTTONWOOD STREET PHILA. 30, PA. 
Ritrennouse 6-1686 


Dy CMM ONS 4 Dine 


Malin Biches 


35 MM-16 MM-COLOR-BLACK & WHITE 


SYSTEM 








BUSINESS 


which wipes out his chickens, Walt 
makes a modest success of his first 
year, pays off his debts, and faces 
the future with confidence. 

Seven thousand FFA members re- 
cently saw the film at its premiere 
showing in Kansas City, Mo. A 
special premiere was also held in 
Gettysburg. Interested groups may 
obtain Farmer of Tomorrow from 
Motors’ Public Rela- 
tions Film Section, General Motors 
Building, Detroit 2 


the General 


Prudential's ‘Silent Partners” 
Ready for December Release 
® Distribution of Silent 
PRUDENTIAL INSURANCE COMPANY'S 


Partners, 


new sound and color film, will be- 
December 1, it was an- 
nounced Epwarp F. 
BauMenr, director of public relations 


gin on 


recently by 


at Prudential’s western headquar- 
ters 

The film represents a pioneering 
step by a private life insurance com- 
pany to inform the public about 
how life insurance has contributed 
to the growth of the entire West. lt 
unfolds a picture of the relationship 
existing between the payment of life 
insurance premiums and the devel- 
opment and expansion of Western 
industry and agriculture. The pic- 
ture was produced by Rocker Pic- 
rurES, Inc... Hollywood. 

Silent Partners has been especial- 
ly prepared for viewing by western 
audiences and will be distributed 
only in the Ill western states and 
Hawaii. Distribution in this area 
will be made through Modern Talk- 
ing Picture Service, Inc., from re- 
gional exchanges in Los Angeles. 
San Francisco, Seattle, and Denver. 


United Fruit Co. Sponsors Film 
® To bring about greater under 
standing among the peoples of the 
Americas, the United Fruit Com- 
pany has sponsored a 16mm sound 
film entitled Banana 
Land. The film was produced by 
Tue Witwiam J. Ganz Co. and is 
available from the company’s pub- 


lication division. Pier 3, N. R.. New 
York 6. 


Journey to 


Peacetime Uses of Atomic Engery 
Documented in BIS Release 

* A hopeful side of the atom is pre- 
{toms {rt W ork. a 10. 


minute motion picture which illus- 


sented in 


trates the many valuable peacetime 
uses of atomic energy available to 
The film 
INFORMATION 


released by the 
SERVICE, 


mankind 
Britisu 
documents some of the strides made 
by England to harness this source 
of power. Radio-active materials are 
shown being produced and put into 
use in hospitals, textile mills, and 
steel plants, including the complex 
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machinery involved in the handling 
of these materials. 

Purchase price is $32.50; rental 
fee is $1.50. Further information 
may be obtained from BIS at 30 


ma es oar en You take the shortest distance 


Paragon Pictures Makes Film between two minds 
for Rust-Oleum Corporation 
* Rust prevention and the import 
ance of taking care of metals is the 
subject of a new motion picture be 
ing produced by Parkacon PrcTUREs 
Inc. Sponsor is the Rust-OLeum 
CORPORATION 

Two camera crews are now on 
location—one is shooting interior 
and exterior scenes of ocean liners, 
docks, and loading machinery at the 
port of New York; the other is 
travelling through Missouri, several 
cities in central and southern Illi 
nois, and Kansas. 

\ Paragon stage crew is now pre 
paring set designs, props, etc. in the 
Evanston studio for synchronous 


dramatic dialogue, The production 


5 power to get ideas and information across 
will be completed by the end of this quickly and surely forged ahead with the develop- 
vear and will be released early in ment of modern audio-visual aids. And for flexi- 
1953 for national showings. bility, efficiency, and clarity of graphic presentation 

- in teaching, no other medium can equal the effec- 
tiveness of the Master VU-GRAPH. 
Kitchen Appliance Manufacturer With the VU-GRAPH, the teacher faces his 
Sponsors Home Economics Film audience, in a fully lighted room, while he projects 
© How to meke a quick “meal-in-a his material to a brilliantly lighted screen in black- 

and-white or color. He can make difficult points 
easily understandable by means of progressive 
Hauser, of diet fame, in To Your disclosures, overlays, and plastic working models. This 
Health, new 15-minute sound and applies especially in such areas as science, mathematics, 
color film now distributed by Ideal manual arts, physical education, and academic subjects. Or 
, support his presentation by projecting erasable notes, sketches, 

and diagrams, better than by using a blackboard. 


. * 7 


glass” is demonstrated by Gaylord 


Pictures ( orp The film was spon- 


sore ) . VO ; : 

red by the Jon sTER Mr. Co An entire lecture can be easily prepared in advance, and delivered with each 
element in its proper sequence. Also, 3!4x4 and 2x2 slides, and 435 mm film strips, 
appetizing foods in a matter of sec can be projected, with suitable attachments. 
onds with the sponsor’s product 


Hauser explains how he makes 


. 
the Osterizer. Liquified recipes are 


given as the Osterizer goes through : : Rh school should have a Beseler VU-LYTE opaque pro- 
bx mueee of ia i Bilis / jector. It offers the most for the least expense. First cost is 
= iquifying, blending, BESELER moderate and upkeep negligible. Materials for projection 
mixing, grinding, beating, pulver- VU- YTE require no mounting or special holders. These can include 


izing, and grating maps, diagrams, pictures, text, and 3-dimensional objects. 


The picture is available on free jecting - Projection is so vivid in a partially lighted room as to focus 
ve 


loan from IpeEaL Pictures Corp., for pre my and grip the students’ attention. Operation is so simple, it can 
65 E. South Water St.. Chicago | ope rials eo 6 be performed by anyone. 
’ 0 ate > cago |, +e 


a ai a ee ee ction Sheets of varying sizes up to 10x11 are held flat without 
r through any of its 27 branch ot instrv ~ SG flutter by the Vacumatic* Platen. The Feed-O-Matic* Conveyor 
a 


othe es ° ° ® 


, automatically feeds and ejects the copy in perfect sequence. 
National Safety Congress Views 


The exclusive, built-in Pointext Projection Pointer permits 


Five Prize Pictures of '51 ol } the teacher to remain beside the VU-LYTE pointing out 

© Dies cil beeen dit iieneiee - ges salient features on the screen with a movable arrow of light. 

shown during the 40th National i - | 

Safety Congress and I xposition held : S Folders available describe these and other visual aids, 
& ; > . and show how they get your ideas over more directly 

in Chicago recently. All were win- - ? _ 


c and effectively. They will be sent on request, or a free 
ners of the 1952 Awards of the Na *Pat. Pending ; 


~ demonstration arranged at your own convenience, 
TPatented “ 
tional Committee on | ilms for 


Satety 

: HARLE CGeaeler 

The films presented were Pipe c . cer. teee COMPANY 

line on Wheels (E. 1. du ‘Pont de 60 Badger Avenve, Newark 8, N. J. 

~~ S ae bs Sheet inne The World's Largest Manufacturer of Opaque Projection Equipment 

fhout Fire National Board of Fir 

Underwriters} Story of Pierre and ° 

sone Pa Ghai ? , . Stee rHE BUSINESS MAN’S GUIDE TO AUDIO-VISUAL EQUIPMENT AND ACCESSORIES 
t ¢ t . ¢ wnt u iz i“ é 

Safety Association): Day in Court * Now in preparation is the first business and edu what to 


use and when to use it. Watch for the 
(International Harvester Co.) : Pat- cational user's complete guide to Audio-Visual 


1953 Audio-Visual Equipment Review and Buyer's 
tern jor Tragedy (Zurich-American Equipment and Accessories, including key data on Guide! A Business SCREEN publication. 
Insurance Companies) 
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NEW PRODUCTS 





AUDIO-VISUAL EQUIPMENT FOR PRODUCTION & PROJECTION 


The Se minar portable screen 


New Screen Folds Into Portfolio 
® Training iterials, employer 
ntatior presentations pom of 
sale advertising, on motion pieture 
fil lides, or filmetrips can now 
be shown at the workbench, in the 
in the client's 
utlet, or at any 
hout blackout and 
ements which 
ivities. The de 
all thos possible is 
w kind of screen for 
ected picture distributed by 
bitms, [Ne ‘47 Madison 
New York | New York 
folds 
L inches, A 


| panel 


pletel re 


SEMINAR SCREEN 


ilza ror, 
‘ breakage. clouding, 
irks, et \ mer dl panel 
the first holds a specially 
multi-ply vwwnil 

A third flap, wh 
reer 1 carrvir flips over on 


ht baffle when the 


plasty 


h protects 


Screen all 

ind pres 

‘ \ set up any 
Black and white 
und sharp and 
brillant The 
attractively 

nd requires no 


wr modiheation 


BAIA Offers Dual Speed Rewinds 
® The BAIA line " 


wh shift, dual speed 


includes 
rt winds 
fast rewinding, gentle 


mi a take 


to viewer! and 


down” 


dels are avail 
2.000 ft. capac 
AK) Toot capa 

r lOmm Fur 

nay be obtained 

Tecmntcat Visvans, Ine, 
Seve Mile Road, Detroit 


stores of this line 


Mitchell Camera Corp. Speeds 
Production of 16mm Cameras 
® Mitchell l6mm cameras are now 
This was 
announced recently by J. D. Me 
CALI 


available within 30 days 


vice-president of the 
Mircnecse. Camera Conp., who ex 
plained that increased production 
facilities are now permitting deliver 
ies within a 30-day period 

Greatly increased concentration 
on the production of Mitchell l6mm 
cameras has been necessary because 
of increased military deliveries and 
contracts, Deliveries are be ing made 
to the U. S. Navy. Air Force, and 
the Army 

In addition to increasing camera 
production facilities for the lomm 


To 
the Producer 


who IS it 


Perfectionist. 


ey 


unit, complete accessories for the 
camera are also available on the 
same 30-day delivery basis. Use of 
the Mitchell l6mm by producers of 
television films as well as business 
and educational films, has inc reased 
in recent months. 

To obtain further, information 
write to the company at 666 West 
Harvard St., Glendale 4, Calif. 


Radiant Screen for Stereo Use 

* Matching progress in stereo pro 
jection, now rapidly increasing in 
business, is Radiant Manufacturing 
STEREO- Master portable 
sereen in 40” x 40” and 50” x 50” 
sizes, It features an aluminum treat- 
ed surface, held tight and flat 


( orp. § 


What you're shooting for, in the 
long run, is frequent showings of your 
film and sustained audience interest. 


But, if your prints are untreated, they are 
bound to develop defects and thus 


irritate the audience. 


To avoid this, the producer who is a perfectionist 
includes Peerless-treatment in his budget. 


The cost is negligible — the results gratifying. 


Write for information 


EERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, NEW YORK 
959 SEWARD STREET, HOLLYWOOD 38, CALIF, 


BUSINESS 





Picturvision Model 99 Projector 


New Automatic Slide Projector 

Developed by Wisconsin Company 
* Controlled continuity of 16 to 60 
slides which manual 
handling is a feature of a new slide 
projector developed recently by 
Tne Picrure Recorpine Co. of 
Oconomoc, Wis. Called Ptctur- 
Vision Model No. 99. the instru- 
ment 


require no 


requires no projectionist; 
everything is self-controlled, insur 
ing accurate sequence of the slides. 

The slide projector includes the 
following feature: sixteen 2 x 2 
slides, paper, glass, or aluminum 
mounts may be projected automatic- 
ally by push button control, If the 
program calls for additional slides 
beyond the regular sixteen chain, 
any number of separate slide hold 
ers may be purchased—up to sixty 
slide holders on standard models 
with extension arm—and inserted 
in the chain. 


Model No 


display showings on direct or trans- 


99 can be used for 


lucent screens for point of sale, ex- 
hibits, lobbies, reception rooms or 
dinner sales meetings: it can be 
equipped for synchronized tape or 
turn table operation of sight and 
sound. 

Price of the projector, equipped 
with 750 watt 200 hour lamp, 3” 
coated lens, and 16 slide holder 
chain, is $169.50; aluminum carry- 
ing case is $18.50. Detailed infor- 
mation may be obtained from The 
Picture Recording Company, Ocon- 
omowoc, W is. 


$.0.S. Cinema Sets Up Company 

to Distribute Acmiola Machines 

#5S.0.S. Cinema Suppry Corp. has 
formed the ACMIOLA DisTRIBUTING 
CoMPANY, a new division of $.0.S., 
to market Editing Ma- 
chines for 16mm and 35mm view- 


Acmiola 


ing. Shipments of the British-made 
machines have been promised as 
taking 90 days or less, which is im- 
portant in view of the shortage of 
similar equipment, and the long 
waiting time (142 to 2 years) nec- 
essary to obtain delivery. 

The Acmiola design is of a fa- 


SCREEN MAGAZINE 





film 
straight up 
This is said to present no problem 


miliar type with 
standard, 


threading 
and down 
to film cutters, who have nothing 
new to learn, permitting Acmiola 
use with present equipment, without 
disturbing The 


have reversible variable speed mo 


routine machines 
tors for picture head, controlled by 
foot or hand rheostats. Soundheads 
have reversible constant speed mo- 
controlled by 


switch, permitting 


tors panel or foot 


sound and pic 
ture heads to be run in synchroni- 
zation. An unusually sharp, bril 
liant picture is projected by means 
of a powerful optical system which 


throws a picture up to 3 ft. wide if 


Acmiola Editing Machine 

necessary. A unique feature is a 6” 
x84” shadow-box screen on some 
models which also project larger 
take- 


exchange 


images if desired. Automatic 


ups handling standard 
type reels, frame and footage count- 
ers are provided when specified. 
All sound machines have a built- 
in high fidelity power amplifier with 
sufficient level 


for low 


tracks, Multiple head models in- 


volume 


clude separate volume control for 
each soundhead with overall mixing 
gain control. Sound and picture 
sprockets are hobbed to SMPTE 
other wearing 
parts are of high quality steel, 
ground to fine limits and run in 


tolerances, while 


phosphor bronze bearings. The in- 
termittent star wheel is optically 
divided to mesh with its special 
alloyed steel 
Three times normal life is claimed 


strain-relieved cam. 
because of this sturdy Acmiola con- 
struction. 


Kodak Offers File Box for Slides 

® Kopastipe FLexo Fire is the 
name given to a file box for 2” x 2” 
(CONTINUED ON NEXT PAGE) 
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MEET 


YOuR 


VICTOR DISTRIBUTOR 


SALES AND SERVICE ACROSS THE NATION 


ALABAMA 

Birmingham 

Standard School Service 
ARIZONA 

Proenia 

PBSW Supply & Equip. Co 
ARKANSAS 


CONNECTICUT 
Ureene 

Pia Film Servic 
FLORIDA 
acksonvilie — 
Oroen Pp turcs 
GEORGIA 
Atianta 
ILLINOIS 


Colonial Films 


Kilday 
Visuar Education Service 
INDIANA 
Evansville Auc 
tquipment Sales 
The 


o-Visual 


Indianapol's 
WH. Rodebeck Company 
Prercet Lake-Land 
Educational! Sales 

1owa 
Davenport 
Ryan Visual Aids Service 
Modern 

ure Service 


Duduque 
tion Pic 
KANSAS 
Wichita 
trank Bangs Company 
KENTUCKY 
LOulse e - 
Hadden Fiims, Inc 
LOUISIANA 
Alexandria 
Projection 
MARYLAND 
Baltimore Kunz Motion 
Picture Service, inc 
MASSACHUSETTS 
Boston Hud 
Distributors, Inc. 
MICHIGAN 
Flint ensen, Inc. 
Kalamazoo 
ocke Films, inc, 
MINNESOTA 
Duluth National 
Equipment Company 
Minneapolis 
Eliott Film C 
missouri 
nillicothe 
B. R. Harris & Company 


Stanley 


Company 


ympany 


a 
d:0 & Camera Shop 
WEBRASKA 


WEW JERSEY 
Ridgewood 


Art Zeilier Company, Inc, 


NEW MEXICO 
Albuquerque 

Allied Supply Company 
NEW YORK 

Albany 

Hallenbeck & Riley 


B 


Fisner Studio Re 
Bulla 


Mot 


Rale 


oelyn 


Mempn's 

tA Movie 
TEKAS 

a Picture $ } 
Dalias 
George H. Mitche 

mpany, | 
ers idea 
nm Picture Serv 


WORTH CAROLINA 
na 


an Nat 
S y 


mpary, 


WORTH DAKOTA 
B , 


Rued 
amestown 


ono 


Hadden Films. tn SCO 


eveland 


Dayt 


Soun 


OKLAHOMA 


Oklahoma City 


Vase 


Port 


Schoo 
PENNSYLVANIA 


Warr 
iP 


Sch en 
VIRGINIA 
Brist Belew Films 
Nat 
upo'y 
WASHINGTON 
Seattle Northern 
Schoo! Supply 
mpany Spokane Northern 
Schoo! Supply Company 
WEST VIRGINIA 
In Morgantown 
Harry L. Barr Organization 
WISCONSIN 
Milwaukee 
R. H. Flath 


nnat Richmond ona 


mpany inc 
ay Films, Inc 
on York 

d Equipment Co 


ane Northern 
Supply Company 
Company 


sburg 
Lilley & Son 


Hawthorne 


wr BE 
Phiiade 


George 
phia — Kunz 


u 
Motion Picture Service, Inc 


Scra 
Mot 


SOUTH CAROLINA 


nP 


Kunz 
ture Service, Inc, 


moia 


The R. L. Bryan Company 
SOUTH DAKOTA 


u 


x Falls Lynn's 


TENNESSEE 


Knosv 
Mr. Frank | 


e 
Rouser 


SALES AND SERVICE REPRESENTATIVES 


IN THESE COUNTRIES 


CANADA 
Regina — General Films Ltd 
Branch Offices in Edmonton, Moncton, Montreal, 
St. John’s, Toronto, Vancouver and Winnipeg 
MEXICO 
Mexico, D. F. — H. Steele y Cia., $. A. 
Branches throughout Mexico. 
Arabia iran 
Argentina Israel 
Australia Italy 
Bechuanaland Japan 
Beigian Congo Kenya Colony 
Belgium Lebanon 
Bolivia Mozambique 
Brazil Netherlands East indies 
Burma Netherlands West Indies 
Canal Zone New Zealand 
Chile Newfoundiand 
Colombia Nicaragua 
Cuba Northern Rhodesia 
Cyprus noreny 
Nyasiand 
Ecuador Pakistan 
E! Salvador Pery 
Engiang Philippine Islands 
France Portuguese East Africa 
Guam Puerto Rico 
Guatemala Siam 
Haiti Southern Rhodesia 
Hawaii Spain 
Honduras Switzerland 
iceland Turkey 
India Venezuela 


Victor 16mm Projectors are aise manufactered 
is Londen, England, and Melbourne, Australis. 





© 


worwn’s FINEST 





16mm SALES AND SERVICE 


0) fe7 NPs -Wale)y | 


When you buy Victor 16mm motion picture projectors 
you get more than quality equipment. Victor distrib- 
utors and representatives with years of experience are 
prepared to serve you continually by offering profes- 
sional advice and dependable service facilities. No 
other manufacturer of 16mm Sound Projectors can 
show such long-standing association and respect from 
so large a sales-service organization 


e VICTOR 
ANIMATOGRAPH CORPORATION 


DAVENPORT, IOWA 
Branch Offices in New York and Chicago 


Quality Motion Picture Equipment Since 1910 





NOW THERE’S A COMPLETE FARM FILM GUIDE FOR REFERENCE USE 
* Nearly 1,100 available free and low-cost motion 
pictures and slidefilms and their sources are listed 
in the new Farm Film Guide recently added to 
the Film Guide Library of Business Screen. Sent 


195 


postpaid at only S0¢ per copy (on receipt of 
stamps, coin, money order, or company check). 
Order your copy today from Business Screen, 7064 
Sheridan, Chicago 26. Discount on quantity orders. 





Aor af j ’ fttac! 


New Copying Device Records 
Documents on 35mm Roll Film 
e; drawings blue 
nts of all kinds 

he recorded on 35mm roll 
lor or black and white by 
Konia ¢ opying Attach 
sed with the Kontca 1 35mm 


this new device i clamped 


“ 


stand and can be easily re 
ed for separate use The 
stand emplove a Proxar close 
and an adju table stand with 
s for Various size copies 
retails at 
the Konica I wra costs 


SOR SD tk si] 


mving dev ier 


Literature 
nay be obtained fr the Konica 
Camera Co & West Chelten Ave 
Philadelphia 44 


NY. Firm Removes Film Scratches 
harm bis 


pectalst n hi «ratch 


TecHNTO Ine 


was the subject of a re 


Loven risine Ac) wi 


New Kodak Infrared Film Enables 

Pictures to Be Made in Dark 

© A new 

meture him which permits motion 
tures to be made in the dark with 


nfrared jllumination or im the 


ter were dimmed to 1/70th of nor 


tundard 16 or 35mm motion pic 


ture camera accepting roll film of 


Audio-Visual Trade Fare 


loadings for 35mm still cameras. 
Lengths over 100 ft. will require 
infrared-sensitive motion the acceptance ot spliced rolls 
Known as Kopak SPECTROSCOPIC 
I-N Film, the new development was 
riginally intended for use by spec 
dark without, was announced trographic laboratories, It is now, 
by the Eastman Kopak however, being used for many other 
mpany said that in tests 


atthe 


purposes such as audience reaction 
Lniversity of and ultra high-speed camera pho- 
successful motion pi tography where its sensitivity to 
ere made of audience reac the infrared range of the spectrum 
ns when house lights in a thea makes it possible to record, with- 
out supplemental illumination, the 
il} room illumination flow and action of molten or hot 
The new film can be used in any metals 

Not to be processed by Eastman 


Kodak, recommended development 


lomm magazines, It will not, how of the new film is 4 to 8 minutes in 


er. be available in 35mm cassette Kodak developer p.19 Develop- 








WHY ARE PEOPLE 
ATTRACTED TO 


THERE'S A BIG PROBLEM BEHIND EVERY F/LM, OUR 
CLIENTS TELL US WE SOLVE /T THE BEST WAY, THE 
FIRST TIME —&VERY TIME. THAT'S WHY THEY KEEP 
COMING BACK. COME SEE FOR YOURSELF. FOR THE MOST 
ATTRACTIVE F/LMS YOUR MONEY CAN BUy, CALL — 


UNIFILMS, INC. 


146 EAST 47x STREET, NEW YORK 17, NEW YORK. MU. 86-9325 
225 SOUTH iS STREET, PHILADELPHIA 2, PA. Ki. 5-8013 








ment results in a photographic nega- 
tive which must be printed on an 
other piece of film to produce a 
positive print for projection pur- 
poses. This film will be available 
only through Kodak industrial deal- 


ers. 


Daystrom Electric Corp. 
Purchases Crestwood Recorder Co. 
® Purchase of the Crestwood Re- 
corder Corp., Chicago, manufactur 
ers of Crestwood magneti« tape re- 
corders, was announced recently by 
James F. Brehm. president of the 
Daystrom Electric Corp. H. H. Han- 
lon, president of Crestwood, will 
continue as Sales Manager and will 
direct national distribution. 
Daystrom Electric Corp. is a sub- 
sidiary of Daystrom, Inc., Eliza 
beth, N. J. Since World War II the 
company has been a leading manu- 
facturer of wire, film and tape re- 
corders for all branches of the mili- 
tary services 


Revere Camera Co. Distributing 

Combination Radio-Tape Recorder 
A single-unit tape recorder with 
built in radio is now available from 
the Revere Camera Co. of Chicago. 
The Revere TR-20 is a portable 
model with a seven-inch reel which 
has a speed of 7.50 inches per 
second. It plays for one hour and is 
capable of a frequency response ex- 
tended to 15,000 eyeles per sec ond. 
A panel of automatic key controls 
enables the user to record, stop or 
play the machine instantly by simple 


touch. Retail price is $235 
. ° ° 


Du Pont Develops ‘Freon-113" 
—New Solvent for Film Care 

* A solvent for motion picture film 
processing is now being distributed 
by Du Pont. Called Freon-113, 
the solvent is suitable for film clean- 
ing by hand or machine, The com- 
pany reports that it is nonflam- 
mable, relatively nontoxic, fast dry- 
ing and, above all, safe 

Tests conducted by Du Pont in- 
dicate that no effect on film bases 
or emulsions takes place. Color film 
positives have been cleaned repeat- 
edly and no measurable deteriora- 
tion of color intensity has been ob- 
served. 

Freon-113 is commercially avail- 
able in 100 and 200 pound nonre- 
turnable drums shipped from the 
manutacturing peant ut Carney’s 
Point, N. J. Smaller quantities may 
be obtained for evaluation purposes. 
For further information, write to E. 
l Du Pont de Nemours & ( o.. 
Kinetic Chemicals Division, Wil- 
mington 98, Delaware. 
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Reference Shelf 


Useful Catalogs and References 


for the Business Film Sponsor 


Cornell Publishes Catalog of 
Industrial Relations Materials 

® The New York State School of 
Industrial and Labor Relations at 
Cornell University recently an 
nounced publication of “A Guide to 
Audio-Visual Materials.” The bulle- 
tin, cataloging most of the films, 
filmstrips, recordings and transcrip- 
tions in the field of industrial and 
labor relations of the past ten years, 
was compiled by PROFESSOR 4 
JEHRING. 

These films and recordings, pro- 
duced by labor. management, gov- 
ernment, and others, were  pre- 
viewed for their relevance to educa- 
tion in economics, education and 
training, human relations, industrial 
history and processes, industrial 
safety, labor history and organiza- 
tion, political and social welfare, 
steward training, and supervisory 
training. No attempt at critical 
evaluation has been made. A brief 
description is given of eae h item 
and where it may be obtained. 

Professor Jehring has specialized 
in the study of industrial films and 
has organized at the School of In 
dustrial and Labor Relations an 
audio-visual center which includes 
an extensive library of materials in 
industrial and labor relations. He 
has served as vice-chairman of the 
labor education committee of the 
President's conference on Industrial 
safety since its inception. 

Single copies of this bulletin may 
be obtained by writing to Distribu 
tion Center, School of Industrial 
and Labor Relations, Cornell Uni- 
versity. Ithaca, N. Y. They will be 
sent free to residents of New York 
state. In the case of bulk orders 
more than five copies and out-of- 
state orders, a charge of 25c is 


made 


Catalog of Labor Films Available 
# A revised and enlarged edition of 
“Films for Labor.” a catalog of 


films and filmstrips on labor and re 
lated subjects, is now available from 
the American Federation of Labor's 
Workers Education Bureau, 724 9th 
St. N. W., Washington 1, D. C. 
Sample copies may be obtained free 
of « harge 


Catalog of Selected Pictures 
® To help industrial plants and 
businesses plan noon-hour movie 
programs for their emplovees, As 
SOCIATION FILMS is offering. free 
of charge, a 64-page catalog en 
titled Selected Motion Pictures. The 
publication describes more than 
1.400 recreational, training and in 
formational subjects, including 125 
free filmes. 


DuPont Supplies New Film List 

* Nine motion pictures in the Du 
Pont Company’s film lending library 
are now available for general free 
loan showings, according to a new 
illustrated booklet just issued by the 
company. Copies of the colorful new 
16-page list are available by writing 
FE. I. du Pont de Nemours and Com 
pany, Advertising Department, Mo- 
tion Picture Distribution, Wilming 
ton 98, Del. 

Among the titles listed are This /'s 
Vylon and Close up of Vylon: Facts 
fhout Fabrics: Harnessing the 
Rainbow; The Du Pont Story: and 


three films on industrial research 


Konica Camera Co. Represents 

Japanese Photographic Mfgr. 

* Konica Camera Co.. 76 West 
Chelten Ave., Philadelphia, Penn. is 
now acting as the U.S. sales office 
for Konishiroku Photo Ind. Co.. 
Lid., Japan's largest combined pho 
tographic manufacturing firm. The 
company is Japan’s oldest photo 
graphic manufacturer, having been 
established in 1860. Today it em 
ploys over 2700 skilled workers in 
six factories and two laboratories. 
manufacturing color and black and 
white film, photographic papers, 
photo chemicals, commercial plates 
and cut film, as well as the Konica 


and Pearl cameras and accessories. 





TRANSLUCENT SCREENS for REAR PROJECTION 


We Manufacture a Complete Line for 
All 16mm, Television & Display Use 


NEW: Black translucent screens 
available for immediate ship- 
ment in any standard size. 


NEW: White or blue translu- 
cent screens in any size, with 
or without frames. 


PIPER MANUFACTURING COMPANY 


3146-48 W. Lake St. ° 


Chicago 12 ° 


SAcramento 2-6534 
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Let's talk turkey| 


Wie 
Qe 
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WE'RE SELLING SERVICE 
There ore several well-equipped, very copably staffed 
16 and 35mm film laboratories. Instead of being just 
one of them . . . we feature SERVICE. Fast pick up, 
processing and delivery. Personal follow through on 
every job. And guaranteed satisfaction. Let us show 
you how good service can be. 


Color Prints 


« BaW Daily and Release Printing 
¢ B&W Developing 
¢ B&W Reversal Work Prints 


¢ B&W Dupe Negatives from Color or Reversal 
Originals 


e lémm B&W Reductions from 35mm 


e Electronic Recording of Sound Tracks to Color 
Release Prints 


e Magnetic Recording Truck for Motion Picture 
and TV Production 


e Expert Timing for Exposure Correction—Color 
or B&W. 


BOTH 16 AND 35mm COMPLETE FACILITIES 


CALL OR WRITE FOR OUR NEW 
COMPLETE PRICE LIST 


ANC Mie 


FILM LABORATORIES 


HILLSIDE 747 | 


1161 NORTH HIGHLAND AVE. 
HOLLYWOOD 38, CALIFORNIA 





New Television Films Aid Fund 
Drive of Crusade for Freedom 
® Two 
minute picture have been produced 
for the 


television spots and a 10 
{ rusace lor Freedom for 
use in its national campaign to 
raise funds for fighting world Com 
munism. The television films were 
made by Henry Fonda 

Produced by 
ductions, In 


Information Pro 
the TV spots are part 
of a promotional kit prepared for 
the Crusade by the Advertising 


Council, Ine us a public 


eervice 


campaign which the council will 
carry out in behalf of the Crusade 
for Freedom 

The LOsminute film will be dis 
tributed to television station man 
agers throughout the country for 
local use and will also be sent to 
state and local chairmen of the cam 
paign for use by interested organi 
zations. The picture highlights the 
work of Radio Free Lurope in its 
The Cru 


impaign w ill run 


fight against Communism 
sade for Freedom « 
from November 11 through Decem 
ber 15, to raise funds for continu 
ing and expanding the work of Ra 
dio bh ree Furope and Radio bree 
Asia. Address of the Crusade for 
Freedom is 20 West 57th St.. New 
York City 


Defense Fund Sponsors Film 
for “Community Chest’ Campaign 
® To dramatize the serviceman’s 
urgent need for off-duty recreational 
facilities, the United Defense Fund 
has sponsored a film which is a 
part of this autumn’s Community 
Produced by Let 
GoopMan of PromorionaL Fiums 
Co., New York ¢ ity, United lor De 
lense is narrated by Lee J. Cobb 
und was written by lra Knaster 
The film also 


fare agencies that previde services 


Chest campaign 


interprets other wel 


for the armed forces, defense work 
Kore ans The 
Defense Serv 
Service, 


ers, and destitute 
United Community 
oe ly ited Seame n’s 


These Pictures Serve Public Interest 


NEW FILMs AID FREEDOM 


CRUSADE AND PROMOTE 


SAFETY IN THE COMMUNITY AND ON THE HIGHWAYS 


\merican Relief for Korea——all are 
part of the United Defense Fund, 
und all are covered in the new pic 
ture 


Available in both 


lomm, United jor Dejense may be 


‘Smm and 
obtained from Community Chests 
and Councils of America, Inc., 155 


Last 44th Street, New York City 


Underwriters Sponsor Film 

On Community Fire Protection 
° Inspections of community fire 
hazards are described in The Mag- 
nolia Story, lomm film produced 
under the auspices of the National 


toard of Fire Underwriters. Filmed 


during an actual town inspection in 
Magnolia, Arkansas, the picture was 
premiered at a civic celebration in 
Magnolia on September 25 

Town inspections are a_ public 
service of the capital stock fire in- 
surance business, They are conduct- 
ed in smaller cities by special agents 
of the fire insurance companies and 
consist of the voluntary inspection 
of all public and commercial build- 
ings of a single town in a two or 
three day campaign. 

rhe film shows the careful prepa 
rations that are made by the special 
agents in order to detect all possible 
fire hazards in the town. It also 





BETTER 
COMMUNICATIONS 


YOUR ORGANIZATION 


Increases production 


Promotes efficiency 


Reduces friction 


Establishes confidence 


Assures cooperation 
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BUSINESS 


shows the fire department demon- 
strations, stage shows, and parade 
that were put on as part of a civic 
campaign to focus attention on fire 
prevention 

The Magnolia Story is available 
for free loan and requests for book- 
ings should be sent to the Bureau 
of Communications Research, Inc., 
13 East 37th St.. New York, N. Y. 
West of the Rockies, requests should 
be sent to the National Board of 
Fire Underwriters, 465 California 
St., San Francisco, Calif. 


Driving Safety Picture Sponsored 
by National Highway Conference 
® A Professional Portrait is the 
title of a new motion picture which 
damatizes the safety training and 
courteous driving habits of profes- 
sional truck drivers. The film was 
sponsored by the National Highway 
Users Conference, Inc 

Reminding truck drivers and all 
other drivers of the importance of 
their attitude toward safety, Por- 
trait is a plea to increase safety on 
the streets and highways. It points 
up the fact that the extra skill and 
special attitude that mark the cham- 
pions in sport are also the marks of 
expert drivers 

Horizons Unlimited, also spon- 
sored by the highway conference, is 
an older film which studies the part 
played in American life by high- 
ways and motor vehicles. Both films 
may be obtained on free loan from 
the conference at 952 National Press 
Building, Washington 4, D. C. 


New Firestone Film Pleads for - 
Better Streets and Highways 

* A long range program for mod- 
ernizing the nation’s highways and 
streets is described in a new l6mm 
sound film entitled Better and Safer 
Highways. \t urges cities, states, 
counties, and the federal govern- 
ment to support a movement that 
has been named “Project: Adequate 
Roads.” 

The film, which features Harvey 
Firestone, Jr. chairman of Tue 
Firestone Tire ann Rusper Co., 
describes the program as a “dynam- 
ic approach,” embodying street and 
highway widening, erection of off- 
street parking facilities, construc- 
tion of express freeways, standardi- 
zation of road signs and hand sig- 
nals, and the setting up of driver 
training courses for young people 
and beginning drivers. 

The 7-minute film is available on 
free loan from Association Films, 
347 Madison Ave., New York 17. 


Christophers Expand TV Use 
*Tue Curistopners, voluntary 
humanistic movement headed by 
FaTHER James KeLLer, is now pre- 
senting a weekly quarter-hour tele- 
vision film program. 
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Top-flight documentary treatment features 


“The Greater Glory” 


Jesuit Story Is Brought to the Screen 


“THE GREATER GLORY” 


* It takes fifteen years of hard 
work, study and soul-searching be- 
fore a Jesuit is ready to go out to 
All this 
preparation has produced men who 
have been at the forefront of Catho- 
lic 


journalism, which have come to be 


his mission in the world. 


education, science, missions and 


the principal endeavors of the So- 
Cine of 
illege students studies in 
lege: nearly a third of 
the Jesuits in New York province 
are in the Far East: 
others, like the Rev, J. C. Murray, 
the Fordham 


earthquake authority, are prominent 


ciety. out every twenty 
American ce 


a Jesuit c 
Missions in 


noted University 
in science 

To show how the Jesuits attain 
these goals, the New York Province 
of the 
forth a 
Glory, 
Jesuit seminaries and high schools 
throughout the Northeast. As a long 
the film 
to explain the Society of Jesus to 
lay audiences, Catholic 
Catholic, and to 


g 
among 


Society has just brought 
40 minute film, The Greater 
produced this 


summer in 


range venture, will serve 


and non- 
inspire 
to 
Jesuits. Its immediate goal is to aid 
in raising $5,000,000 for the Jesuit 
Building Fund for the 
proposed Loyola Seminary at Shrub 
Oak, New York. 

Films, Inc., which 
duced the film, was aided by 
hive 


vocations 


young men become 


Seminary 


Caravel pro- 
over 
hundred Novices, Scholastics, 
Priests, Brothers and scores of high 
school and college students who 
took part in the production. 


The Greater Glory is introduced 
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IS PRODUCED BY 


CARAVEL FILMS 


the Very 


former 


Rev. 


presi 


and narrated by 
Robert I. 
dent of Fordham University, and a 
better choice could 
made. He tells the story with such 
gentle good humor that the heavily 


Gannon, 


not have been 


burdened Novices and Scholastics 
not only seem pious men, but very 
human men, indeed. 

The film shows the long prepara- 
tion of the Jesuit in chronological 
form from trial 


period as a Novice for two years, 


his entrance and 
two years of Juniorate during which 
he learns how man lives, three years 
of Philosophy devoted to study of 
how man thinks. He is now a full 
fledged teacher, and goes out ‘into 
the world” for his Regency——spent 
teaching in Jesuit high schools and 
colleges. Back into a cloistered life. 
he spends four years as a Theolog 
ian, studying Sacred Theology. dur- 
ing which time he is ordained 
priest. Before his final call to serv- 
ice, he spends a final year a 


as a 


Tertian, which, in some ways, is a 
final trial period—a time of manual 
labor, prayer and contemplation. 
Viewed here, necessarily from a 
non-Catholic viewpoint, The Greater 
Glory has a tremendous impact. Al 
though it was not made chiefly as 
type of 
venture, it definitely does have that 


a “better understanding” 
effect, and without, of course, any 
effort at proselytization. It would 
seem to be the sort of thing the 
Knights of Columbus could use to 
good effect in local community pro- 


grams. 
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BEN PEVAR, Lidependent Film Library 
P Ait 
Our very survival is 


often dependent upon lab service. 


Pathe has never let us down.” 


Ls. BUSINESS FIRMS READING AND CONTRIBUTING 
10 BLSINESS SCREEN MAGAZINE SPENT $45 MILLION 
FOR NEW FILMS IN 1951 PLUS MORE FOR PRINTS AND 
PROJECTION ROUIPMENT THAN ANY OTHER USERS 
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RCA Victor Names Julius Haber 
Director of Public Relations 


* Appointment of Jutius Haper as 
director of public relations for the 
RCA Vicror Division, Radio Cor- 
poration of America, effective No- 
vember 1, was announced recently. 
Mr. Haber succeeds James H. 
Toney, who has been appointed di- 
rector of consumer products dis- 
tribution. 

With RCA since 1922, Mr. Ha- 
bers entire business career has 
been devoted to public relations. 
publicity, and advertising activi 
ties. In 1930, he was “loaned” to 
Lord and Thomas, then RCA’s ad- 
vertising agency, to organize and 
direct the publicity department for 
the company. In this capacity he 
handled publicity activities for the 
Victor Talking Machine Co. as well 
as RCA, One of radio's early pub- 
licists, he served in this capacity 
for pioneering netwoork programs 
of such nationally known companies 
as Lucky Strike, Palmolive, and 
Cities Service 

During World War Hl Mr. Haber 
played a major role in instituting 
and managing RCA’s “Beat the 
Promise” employe morale and pro- 
duction campaigns conducted by 
war materials manufacturers 
throughout the country 

In 1946 he transferred to the 
RCA Tube Department to serve as 


idvertising and sales promotion 
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manager. In January of 1951, he 
was appointed director of advertis- 
ing and sales promotion activities 
for all the division's technical prod- 
ucts, and has been working closely 
with the RCA Victor public rela- 
tions department on distributor, 


customer, and community relations. 


Craic Moopre, Jr. 


Armstrong Cork's A-V Activities 

to Be Handled by Craig Moodie 

A special promotion section has 
been established in the advertising 
and promotion department of the 
ARMSTRONG CoRK 
handle 


COMPANY to 
production of television 
commercials, company conventions, 
films, and other audio-visual activi- 
ties, it was announced by Max 
Banzhaf, Armstrong’s advertising 
director. 

The new section is headed by 
Crate Moonie, Jr., a native of Bos- 
ton, and a graduate of Brown Uni- 
versity. Mr. Moodie joined the Arm- 
strong organization as a copywriter 
in L947, 


Beeland-King Combine Studios 

* Two Southern film producers con- 
solidated recently. The Cuarves D. 
BeeLcanp Co. and Kine Fito Pro- 
puctions, Inc.. beth of Atlanta, 
Georgia, will now operate as one 
firm. To be known as the Beeland- 
King Film Productions, the com- 


pany 's address will be 


St.. N.W. 


752 Spring 
>. >. *. 


Ray Patin Joins Kling Studios 
Ray Patin Propuctions, Holly- 
wood animation studio, recently be- 
came a part of the motion picture- 
television division of Kuinc Stvu- 
pros, Ne Fred Niles, Kling vice 
president in charge of the film-TV 
division, said that the new arrange- 
ment 1s expected to speed delivery 
dates and make possible a greater 
volume of animation production. 
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Cuaries H. Danp 
Charles H. Dand Named Director 
of Film Division for BIS 

° British 
announced 
Cuarwes H 


Information Services has 
the appointment of 
Danp as director of its 
films and publications division. Mr 
Dand replaces Mrs. Katharine Noel 
Parker, 
the Foreign Office in I 
years as 


After some 
Mr 


man in | 

Britain’s film industry in the 
and in both the 
entertainment documentary 
of the 

For the 

the British 
ot the \ 
Committee which was set up under 
the 


who has been reassigned by 
ondon 

a hewspaper 
Dand entered 
1930's 


ondon, 


gained experience 
and 
sides business 


has led 


meetings 


past two vears he 
delegation at 
m-Commercial Cinema 
Brussels treaty o1 
the production 
of cultural films among the 
the treaty 
Netherlands, 
L nit d King 


ganization to 


arrange and ex 
change 
hive signatories ot 


The 
the 


France. Belgium 


I uxemburg and 


Radiant Names Peterson VP. 
* Knut 
moted to 
ot manutacturing 
Mr. Petersen was 
Bell Howell as 


production manager, 


Pr TERSON has been pro 
charge 


RADIANT 


vice president in 
for the 
Corp. formerly 
general 


of 


and 


with and 
a member 
the central planning committee, 


a director of the committee 


il 


KAUTE 


PETERSON 


A 
aan ). 
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Chester Lindstrom Joins Byron 
® Cuester A 
retired chief 
Service, U.S 
culture 
Byron 


LinpsTROM, recently 
if the Motion Picture 
Department of Agri- 
the staff of 


Lindstrom’s serv 


has joined 
Inc. Mr 
ices will be extended to all Byron 
clients for film consultation 

Other additions to the staff of the 
Washington film company are JouN 
H. Ware and Louis Mastaney. Mr 
Ware will be sales representative 


and Mr. Maslaney will be 


the company’s editorial staff 


part of 


FRANK Donovan 


Donovan Returns to Sound Masters 
® Frank DoNOVAN returned recent- 
lv to SounD MASTERS as a member 
of the production staff. A 
vice president of Pathe News, Mr 


Donovan for the past few years has 


former 


produced independently for suc h 
companies as DuPont, General Mo 
tors, Ford Motor Co., Nash Kelvina 
lrans-World Airlines 


bor, 


New Studio for Mercury Pictures 

® Mercury INTERNATIONAL Pr 

TURES recently announced the open 
ing of its new studio with complete 
motion picture production facilities 
still department Address is 
Santa Monica Blvd., Holly 
wood 38. Telephone number is 
GLadstone L101. 


and 
6611 


Owen Murphy Productions In 
New Setup Under Own Banner 
* Owen Murpny, 
phy-Lillis 
chased the 
M. Litus 


business under his own banner 


president of Mur 
Productions, 
stock interest of 


has pur 
JAMES 
the 
Mr 


vears identified 


and will continue 


Murphy, for many 
with the Broadway scene as a writer 
of musical shows, entered the 
film field in 1939 


a writer 


com 
mercial and 


served as and director on 
films produced for General Motors 
A.TAT 

His most recent film. Communica 
Civil Delense for 


lelephone is now 


Ford, Firestone Tire, and 


frons for made 
the Bell 


receiving 
OWEN 


System, 


national distribution 


Mureny Propvuctions will 


occupy the entire 12th floor of 723 
Seventh Ave.. New York City. 
BLYERS Usk 
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1951 Winner of Three Top Film Awards 


BIG 
FREE 


IDEA 


on Request 


FIRST AWARD - Best industrial Movie 


of 195! 


- Cleveland Film Festival 


FIRST AWARD - Freedoms Foundation 


Peeereeeeeeeeeeeeeee eee 


= Award 





FIRST AWARD - Film of the Year 
on Freedom - Boston Film Council 


peer 


Trees 
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CASE HISTORIES OF BUSINESS FILMS 


Sales Training Series 


t.S. RUBBER AIDS TIRE RETAILERS 


Sponsor: United States Rubber ¢ ompany 


litle: Tire Sale svnan T raining Series, 5 films. 5 
min, each, b/w, produced by Wilding Picture 
Productions 

* To combat public lethargy in buying, major 

tire companies have found it necessary to take 

extraordinary steps to pinpoint selling methods 
Last July I = Rubber’s Tire 


{ its largest retail training pro 


Division 
launched one 
grams Its aim was to prov ice retail tire sales 
nen with basic selling technique on five major 
subjects How to Handle Sales Objections. Hou 
to Handle Trade-ins, How to Demonstrate Prod 
uct Features, How to Start the Sale, and How to 
{sk for the Order. Conferences were prepared 
and supported by five black and white, five min 
ute motion pictures that are now being intro 
duced in all 36 districts of the company’s Tire 


Division 


Check Techniques in 15 Cities 


Preliminary research on the subject material 
was started in November of “51. Under the dire« 
tion of William | Wrightnour Director of 
Training, William L. Johnson, Supervisor of the 
Sales Training Department and H. B. (Doe) 
Sharer, Sales Training Specialist, tape recordings 
were used to find out how I S. Roval retail 
salesmen were conducting themselves during a 
sale 

Fifteen cities were selected for a test which 
would include representative large and small dis 
tributorships. Additional research was conducted 
during a retail sales campaign held by the Tire 
Division's Merchandising Department 

An intensified car spotting campaign, con 
ducted for 51 accounts, attracted over 9,000 pros 
pects with known tire needs, Of the 9,000-0dd 
customers, less than 50 bought tires, significant 
when training officials knew that these customers 
needed tires at the time their cars were spotted 


L100) Feet of Dape Recorded 


tased on the results of the research, and 
11.000 feet of tape recording, the five topics were 
selected as areas at the point of sale most in 
need of strengthening 

Script writers from Wilding Picture Produc 
tions, Ine., visited representative distributorships, 
interviewed their personnel, and discussed sales 
technique. Realism, rather than simple drama 
tization, was the goal 

With objectives fully determined and agreed 
upon, the program gathered momentum Each 
U.S. salesman was held responsible for training 
his accounts’ salesmen The conference type 
method of presentation fitted conveniently to the 
medium of the motion picture. 

Meeting guides on each subject were written 
to help each U.S. salesman make a logical, co 
herent presentation. Everything from threading 
the projector to providing a plan of action after 
the conference ended was spelled out completely 
All the salesman had to do was guther his dis 
tributors’ salesmen under one roof and run the 
film at the intervals suggested in the meeting 
outline. Discussional questions were written into 


each conference, so that after each sex tion of the 
film was shown those attending would have a 
chance to discuss what they had seen and how 
they would react under a similar situation 


Participation Is Key Factor 


Although most of the films simply dealt with 
presenting a situation common to everyday sell- 
ing, the film did suggest new selling techniques. 
However, training officials felt that the real bene- 
fit derived by the retail salesman lay in discus 
sion, evaluation, in frank and open analysis, and 
in the assimilation of new ideas in their estab 
lished method of handling a customer. 

In New York, preliminary meetings to launch 
the program were first attended by division man 
agement and then conducted in each district at 
tended by the entire field organization, 

As far as sales training itself was concerned, 
the program was not the “shot in the arm” va- 
riety, but, rather, a serious, inspirational long 
range program designed to reaflirm the impor 
tance of training at the retail level. Nota special 
program, but merely part of a broad plan to help 
the U.S. salesman carry out his function of train 
ing distributor personnel to sell more tires. 


Mid-Continent Airlines Uses Tape 
* Rec ording of cross-sections of telephone con: 
versations by Mid-Continent Airlines’ represen 
tatives in the company’s 29 reservation ofhees has 
provided an effec tive means ol Improving phone 
sales technique. Recordings are played back to 
igents and supervisors and deviations from 
standard procedures are pointed out by training 
division representatives. Considerable economy 
is noted in the re-use of “erased and re-rec orded 


tapes for these check ups. bad 
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TRADE TALK 


Ansco Appoints George F. Klimt 

as Midwest Regional Sales Manager 
® Georce F, Kur is Ansco’s new 
sales manager for the midwest re- 
gion. He formerly had been district 
manager of the Ansco Chicago dis 
trict 


pointment 


Announcement of the new ap- 
William 
Balch, general sales manager, An- 
sco, Binghamton, N. Y. 

Mr. Klimt will have direct super- 


was made by 


vision of the operations of the Chi- 
cago district and the newly estab- 
lished Detroit district. The two dis 
tricts will cover the following states 
Colorado, Illinois, Indiana, Iowa, 
Kentucky, Michi- 
gan, Minnesota, Missouri, Nebras 
ka, North Dakota, Ohio, South Da 
kota, and Wisconsin. 

Joining the Ansco sales force in 
1935, Mr. Klimt has represented 
Ansco in the middle west as well as 


Kansas, most of 


handling occasional special assign- 
ments in New York and Florida. In 
1944 he 


sales supervisor, then was appoint 


became Chicago branch 
ed assistant district manager of the 
Chicago branch in April of 1946. 
On January 1, 1949, he 
pointed district manager of the Chi 


was ap- 


cago bran h. 


District Offices for Ansco Opened 
in Atlanta and Detroit Areas 

® Ansco district offices have been 
recently established in Atlanta, Ga 
and Detroit, Mich. 

Marvin A. Snow, former sales su 
pervisor in Ansco’s Chicago district 
office, will be the district manager in 
the new Detroit office. The district 
will extend throughout all of Ohio. 
part of Michigan, Indiana, Illinois, 
Kentucky. and Wes Virginia 

New district manager of the At 
lanta area will be Josepn D. Cor, 
previously sales supervisor at An 


The 


will cover the follow- 


sco’s Cincinnati branch. 
Atlanta office 


ing states: 


new 


all of Tennessee, Missis 
Alabama, Florida. 


South Carolina: 


sippi, Georgia, 


and and 


part of 


Kentucky, Virginia, North Carolina, 
Arkansas, and Louisiana 

The new Detroit office will be lo- 
cated at 3815 West Fort St., Detroit 
16; address of the Atlanta office is 
1219 Williams St.. N.W.. Atlanta 


(,eorgia 


Ansco, Boston in New Quarters 
Asc o's 


cently moved to new and expanded 


Boston direct ofhce re 


quarters at 80 Federal Street in the 
Chamber of Commerce 
Building. The Ansco Boston district 
office, headed by L. H. Purcens, 
covers Massachusetts, Maine, New 
Hampshire, Rhode Island Vermont 


and most of Connecticut 
. ° . 


Boston 


Associated Film Laboratories 

Describe Technical Facilities 

® Associated Film Laboratories re 
cently issued literature describing 
technical facilities of its Hollywood 
plant. The small folder outlines the 
company's l6mm color printing fa 
cilities such as cue roll printing, 
eliminating notching of the original 
negative: dissolves any length from 
15 to 120 Westrex Ele 
tronic Re-recording of all sound 


frames: 


release prints; printer equipment 
eliminating the appearance on the 
screen of negative 


splic es. Further 


obtained by 
writing to the company at 5631 Hol 
lywood Blvd., Hollywood 28 

* 


information may be 


Eastin Pictures Company Acquires 
Ryan Visual Aids Service 

® Eastin Pictures Company of 
Davenport, Iowa recently acquired 
the merchandise and trade name of 
Ryan Visuat Arps Service, also of 
Davenport. Eastin expects to con- 
tinue the same personnel, policies, 
and lines of equipment which have 
heen handled by Ryan. 

Together with its associate com 
pany BLacKHAWK Friis Inc., Eas- 
tin in the near future will move in- 
to the remodelled and expanded 
building formerly owned by Ryan 
Visual Aids. All three units will op- 


erate from the same address. 


STATEMENT ae th BY THE ACT OF AUGUST 24, 1912, AS AMENDED BY 


THE ACTS OF 
Section 233 


RCH 3, 1933, AND 


ULY 2, 
SHOWING THE OWNERSHIP, MANAGEMENT, AND CIRCULATION OF 


1946 (Title 39, United States Code, 


Business Screen Magazine, published eight times annually at Chicago, Illinois, for October 


1, 1952 
’ 
are: Publisher 


2. The owner is 


% total amount of stock. If not 
individual owners must be given 
name and address, as well as that 
525 Pinecrest Lane, Wilmette, Ill ; 
York; James E. Almond, 221 North 
I and May D. Speer, Laguna Beact 
The known bondholders 
eent or more of total amount of bonds 
4. Paragraphs 2 and 3 include 


of each 


a corporation, the names 
If owned by a partnership or other unincorporated firm, its 
individual member, must be given.) 
Robert Seymour, Jr., P.O. Box 398, Southampton, New 
LaSalle St, 

Calif 
mortgagees, and 


The names and addresses of the publisher, editor, Managing editor, and business managers 
Ott Coelln, 525 Pinecrest Lane, Wilmette, Ill 


Others: none 


(If owned by a corporation, its name and address must be stated and also 
immediately thereunder the names and addresses of stockholders owning or holding 1 
h owned by 


1 per cent 
and addresses of the 


Ott Coelln 
Chicago, Ill 


Dale McCutcheon, Evanston 


other security holders owning or holding 1 per 
mortgages : 
in cases where the stockholders or security holder appears 


or other securities are 


None 


upon the books of the company as trustee or in any other fiduciary relation, the name of the 


person or corporation for whom such 
agtaphs show the affiant’s full kn« 


trustee is acting 


also the statements in the two para 


wiedge and belief as to the circumstances and conditions under 
which stockholders and security holders who do not ap 


ar upon the books of the company as 


trustees, hold stock and securities in a capacity other than that of a bona fide owner 


Sworn to and subs 


My commission expires 


August & 
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ribed before me this 22r 


OTT COELLN, Publisher 


lay of October, 1952 


BERNARD MYERSON, Notary Publi 


Recoup Cost Quickly with 


fipm PROCESSING FQUIPMENT 


Control your production from the start — 
BRIDGAMATIC, straightline “Add-A 
Unit" idea lets you buy the basic machine 
with stainless steel! tenks, then add re-circu 
lation, aeration, refrigeration, replenishment, 
filtration, etc. as needed. Costs little more 
than old fashioned, cumbersome slow act 
ing rack and tank methods. 


BRIDGAMATIC removes the “guess,” saves 
valuable time, protects preciows negatives 
produces cleaner pictures. Develops and 
dries ready for showing same day events 


occur 


After years of use, here's whet owners soy 


INDIANA U Does football f 
BAY STATE FILMS—' Pe 


fawles'y 


BRIDGAMATIC 216C 
Positive film speed 900° per hour $4,495 
BRIDGAMATIC JR. $1095 


Good for small labs., pos. speed 600° per br 


Combination 16 35mm 


MASTER MOTION PICTURES 


wiv Miami Re 


AGENTS “FOR: Acme Animation 
Bive Seal 


Auricon Super 


Printers Recorders, Bodde Background Screens 
Mallen Recorders Syrchroneus M ¢ Recorders 
Lights, Mevietas, Precision Sound Readers, Raby Glimpse and Gearheads 


MANY ITEMS AVAILABLE ON TIME PAYMENTS. 


5.0.5. CINEMA SUPPLY CORP. 


Century Lighting 


Cotertran Lites 


Kineves Micop Printers 


pert. 
602 W. 52nd ST., N.Y. 19 
Cable: SOSOUND 


NOW clearer, sharper 
SLIDES and TRANSPARENCIES 


For Your As Low As 


mae S550 


VISUAL CAST 
PROJECTOR 


for 1 block and white 
line slide 


ADMASTER specialists in the field of slides and transporencies, 


ossures projection of crisp, clean images from eny copy . maps, 
photographs, onnval reports even sketches or drawings! 


ADMASTER speciolizes in fast competent work 


service for all block and whites, and ozochromes 


24 hour 


72 hours for 
full color 


ADMASTER hos the know-how for any technical problem . 


no job is too small for ADMASTER'S skilled specialists. 


ADMASTER SAVES YOU MONEY send for a FREE copy of 


the ADMASTER price list reproduced on a sample black and white 
ADMASTER slide. Mail your request TODAY to 


ADMASTER prints inc. 


1168 6th AVE. N. Y. 36, N. Y. @ Phone: LUxemberg 2-1396 


J 














1200 Cameras, Gardwell & McAlister Spots, Bell & Howell 
Fearless Delties, 
Mole Richardson 
Studie Seund Readers and Synehrenizers 


(fas PRenuet 


All we 


his tithe 


need do is ani 
it writes itself 
black 
uble-printed ov 
of the film 


rate that 


out in white letters over the 
and this is to be che 
the opening 


A standard 


magazine or ‘ ‘ hor 


camera has the 
mnima 
should 
peoint farts desk on 
which the 


however thw era 


pl wed 


35mm 
Model 


A TRULY GREAT 
CAMERA for TV, 


Newsreel and 
commercial films 


For tough and trying assignments, 
in a closs by itself 


Which Way Is UP? 


OR: HOW TO MAKE THE 


Rhodes, 


by I con = 


DOWN 


camera 


imply tilting the 
that the 


camera 
top of the 


from the 


eans 


s then away cameraman 


if out 


VM igazvirve 


react nt os met 


iW > 


and viewer are sort « 


unusual for a 


ion camera to be 
flown. This means 


that ogr iph intimation, one 

ervthing 

ind backwards 
Now, the 

a title 

ler the 


ell (celluloid 


upside down 
plest way to animate 


that is to write on is to ren 


nplete tithe in paint on a 
ind put it over black 
Then shoot the 


hackwards pro 


cardboard scene 


gressively wiping off 
the title. Thus, when projected FOR 
WARD. the title 
itself on 


Rather 


appears to write 


than run the 


then 


cametTa 
ahead and operate it) back 
then run forward 
clear the film, it is possible to put 


the art work on the table 


wards again to 


ARRIFLEX 35 is 
Reflex focusing through photo 


graphing lens while camera is operating—this is 


just one outstanding ARRIFLEX feature 





Equipped with bright, right side up image finder, 
6') = megrificotion. Selves oll perelias problems. 
3 tens Variable speed moter built inte 
hendie operates from lightweight bettery. Tachom 
eter registering from © te 50 frames per second 
Compoct, lightweight for either tripod er hand-held 
fiming. Tehes 200° or 400° magazine 


turret 


(amene Equipment (© 


Write for tree felder. 


DIFFICULT 
Production Mgr 


up side 


NEARLY IMPOSSIBLE 


DeFrenes Co. 


left to allow 


then shoot for- 


shifted to the 
sound track, 


down 

for the 
ward. This saves time and trouble 
title 


over the 


is to be 
first 
film, this is an optical double-print- 
POSI 
of film is required; 

PRINT 


other form so 


Since the superim- 


posed scene of the 
ing job For such a job, 
TIVE. piece 
that is, either a 
NEGATIVE 
that the title 


hla« k 


from a 
or some 
(clear) 


is white ona 


(opaque } bac kground Since 


our client is in a great hurry, we 
can save the time necessary to make 
1 print from the negative simply by 
rendering the title in BLACK on a 
WHITE background 
original negative becomes a positive 


WHITE 


ground (re 


This way, our 


which has letters on 


BLACK back 


ing attention 


you pay- 


See i eee 


wa BLALH) 


~ 


wT IM 

whitt ) 
r Ihe \ ") 
\ 


W/,) We pLat 
§ 
NEG 
A SISTERS 


This 
mean that the 


does 


to do—but it 


original ne 


is easy 
gative will 
have the 
This would 


make a et 


superimnposure 


wrong emulsion position. 
cannot 
final 
from which 
It is 


nega- 


mean that we 
mtact print for the 
negative 
to be made. 


release prints are 


that although our 
it has the emul- 
If not, the 


This, how 


important 
tive Is a positive, 
sion on the right side 
title will read backwards. 
ever, can bre done 

In order to do it, we take the 
hand-lettered title 
transparent cell and TURN IT 
OVER. This makes it read back- 
wards. Then, if the film 


it reads the right way and the 


which is on a 


is turned 
over, 
emulsion is on the side that it would 
(W e 


sound 


be if this were a positive print 


shift 


other 


must, of our 
track to the 


course, 
“ hen we 


back 


side 


turn the over to read 


wards 
At the 


our 


same time, we should load 
camera with a_ high-contrast 
film but load the 
that the 


facing the 


positive film in- 


side oul so emulsion in 
stead of 


from the 


lens Is away 


lens thus. we are photo 


BUSINESS s¢ 


ee 
ile 


—— 


BACK WARDS 


(this 
particular film does not have any 


graphing through the base 


anti-hilation backing 
We thus obtain 


original neg 


= 
>In 


a piece ol 
vative which can be con 
sidered a positive, which is to be 
superimposed optically on a print 
from made 


a previously positive, 


thus obtaining a 35mm _ negative 


from which we can make the needed 
l6mm release 
at the 


jected 


positive to be spliced 
head of the film to be pro- 
At this point we find that 
the 16mm print to which it is to be 
working 


print) 


spliced (we are from a 


ismm direct positive was 


made from a l6mm reduction nega- 


tive, and therefore it has its emul- 
sion position opposite to what we 
had antic ipated This means that we 
will order our reduction print on 
reversal film. thus g 


ving Us a nega- 


tive from which we can print a 
composite positive in the right emul- 
sion position 

You see, it's simply a series of 
simple steps. Our camera shoots up- 
side down and backwards but we 
want to wipe on the title so we shoot 
it upside down and backwards, but 
to get emulsion position we render 
the cell 
through the base of the film —ren 


dering it black where it should have 


and turn it over and shoot 


heen white 

As | 
And after shooting it 
magazine 


said. this was a rush job 
as des ribed 
above. the was 
taken into the dark room to be un 
sent to the lab. Those 


who have experienced similar situa- 


camera 
loade d and 


tions may have some sympathy with 
the author for his mistake in un- 
loading the wrong half of the maga- 
zine and sending unexposed film to 
the laboratory for processing while 
the exposed film remained quietly in 


the magazine 


REEN MAGAZINE 








into the partition at 60 MPH, or 


even worse, over into the driver's 


Sus SSS. IVE THEM THE PICTURE 
almost designed for bashing heads 


in 
But the big factor in all the trou . 
bles is the driver. The New York with the new 
eab drivers are said to be more 
skillful than any other large group 
of drivers in the country, vet 80% SEMINAR SCREEN 
of preventable accidents that occur 
just have to chalked up to driving 


errors. Show your films, filmstrips 


To get to the drivers, and con and slides in a_ well-venti- 
CAB SAFETY vince him to take more pains with 


his driving, the Cab Safety Re lated, FULLY LIGHTED 


search Bureau is planning to put ROOM. CTL. Diepeen? 
on a film in all the big fleet garages The Picture's Bright 


URGENT SAFETY MISSION that will sort of remind them to be in Broad Daylight 


Conduct employee training 
more careful. The Bureau realizes eg. . nal 


Cab Safety Research Bureau Aids you can’t tell the hackman, a tough, groups, sales meetings, with Train your worker at his 


Drivers With New Safety Film 


* You should have a hole in the out getting hooted from East Bronx up front IN BROAD DAY-.- tion in the client's office. Use 
head before getting troubles like to I i 


Canarsic. But the Bureau can ate Be film for point-of-sale display. 
the New York taxicab owners are LIGHT. —NO BLACKOUT NECES. 
having. Operating costs are up, ; SARY. 


drivers are hollering for a bigger 


individual guy, how to drive with- projector and instructor both bench. Make your presenta- 


take and insurance costs are higher Write for descriptive brochure to; 


than ever before as more and more 
citizens are getting bumped on the : SEMINAR FILMS INC 
, 7 
streets. As one taxi insurance man L. Dept. S, 347 Madison Ave 
‘ NEW YORK 17, N.Y 


put i ‘Before the war we'd lose a 
verdict on a ‘leg-off case for $4,000, why no 
and we'd appeal it, get it down to 
$2,000. A ‘leg-off case nowadays 


ean cost us $100,000." 





Over-generous juries are not the 


only cause of the fleet owners’ woes. . . * Don't fool around with half-way 
Personal myury claims have jumped Canecess cnuiLp darts in front of oncon TH E ON LY measures. Rapid Film Technique 


from 1.8 per ¢ ab per year before ing tax cab n this sce ne tre r ng G U 4 R N E , ) will take that rain” out of your film 
»- With the Third Eve.” new taxicab safety , f co. 484 
the war to per cab per year in 


ya For over a decode, leaders in scratch 
ture whic sfresses 


pi lefensive drivur i ‘ 
ik . . an D removal, preservation, and rejuvena 
51. What are the causes? Equip tethaianes SCRA I CH P ' 


‘ , f fi 
ment is not the biggest factor, but COR Seer Se Sw Pm 


show them some of the problems of R kL MO y A | 16mm, 35mm, Originals, Kode 


the trade they all realize, and show 


New York taxis are almost as big as them the best wavs of beating the P ROC E Ss! chromes, Negotives, and Prints. For 


trucks and just about as maneuver- 


it certainly has its shortcomings. 


rap for act sdents before they even full information write for Booklet 6S 
able, insurance men say. and they h appen RAPID FILM TECHNIQUE INC, ¢ 21 West 46th St., New York 36, N.Y 
are getting worse every year. The Driving with the Third Eye, 10 
min, b/w, produced by Larry 
ing rinks, and quick stops some- Ketek Prodactions tebes its tille 


times send the passengers banging from the driver's “third eye”—his We Sell 


trafl guard—which sometimes 


tires and closes as the day wears We Rent CAMERAS 


on. The camera follows a typical 


tn tg ce Anan We Service WYN 71-18-43 


——— 





back seats are as slippery as skat- 








to through no fault of his own 


children darting out in front of A complete line of 35mm — D LLIE 
Ain otis once tee fmenen eattinn 1émm Mitchell, Bell & Howell, G Ss 
, : Maurer and Arriflex cameras 
him off or stopping suddenly in 
front of him. After a full day of TV GROUND GLASS... Griswold 
Business: Firms, Libraries, Advertising Com- this, the driver is more apt to take TET 8 iy See $65 


ponies, Film Distributors, etc, Vecuumete chances, and the film shows what 35mm cameras. Shows TV alignment. 
a offers quick relief for film head- can happen if he does. a Outlines active receiving orea and Your Griswold Splicer, Models R2 ond R3, 

BY TAKING OVER COMPLETE e @ P Academy (sound) aperture. converted to hot splicer 

FILM HANDLING PROBLEMS 

5 pum Processing National Cash Register Film Expert factory repairs. We mount lenses. 

‘eel te meee | @ CLEANING ® Latest in the National Cash Regis- 
Vac womete pr ter Company's film library is The 
won, Witte ter © STORAGE Vagic Wheel, 30-minute color pro- a Me i 4 J | Pp wits nt ‘@) 
NOW. All bookings promptly = duction featuring Warner Anderson ¥ ° 
Ged. and produced by Jerry Fairbanks 


: 1600 BRORDWAY néewW YORK 
TTT TIT 1 tions. 








FRANK C ration © @ | 
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A NATIONAL DIRECTORY OF 


EASTERN STATES 


© CONNECTICUT « 


Rockwell Film & Projection 
Service, 182 High St., Hartford 5 


* DISTRICT OF COLUMBIA « 


Jam Handy Organization, Inc., 
1730 H Street, Washington 6, 


The Film Center, 915 12th St 
N.W., Washington 


* MARYLAND « 


Howard E. Thompson, Box 204, 
Mt. Airy 


* MASSACHUSETTS « 


Cinema, Inc., 234 Clarendon St, 
Boston 16 


* NEW HAMPSHIRE e« 
A. H. Rice Co., Inc., 78 West Cen 


tral Street, Manchester 


e NEW JERSEY « 
Slidecraft Co., 142 Morris Ave., 
Mountain Lakes, N. J 


* NEW YORK e 
Association Films, Inc., 35 West 
45th Street, New York 19 
Buchan Pictures, 79 
Buffalo 
Charles J. Giegerich, 42-20 Kis 
eena Blvd ‘ 7 lushing 


Comprehensive Service Co., 245 
W. 55th St.. New York 19 


Allen St., 


Crawford & Immig, Ine., 265 W 
14th St., New York City 11. 


The Jam Handy Organization, 
Inc., 1775 Broadway, New York. 
Ken Killian Sd. & Vis. Pats. 
P. O. Box 364 Hempstead, N. Y. 


Mogull, Film and Camera Com- 
pany, 112-114 W. 48th St., New 
York 19 

S. O. 5S. Cinema Supply Corp., 
602 W. 52nd St., New York 19. 

Specialized Sound Products Co., 
551 Fifth Ave., New York 17. 

United Specialists, Inc., Pawling 

Visual Sciences, 599BS Suffern. 


* PENNSYLVANIA e¢ 
Jam Handy Organization, Inc., 
930 Penn Ave., Pittsburgh 22. 

J. P. Lilley & Son, 277 Boas St., 

Harrisburg 


Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 


USE THIS DIRECTORY TO LOCATE THE BEST IN 


* RHODE ISLAND « 
Westcott, Slade & Balcom Co., 


95-99 Empire St., Providence 3. 


* WEST VIRGINIA « 
Haley Audio-Visual Service, 
Box 703, Charleston 23. 


Pavis, Inc., 427 W. Washington St., 
Phone 2-5311, Box 6095, Station 
A, Charleston 2 


B. S. Simpson, 818 Virginia St., 
W., Charleston 2 


Theatre Service & Supply Co., 
Phone 24043, Box 1389, Hunting- 


ton 


SOUTHERN STATES 
* ALABAMA ¢ 


Stevens Pictures, Inc., 217 - 
St., North, Birmingham. 


22nd 


© FLORIDA « 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


¢ GEORGIA « 


Colonial Films, 1118 W. Peachtree 
St., N.W., ATwood 7588, Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


* LOUISIANA ¢ 
Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Stirling Visual Education Co., 
1052 Florida St., Baton Rouge. 


Delta Visual Service, Inc., 815 
Poydras St., New Orleans 13. 


® MISSISSIPPI ¢« 
Herschel Smith Company, 119 
Roach St., Jackson 110. 
Jasper Ewing & Sons, 227 S. State 
St., Jackson 2. 


¢ TENNESSEE ¢ 
Southern Visual Films, 687 
Shrine Bldg., Memphis. 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 
ville. 


¢ VIRGINIA ¢« 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
51371. 


VISUAL EDUCATION DEALERS 


* ARKANSAS ¢ 


Grimm-Williams Co., 115 W. 
Sixth Street, Little Rock. 


MIDWESTERN STATES 


* ILLINOIS « 


American Film Registry, 24 E. 
Eighth Street, Chicago 5. 


Association Films, Inc., 79 East 
Adams St., Chicago 3. 


Atlas Film Corporation, 1111 
South Boulevard, Oak Park. 


Jam Handy Organization, Inc., 
280 N. Michigan Ave., Chicago 1. 


Midwest Visual Equipment Co., 
6961 N. Clark St., Chicago 26. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


¢ INDIANA ¢ 


Burke's Motion Picture Co., 434 
Lincoln Way West, South Bend 5. 


° IOWA e 


Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cedar Rapids, Iowa. 


Ryan Visual Aids Service, 517 
Main St., Davenport. 


* KANSAS-MISSOURI ¢ 
Kansas City Sound Service, 1402 
Locust St., Kansas City 6, Mo. 
Erker Bros. Optical Co., 610 

Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


* MICHIGAN e 


Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 


Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


¢ OHIO 
Ralph V. Haile & Associates, 
215 Walnut St.. Cincinnati. 
Academy Film Service Inc., 2112 
Payne Ave., Cleveland 14. 
Fryan Film Service, 1810 FE. 12th 
St., Cleveland 14. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 


Jam Handy tion, Inc., 
310 Talbott Building, Dayton 2. 


Twyman Films Inc., 400 West 
First Street, Dayton. 


M. H. Martin Company, 1118 
Lincoln Way E., Massillon. 


EQUIPMENT 


BUSINESS 


© WISCONSIN ¢ 


R. H. Flath Company, 2410 N. 3d 
St., Milwaukee 12. 


_ WESTERN STATES | 


¢ CALIFORNIA ¢ 

Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 

Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 
Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 

wood 28. 

Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An- 
geles 28. 

Ralke Company, 829 S. Flower St., 
Los Angeles 17. 

Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 

Association Films, Inc., 351 Turk 
St., San Francisco 2. 

Cc. R. Skinner Manufacturing 
Co., 239 Grant Ave. San Fran- 


° o 
cisco ©. 





e COLORADO « 
Dale Deane’s Home Movie Sales 
Agency, 28 E. Ninth Ave., Den- 
ver 3. 


¢ OKLAHOMA e 
Vaseco, 2301 Classen, Oklahoma 
City 6. 
H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 
Kirkpatrick, Inc., 1634 S, Boston 
Ave., Tulsa 5. 


© OREGON ¢ 


Moore’s Motion Picture Service, 
306 S. W. Ninth Ave., Portland 5. 


e TEXAS ¢ 
Association Films, Inc., 1915 Live 
Oak St., Dallas 1. 


George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 


Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 
Austin. 


¢ UTAH ¢ 


Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 


CANADA - FOREIGN 
Audio-Visual Supply Company, 
Toronto General Trusts Building, 
Winnipeg, Man. 
Distribuidora Filmica Venezo- 
lana De 16MM., S.A., Apartado 
706 Caracas, Venezuela, S.A. 





FILMS AND PROJECTION SERVICE 


SCREEN MAGAZINE 





Insurance and the Sereen 


(CONTINUED FROM PAGE FORTY-TWO) 


ings where it has evoked a good deal of favorable 
response. 

The other two 
ing Picture Productions, Inc., 


By Jupiter, produced by Wild- 
and The Bettger 
Story, produced by Ted Eshbaugh Studios, Inc., 
for The Dartnell Corp.—are available through 
regular commercial channels. These two films 
have been used not only before Union Central 
representatives, but before many outside audi- 
ences. By Jupiter, in particular, has been loaned 
to scores of local life underwriters associations 
schools, and civic groups, such as Rotary and 
Kiwanis clubs. In addition, the police depart- 
ments of Los Angeles, Cleveland, Cincinnati, and 
Covington, Kentucky, have utilized it for spe- 
cial showings to their men. Again, the accurate 
estimate of the total number of persons reached 


is impossible é 


Sales Promotion Handles the Films 


Arrangements for displaying these films are 
handled through the sales promotion division in 
Union Central's home office, and the three films 
are in constant circulation. All the company’s 
general agents and managers are encouraged to 
take advantage of opportunities for exhibiting 
them before any local groups expressing interest 


Used in this manner, these films serve as an effec- 





SEE the Selectroslide 


Fully automatic projector * * * 48 2x2 slide 
capacity 750-1000 watt projector * * * Remote 
Control. 

For personnel instruction, sales meetings, show- 
rooms and Customer Service presentations. 
Ask for a demonstration and be convinced. 


Write jor SPINDLER & SAUPPE 


y) , 2201 BEVERLY BOULEVARD 
njormation LOS ANGELES 4, CALIFORNIA 








SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., Cleveland 3, Ohio 
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tive means of building good will and prestige for 
Union Central among the public. 

However, the company feels that the biggest 
potentiality of audio-visual material lies in its 
use as a supplement to sales training, and that 
slide films have proved superior to motion pic- 
tures in this respect. Theory is that the pause 
with each slide provides more time and a greater 
psychological stimulus for an idea to “sink in.” 
Motion pictures, the company feel:, have a strong 
tendency to place too much emphasis on drama- 
ti portrayals, voice inflection, et Agents may 
criticize or comment on these aspects, while over 
looking the subject matter of the film 

Although its audio-visual program is only in 
its infancy, Union Central is firmly convinced 
of its possibilities. Fucure plans are ambitious, 
and are limited only by the serious factor of ris 


ing costs. Nae 


TO THE_WISE 


Sarety Winner in 1948 was this Paragon Film 
production for Zurich-American selected by The 
Vetional Committee on Films for Safety 


Zurich-American Insurance Companies 
Sponsor Winning Slidefilm Program 


* In every effort to eliminate accidents, whether 
they occur at work, in the home, or on the street, 
one obstacle bulks larger than all the rest—the 
“personal factor.” After the automobile is made 
safe to drive or the factory floor is swept clean 
of treacherous grease, some eighty-five per cent 
of today’s accidents are caused by human error 
lo attack this central problem, the Zurich-Ameri 
. head office, 
135 S. La Salle St., Chicago 3) during the past 


can Insurance Companies (casualty 


twelve years has developed a sound slidefilm 


program which has become the core around 
which revolves its entire industrial safety educa- 
tional program. 

Not unmindful of the public relations value 
which its films are capable of garnering to the 
company, Zurich’s primary aim is to promote 
safety, to cut down accidents of all kinds and, 
as a result, to reduce the claims which accom- 
pany them. Results of this program are some- 
what more easily determined because the films 
are shown regularly in companies which Zurich 
insures for workman’s compensation. 


Users Show Marked Gains in Safety 


Although these results have not been tabulated 
in any exact statistical relationship, firms sub- 
jected to Zurich’s intense safety program, which 
continues for ten consecutive months of every 
year, have very often shown a marked improve- 


(CONTINUED ON THE FOLLOWING PAGE) 


MOTION PICTURE 
TELEVISION ART 


Animation — Titles 
+or Motion <pj 
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KLEARCITE 


TRANSLUCENT SCREENS 
FOR REAR PROJECTION 


Specializing in Outdoor 
Screens for Rooftop Advertising 
(Sizes up to 50 x 100 feet) 


Indoor Screens in Sizes 
Up to 17 x 24 feet 


ALL SCREENS MADE TO ORDER 
Write today for brochure 


KLEARCITE SCREEN COMPANY 
1428 N. Orleans St. Chicago 10, Ill. 








LENS PERFORMANCE 


OPTICAL STANDARDS 
1350 North Highland Avenue 
HOLLYWOOD 28 














IMMEDIATE CASH 
CAMERA EQUIPMENT 


NEED EYEMOS (SINGLE LENS AND TURRET), 
MITCHELLS, ARRIFLEX, DE BRIES, B&H STAND. 
ARDS AND HI-SPEEDS, WALLS, AKELEYS, CINE 
SPECIALS, AURICONS, MAURERS, FILMOS. 
ALSO BALTARS, COOKES AND OTHER LENSES. 
SOUND STAGE, LABORATORY AND EDITING 
EQUIPMENT OF ALL TYPES REQUIRED. PLEASE 
SHIP INSURED OR FORWARD DESCRIPTIONS 
AIRMAIL. IMMEDIATE PAYMENT. 


GORDON ENTERPRISES 


5362 N. CAHUENGA + NORTH HOLLYWOOD, CAL. 











For mm. Filer 400° to 2000° Reels 
Protect your films 


Ship in FIBERBILT CASES 


3 at leading dealers 
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Insurance and the Screen: 


I» PROM Tht PRECEDING Pade 


mnt im their satet recore me cases 

panies with a debit rating in w wrkmen * 

mpensatio! i firms whose claims have 
imounted t more thar premium money paid 
have slowly moved into the black after the in 
suguration of Zurich's campaign 

this sound record is due to a concept of safety 
that embraces the general factors which cause 
weidents. Zurich's “Safety Zone” activities op 
erate on four principal levels. The first three 
ure: to establish a permarient management-em 
ployee safety committee and to clear the work 
g site of all phy sic i) hazards: Industrial Hy 


giene kn ineerin to control occupational 


health hazards; Selective Placement—Ao match 
the right worker to the right job 

These precautionary measures, however, are 
ible to go only so far: then a fourth phase 
Safety Education —is required. When everything 

done to imsure a safe working “climate he 
nan on the job must be taught what he has to 
do with safety. He must be reminded that oil 
soaked rags and cigarette butts do not mix: that 
t is better to have the steel chip lodge in his 
safety goggle than in his eve. In short. he must 
he exposed to a unified and a continuing pro 
ram which will make him ever-conscious of the 
preeminent role he plays And this is where the 


slice file program moves in 


Sixty Slidefilms Now in Library 


Zurich-American has a library of approxi 

itely sixty slidefilms, probably one of the most 
omplete collections of its kind in the country 
A list of the subjects carried includes, not 
only industrial safety, but such topics as mental 
hygiene, recreation, home safetv, cancer. and 
first aid 

kach month in Zurich-insured companies a 
safety theme is selected and is promoted through 
the shdefilm, take-home folders, bulletins to the 
safety committee, and sprightly calendars that 
ire a constant reminder of the lesson contained 
in the film 

Production of the films is a pont effort of 
the company’s public relations staff and its con 
servation ce partment working in close coopera: 
tion with the film producer, Although Zurich 


prepares its own scripts feeling that it can do so 


First Awarp Winner in 1947 was this Atlas 


Film production for Zurich-American. 


1949 Awarp WINNER among sound slidefilms on 
trafic safety was this Paragon film production 


for Zurich-American Insurence Companies. 


most efhciently because of its close association 
with the safety problem, the producer has been 
of invaluable help in refining the scripts from 
the production standpoint to insure professional 
quality of a high standard in the finished film. 
Annual Winner of Safety Awards 

That this cooperative policy has been a suc- 
cess is attested to by the recognition which the 
films have won from the National Safety Council 
Since 1944, the only year that has gone by that 
1 Zurich film has not won at least one first prize 
was 1946. And in that year, Here's the Dope won 
an Honorable Mention, 

Some first prize winners in the industrial 
safety field have been Man Handled (1944): The 
Firebug (1947): and Here’s How (1949). Win- 
ners in recent years of the traffic safety award 
have been Destination——Death (1947): Award 
to the Wise (1948): and Rough Riders (1949). 

Paragon Pictures, Inc., Evanston, IIL. is now 
producing for Zurich under a contract basis. 
C. F. Scheer, public relations director, heads up 
general film activities for Zurich-American in 
cooperation with William I. Taylor, program 
production manager, and John M. Sandel, re- 


search engineer. we 


I ° Ss. Rubber Shows Koylon 
Story to Retailers’ Salesmen 
Sponsor: United States Rubber Company. 
Title: The Koylon Story, 23 min, color, 

produced by Seaboard Studios. 
* This new film is intended for retail 
salesmen, to show them the best ways to 
sell foam rubber Koylon mattresses. To 
provide added interest it is all gagged 
up with a running, but minor plot involv- 
ing a sexy looking model and her roly-poly 
husband 

Aside from that it is a series of selling 
incidents between salesmen and customers, 
showing the best ways of presenting Koy- 
lon mattresses, foundations and_ pillows. 
Interspersed are scenes showing the tap- 
ping of trees in Malaya, shipment of raw 
latex and processing in U.S. Rubber plants. 
Points for the salesman: Sell what the 
customer is interested in—comfort, health, 
long wearing features, not just the product 


itself good as if is. 4} 




















ONLY BYRON CAN MAKE 


our exclusive process introduced 


in 1945 is recognized as the 


highest standard in the industry 


STUDIOS AND LABORATORY 
1226 WISCONSIN - AVENUE N W 


WASHINGTON 7, D0.C DUPONT 1800 











DOW Helps Preserve 


Ameriea’s No. 1 Resource 


‘““TREAT 


RIGHT’’ 


Tue Finst motion picture devoted to the wood preservation industry is “Treat Je 


Wood Right,” produced for The Dow Chemical Company by The Jam Handy JAM HANDY 
Organization. Filmed on location, this color, sound motion picture offers y = 


dramatic proof that through proper use of Dow’s wood preservative “Penta,” 


one tree can do the work of several. 

There is one Organization which can do the work of several, and it has : isu ali zations ¢ Presentations 
complete facilities for handling your commercial film needs from idea to s lide fi i ‘ 1 Bert ne. \ tr ; : ’ 
finished product. The Jam Handy Organization offers all these facilities. New York 19 Pittsburgh 22 a peace r 
Nothing sub-let, nothing “farmed” out. All from one and all for you. Please sai ep sera os sat SE I ats aera as 


‘ 
phone or write our office nearest you — 7046 Hollywood Blvd 1730 H Street, N.® 230 North Michigan Ave 





